Editor’s  notes 
adorn  Anderson 
war*  column 
(See  page  9) 

Editor  argues 
for  open  arrest 
records  at  AEJ 
(See  page  10) 

AMA  loosens 
code  to  allow 
ads  by  doctors 
(See  page  16) 
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What  makes 
a  newspaper  great? 


Judge  Harold  R.  Medina 
{7.5.  Senior  Circuit  Judge 
Second  Circuit 
U.S.  Court  of  Appeals 


In  my  view,  the  First  Amendment  statement  about  Freedom  of  the 
Press  is  just  about  the  most  important  part  of  the  Constitution.  What 
most  people,  including  newspaper  editors  and  publishers,  do  not  realize 
is  that  it  is  necessary  continually  to  do  battle  to  preserve  the  integrity  of 
the  guarantee  of  a  free  press. 

Every  little  acquiescence,  every  little  compromise,  weakens  the 
absolute  requirement  that  the  press  be  free.  The  process  of  erosion  goes 
on  continually.  The  plain  fact  is  that  many  judges  and  most  lawyers  are 
not  sympathetic,  probably  because  their  attention  is  diverted  by  an 
occasional  unwise  and  ill-advised  newspaper  story.  But  this  is  the  price 
which  must  be  paid  if  you  are  to  manifest  a  wholehearted  devotion  to  the 
principle  involved. 

The  confusion  resulting  from  the  expression  by  individual  justices 
of  the  Supreme  Court  in  every  signiHcant  First  Amendment  case 
compels  you  to  face  unwelcome  uncertainties  in  the  future.  The  only  sure 
guide  is  to  rest  your  arguments  on  the  text  of  the  Amendment  itself  and 
to  put  up  a  Rght  and  continue  it  through  the  hierarchy  of  courts  as  far  as 
you  can  go  whenever  you  think  a  judge  has  made  or  is  about  to  make 
what  you  consider  to  be  an  erroneous  ruling  on  the  subject  of  the  free 
press. 

If  you  do  this,  and  keep  it  up,  you  will  do  your  part  in  the 
preservation  of  this  very  important  constitutional  right. 

If  you  do  not  do  this,  you  are  playing  the  unwise  part  of  a  person 
who  will  not  stand  up  and  Hght  for  his  rights. 

One  of  a  series  of  comments  on  newspapers  written 
by  prominent  Americans  and  published  by 

The  Minneapolis  Star  Minneapolis  Tribune 


Is  HERALD-NEWS 

JOLIET,  ILLINOIS 


The  growth  of  the  Herald-News 
reflects  the  tremendous  vitality  of 
our  area;  Kendali,  Will,  and  Grundy 
Counties. 


A  COPLEY  ^NEWSPAPER 

REPRESENTED  BY  SAWYER,  FERGUSON,  WALKER 


In  New  England, 
throw  away  the 

crying  towel! 


WHEN  YOU  SELL  NEW  ENGLAND,  YOU  CAN  STILL  MOP  UP  ...  In 

contrast  to  the  rest  of  the  country,  sales  prospects  in  New  England  are 
extraordinarily  good,  with  incomes  up,  employment  up,  tourism  up,  and 
non-residential  construction  far  above  last  year’s. 

INCOMES:  Personal  incomes  have  risen  15.2%  over  the  past 
year— bettering  those  of  the  rest  of  the  nation,  and  pacing  the  rise  in 
consumer  prices  for  the  region. 

JOBS:  Total  New  England  non-agricultural  employment  is  over  that  of  1979 
by  1 1 1 ,000  jobs,  with  factory  employment  up  87,000  over  a  year  ago.  New 
England  unemployment  at  last  accounts  was  only  5.4%,  in  contrast  to  the 
nation’s  7%. 

RETAIL  SALES:  Latest  figures  show  New  England  retail  sales  up  7.6% 
above  the  corresponding  month  in  1979,  1.8%  above  the  figures  for  the 
nation. 


Newspapers  sell 
New  England. 


Source:  Federal 
Reserve  Bank  of  Boston 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retaii  sales 
are  far  above  the  rest  of  the  country. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (t) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Come  along  to 
Colorado  Springs 
with  E&P’s 

SNPA 

ISSUE 

published 
September  27 

.  .  .  and  distributed  at  the 
SNPA  Convention,  to  be  held  at 
The  Broadmoor,  Colorado  Springs 
September  28-October  1,  1980. 

The  year’s  high  spot  for  editorial 
content  about  Southern  newspapers 
and  markets.  Send  along  your  ad¬ 
vertising  copy,  directed  to  a  bonus 
convention  audience,  as  well  as 
E&P’s  regular  audience  of  leaders 
in  the  advertising  and  agency  fields 
and  newspapers  nationwide. 

Deadline  for  space  reservations:  September  16 
Deadline  for  advertising  copy:  September  18 

Reserve  you  space  now! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
(212)  752-7050 


August  1980 
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October  1980 
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28  29  30 
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AUGUST 

30-Sept.  2 — Texas  Daily  Newspaper  Association,  Del  Monte  Hyatt  House, 
Monterey,  Calif. 

SEPTEMBER 

5-7 — Maine  Press  Association,  Prout's  Neck,  Me. 

6 — Hoosier  State  Press  Association  ad  seminar,  Marriott  Inn,  In¬ 
dianapolis. 

9-10 — Inland  Daily  Press  Association.  Group  Newspaper  Seminar, 
O'Hare  Hyatt,  Chicago. 

11-13 — Mid-America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Me. 

11- 13 — PNPA  annual  classified  clinic,  Stouffer's  Valley  Forge  Hotel,  King 

of  Prussia,  Pa. 

12- 14 — Maryland-Delaware-DC  Conference,  Carousel  Motel,  Ocean  City, 

Md. 

12- 14 — National  Wire  Watch,  Capitol  Hilton,  Washington,  D.C. 

13- 16 — INPA  Eastern  Regional  Conference,  Loews  Westbury  Hotel,  To¬ 

ronto,  Canada. 

14- 16 — Central  States  Circulation  Managers  Association  Conference, 

Hyatt  Regency.  Milwaukee,  Wise. 

15- 16 — 6th  annual  Editors'  Seminar  at  the  United  Nations,  sponsored  by 

the  UN  Association  of  the  U.S.A. 

15-16 — Allied  Fall  Publishers'  meeting,  Baranof  Hotel,  Juneau,  Alaska. 

15- 19 — Inland  Daily  Press  Foundation.  Annual  Aspen  Institute  Meeting, 

Aspen  Colo. 

17- 19 — Suburban  Newspapers  of  America's  ad  conference,  Netherlands 

Hilton,  Cincinnati. 

16- 19 — National  News  Council,  Drake  University,  Des  Moines,  la. 

16-20 — Interstate  Ad  Managers  Association,  Sheraton  Inn,  Hagerstown, 

Md. 

18- 21 — New  England  AP  News  Executives  Association,  Sebasco  Estates, 

Maine. 

19- 21 — Illinois  Newspaper  Production  Conference,  Sheraton  Inn,  Wauke¬ 

gan,  III. 

20- 24 — Canadian  Circulation  Managers'  Association,  Holiday  Inn,  Sault 

Ste.  Marie,  Ont. 

20-25 — National  Press  Photographers  Association,  Flying  Short  Course: 
Louisville,  Hyatt  Regency.  September  20;  Dallas.  Twin  Sixties  Inn, 
September  21;  San  Francisco,  September  23.  San  Franciscan: 
Boston,  September  25. 

23- 26— National  Conference  of  Editorial  Writers,  Huntington,  W,  Va. 

24- 26 — PNPA  56th  annual  convention,  Erie  Hilton,  Erie,  Pa. 

25- 28 — Florida  Newspaper  Advertising  Executives  sales  conference, 

Doral  Country  Club.  Miami. 

25- 28 — New  York  Press  Association,  Thousand  Island  Resort  Club,  Alex¬ 

andria  Bay,  N.Y. 

26- 28 — New  York  State  Newspaper  Production  Conference,  Kutscher's 

Country  Club,  Monticello,  N.Y. 

28-Oct.  1 — Southern  Newspaper  Publishers  Association  Annual  Conven¬ 
tion,  The  Broadmoor,  Colorado  Springs,  Colo. 

28-Oct.  1 — Association  of  National  Advertisers,  The  Homestead,  Hot 
Springs,  Va. 

OCTOBER 

2-5 — New  England  Press  Association,  Sheraton  Regal  Hotel,  Hyannis, 
Mass. 

2-5— New  England  Newspaper  Production  Conference,  Dunfey's  Re¬ 
sort  Hotel,  Hyannis.  Mass. 

4-5— Ohio  Newspaper  Ad  Executives,  Marriott  Inn,  Columbus,  Ohio. 
4-7 — UPl  EDICON,  Hyatt  Regency,  Cambridge,  Mass. 

8- 11 — ^American  Association  of  Sunday  and  Feature  Editors,  Don  CeSar 

Hotel,  St.  Petersburg,  Fla. 

9- 10— Pennsylvania  Society  of  Newspaper  Editors  seminar,  PNPA  Press 

Center,  Harrisburg,  Pa, 

12-17 — 38th  annual  NASA  Food  Editors  Conference,  Radison  South.  Min¬ 
neapolis. 

12-16— National  Newspaper  Week. 

19-21 — Inland  Daily  Press  Association's  annual  meeting.  Drake  Hotel, 
Chicago. 
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Here^how 
we  put  oar  fin 
onoffisetnews 


At  J.M.  Huber  Corp.  we’re  committed  to  finding 
ways  to  help  our  newspaper  customers  save 
time  and  money.  Tbat’s  why  we  pioneered  the 
development  of  the  Continuous  Process  System 
(C.P.S.)  for  the  maniifacture  of  offset  news  inks. 

Unlike  other  processes  commonly  used  in  ink 
manufacture,  Huber’s  continuous  process  system 
automatically  feeds,  disperses  and  blends  ink 
ingredients  to  exact  specifications  with  30 
individual  controls  moimted  on  a  single  panel 
keeping  the  mixture  in  precise  balance.  Even  the 
slightest  variation  in  feed  and  dispersion  is 
automatically  corrected.  The  end  result  is  an 
offset  news  ink  that  is  consistent  and  uniform — 
week  after  week,  month  after  month. 

This  means  fewer  press  acljustments,  no 
lost  press  time  and... less  waste.  It  lets  you 
forget  about  the  ink  and  concentrate  on  other 
areas  of  production. 

Add  to  this,  highly  dependable  delivery  with 
skilled  and  knowledgeable  service  and  you  A 
have  all  the  reasons  why  Huberset  is 
the  smart  choice! 


Serving  the  entire  nation. 


for  further  information,  contact 
J.  M.  Huber  Corp.,  Ink  Division 
Thornall  Street/Edison,  N.J.  08817 
(201)  549-8600 


Newsbriefs _ 

Setting  the  record  straight 

The  Spokane,  Wash,  market,  which  was  inundated  with 
"/lo  of  an  inch  of  volcanic  ash  when  Mt.  St.  Helens  erupted 
on  May  18,  is  back  to  near  normal  but  suffering  from  the 
misconception  that  the  city  and  its  environs  are  still 
immobilized. 

In  order  to  set  the  record  straight,  the  Spokane  Daily 
Chronicle  and  Spokesman-Review  have  joined  in  a 
marketwide  effort  sponsored  by  the  Spokane  Area 
Development  Committee  to  let  the  nation  know  that 
Spokane  is  alive  and  well. 

The  effort  has  included  newspaper  ads  and  nationwide 
mailings  containing  copies  of  the  ad  and  a  letter  from 
William  B.  Batchelor,  national  sales  manager  for  the 
newspapers. 

Batchelor  said:  “The  record  we’re  concerned 
about — vitally  concerned  about — is  the  erroneous 
impression  that  we  in  Eastern  Washington,  and  specifically 
the  Spokane  Market,  are  immobilized — victims  of  a  heavy 
ash  fallout  that  “crippled”  the  region  and  “put  us  out  of 
business.” 

“Nothing  could  be  further  from  the  truth.  Yes,  we  did 
receive  a  liberal  dusting  from  the  angry  mountain,  but  it’s 
mostly  gone  now.  Life  is  back  to  normal  in  and  around 
Spokane.  The  grass  is  green,  flowers  are  blooming,  golfers 
are  golfing,  and  our  lakes  are  as  pure  and  blue  as  ever.” 

Editorial  matter  composed  by  Northwest  Unit  Farm 
Magazines  describing  the  health  of  the  area’s  agriculture 
industry  was  included. 

Early  Presley  photos  in  syndication 

Elvis  Presley  stories  and  pictures  are  still  big  news. 

The  New  York  News  in  its  Sunday,  August  17,  Leisure 
section  featured  a  story  along  with  a  set  of  unpublished 
pictures  of  the  young  Elvis — and  Leisure  editor  Susan 
Toepfer  gave  the  Chicago  Tribune-New  York  News 
Syndicate  a  call  suggesting  a  little  re-cycling. 

Editor  Don  Michael  took  the  idea  and  the  syndicate 
rushed  through  a  package  timed  to  the  third  anniversary  of 
Presley’s  death,  August  16. 

The  syndicate  offered  the  story  by  Leisure  music  critic 
Martha  Hume,  who  had  discovered  a  treasure  of  early 
Presley  photos  in  various  photo  files  around  town.  Some  of 
them  had  to  be  offered  with  “photographer  unknown”  but 
Hume  was  able  to  assign  credit  to  Alfred  Wertheimer  for 
others. 

Michel  termed  response  to  the  offering  as  “very 
good’’ — it’s  still  on-going  with  some  15  papers  taking  the 
package  immediately. 

The  Philadelphia  Inquirer  ran  a  full  page  of  the  photos 
August  18,  using  a  “people”  section  front  page  story  by  its 
own  entertainment  writer  Jack  Loyd  about  a  local  disc 
jockey  who  features  a  Saturday  radio  show,  “Elvis  and 
Friends,”  on  WRCP. 

K-car  ad  inserts  placed 

From  Detroit  this  week  comes  news  that  the  Chrysler 
Corporation  plans  to  introduce  its  new  line  of  K-cars  with 
an  8-page  newspaper  supplement  slated  to  run  in  October. 

The  supplement  is  scheduled  to  circulate  53  million 
copies  in  519  newspapers  either  as  a  separate  insert  or  in 
Parade  and  Family  Weekly.  It  will  highlight  “Yankee 
Ingenuity”  and  promote  the  line’s  mpg  figures  and 
six-passenger  capacity  along  with  its  front-wheel  drive 
power  train. 

The  supplement  contends  that  if  everyone  drove  a  K-car, 
America  would  not  have  to  import  a  drop  of  OPEC  oil. 
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Bleak  forecast  for  2  paper  cities 

The  future  is  not  bright  for  two  newspapers  competing  in 
a  city,  says  the  chairman  of  Canada’s  largest  newspaper 
group. 

Ken  Thomson,  head  of  the  Thomson  newspaper  empire, 
said  the  costs  of  starting  newspapers  and  operating  them  in 
a  competitive  market  make  it  unlikely  many  cities  could 
support  more  than  one  paper. 

“People  don’t  realize  how  expensive  it  is  to  produce 
newspapers,”  Thomson,  in  Edmonton  to  attend  a  meeting 
of  the  board  of  directors  of  the  Toronto-Dominion  Bank, 
said. 

“The  economics  in  North  America  are  very  tough.  There 
are  very  few  markets  that  could  support  two  newspapers.” 

Thomson  said  newspapers  most  likely  to  succeed  in 
competitive  markets  are  tabloids  that  concentrate  heavily 
on  short  local  stories,  “and  maybe  even  a  little 
sensationalism.” 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 
8/12  Ago 

Affiliated  Publicafions  (AMEX)  .  21W  20%  22Vt 

Blue  Chip  Stamps  (OTC)  .  24V2  25Va  26 

Capital  Cities  Comm.  (NYSE)  .  63Vb  62%  44 

Charter  Company  (NYSE)  .  19%  16%  N/A 

Cowles  Comm.  (NYSE)  .  27  271/2  23 

Dow  Jones  (NYSE)  .  48  48  35 

Early  Calif.  Ind.  (OTC)  .  7Ve  7%  N/A 

Gannett  (NYSE)  .  51  52%  43y2 

Gray  Comm.  (OTC)  .  52  54’%  29 

Harte-Hanks  (NYSE)  .  28%  30%  21% 

Jefferson  Pilot  (NYSE)  .  26%  27'M  35>/2 

Knight-Ridder  (NYSE)  .  27'/a  27'/2  24'% 

Lee  Enterprises  (NYSE)  .  23'/2  23%  22% 

Media  General  (AMEX)  .  31’%  30%  24% 

Meredith  Corp.  (NYSE)  .  40%  N/A  N/A 

Multimedia  (OTC)  .  29’/2  28’/2  30’A 

New  York  Times  (AMEX)  .  30  29’%  24V8 

Panax  (OTC)  .  4’%  4’/2  6’% 

Post  Corp.  (Wise.)  (AMEX)  .  16  15%  19’% 

Quebecor  (AMEX)  .  9%  9%  8% 

Seaboard  Coastline  (NYSE)  .  45’A  45’/$  N/A 

Southam  (CE)  .  37’%  36’/2  26’% 

Stauffer  Comm.  (OTC)  .  37  37  27’/2 

Thomson  Newspapers  (CE)  .  18’%  17%  14% 

Time,  Inc.  (NYSE)  .  57  58’%  45’/2 

Times  Mirror  (NYSE)  .  42  40  33’% 

Toronto  Sun  (CE)  .  18%  N/A  13’% 

Torstar  (CE)  .  27  28%  20’% 

Washington  Post  (AMEX)  .  20%  19%  24’% 

SUPPLIERS 

Abitibi  (CE)  .  21%  20%  18% 

Allied  Chemical  (NYSE)  .  52%  52’%  N/A 

Altair  (OTC)  .  3%  N.  A  4’% 

Am  Inti  (OTC)  .  69’%  N/A  N/A 

Berkey  Photo  (NYSE)  .  5%  4%  N/A 

Boise  Cascade  (NYSE)  .  35%  37  37’/s 

CBS  (NYSE)  .  50%  52  N/A 

Compugraphic  (NYSE)  .  23  25%  38 

Compuscan  (OTC)  .  6’%  5’%  N/A 

Consol.  Bath.  (CE)  .  16’/b  17’%  14’% 

Crown  Zellerbach  (NYSE)  .  51’%  49’/2  36’% 

Digital  Equipment  (NYSE)  .  84%  86%  59 

Domtar  (AMEX)  .  21%  22%  23% 

Dow  Chemical  (NYSE)  .  36%  37  29 

Eastman  Kodak  (NYSE)  .  63’%  63%  54'% 

Georgia  Pacific  (NYSE)  .  27%  29’/2  26% 

Grace,  W.R.  (NYSE)  .  42%  44%  30% 

Great  Lakes  Forest  (CE)  .  57  55%  N/A 

Great  Northern  Nekoosa  (NYSE)  ....  37’/2  37  33’/2 

Harris  Corp.  (NYSE)  .  43%  45’/b  28’% 

Hunt  Chem.  (NYSE)  .  12  11%  14% 

International  Paper  (NYSE)  .  41%  42’/b  43% 

Itek  Corp.  (NYSE)  .  26’%  26  23’% 

Kimberly  Clark  (NYSE)  .  51  50  44 

LogEtronics  (OTC)  .  13%  15’%  10% 

Logicon  (AMEX)  .  23%  25  15’% 

MacMillan  Bloedel  (CE)  .  34’%  N/A  27% 

Minnesota  Mining  &  Mfg  (NYSE)  ....  58%  58'%  54% 

Raytheon  (NYSE)  .  84%  83  56 

Rockwell  Infl  (NYSE)  .  29  30’%  39% 

Signode  (NYSE)  .  38’%  39%  N/A 

St.  Regis  (NYSE)  .  32’%  31%  30% 

Southwest  Forest  Ind.  (NYSE)  .  21  18’/2  17’/2 

Sun  Chemical  (NYSE)  .  31’%  27  31 

Visual  Graphics  Corp.  (AMEX)  .  9  8’%  5 

Volt  Info.  (OTC)  .  28%  29’%  20’% 

White  Consolidated  (NYSE)  .  26’%  26’%  N/A 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 
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Fast  action  by  Rockwell 
International’s  Goss  parts  per¬ 
sonnel  recently  turned  bad  news 
to  good  for  the  Kennebec  Journal, 
Augusta,  Maine.  A  routine  check 
revealed  almost  complete  loss  of 
critical  gears  on  the  Journal’s 
6-unit  Goss  Urbanite  —  a  costly 
shutdown  if  it  meant  a  lost 
production  run. 

Replacement  parts  were  ordered 
from  our  Chicago  warehouse  at 
9  A.M.  and  arrived  in  Augusta  by 
air  at  7:20  RM.  the  same  day.  Our 
serviceman,  having  flown  in  from 
New  Brunswick,  Canada,  was  al¬ 
ready  there  awaiting  the  vital  ship¬ 
ment.  Both  arrivals  were  especially 
good  news  for  the  Kennebec  Journal, 


are  delivered  within  48  hours)  is 
just  part  of  our  story.  We  also  offer 
everything  from  help  at  installation 
to  pressman  training.  And  if  you 
want  a  turnkey  installation,  we  can 
handle  that,  too. 

More  information  about  our 
press  products?  Contact  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 

Phone:  312/656-8600. 


according  to  its  director  of 
production,  Roland  Whittier.  “It 
was  a  rather  large  expense,”  says 
Whittier,  “but  a  drop  in  the  bucket 
when  compared  to  the  expenditures 
that  would  have  been  entailed  had 
we  had  to  move  our  printing  to  an¬ 
other  plant  for  final  distribution.” 

Continues  Whittier,  “The  dollar 
value  we  can  figure.  The  goodwill 
lost  from  advertisers  and  readers 
who  would  not  have  found  their 
paper  in  its  usual  place  at  the 
usual  time  would  have  been 
immeasureable.” 

Fast  parts  delivery  (about  85% 


Rockwell 

International 
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Hope  in  Latin  America 

The  fortunes  of  a  free  press  in  Latin  America  seem  to  go 
up  and  down  like  a  yo-yo  depending  upon  the  ever-changing 
political  climates  from  country  to  country. 

Foreign  correspondents  and  local  journalists  are  being 
abused  by  the  military  government  in  Bolivia.  It  isn’t  much 
better  in  Brazil  and  Nicaragua. 

But  in  Peru,  where  seven  daily  newspapers  in  the  capital 
city  of  Lima  were  confiscated  by  the  military  government 
six  years  ago,  the  new  democratically-elected  government  is 
restoring  them  to  their  rightful  owners.  It  is  a  tragic  victory 
for  some  like  Pedro  Beltran,  former  owner  of  La  Prensa,  who 
died  in  exile  two  years  ago. 

In  Panama,  a  government  which  formerly  exerted  subtle 
and  sometimes  overt  control  over  the  press  has  permitted 
the  establishment  of  a  completely  new  and  independent 
daily  newspaper. 

Peru  provides  a  classic  example  to  totalitarian  govern¬ 
ments  of  all  stripes  that  control  of  the  press  is  a  self-defeat¬ 
ing  measure.  Thirty  percent  of  the  reader’s  of  the  seven 
dailies  in  Lima  stopped  reading  those  papers  during  the  six 
years  of  their  expropriation.  The  newspapers  lost  their  cred¬ 
ibility  and  their  readers  as  did  the  government  responsible. 

Freedom  to  advertise 

We  believe  all  professions  have  the  right  to  advertise  their 
services  and  restrictive  codes  prohibiting  that  practice  are 
unconstitutional.  We  are  glad,  therefore,  to  see  the  Ameri¬ 
can  Medical  Association  follow  the  lead  of  the  American  Bar 
Association  by  revising  its  code  of  ethics  to  permit  advertis¬ 
ing. 

Both  the  ABA  and  AMA,  however,  should  insist  in  their 
codes  of  ethics  that  the  advertising  of  practitioners  must 
contain  the  names  and  addresses  of  the  advertisers.  Some 
newspapers  permit  lawyei’s  to  advertise  their  services  in 
three-line  classified  ads  with  come-on  price  copy  including 
only  a  telephone  number.  We  feel  this  practice  will  do  harm 
to  newspapers,  advertisers  and  the  professions. 

You  can’t  reprint  that! 

Even  a  temporary  restraint  on  republication  of  informa¬ 
tion  which  has  been  published  elsewhere  is  a  dangerous 
practice.  Fortunately,  a  U.S.  Court  of  Appeals  reversed  a 
lower  court  judge  who  had  stopped  the  Los  Angeles  Herald 
Examiner  from  reprinting  material  from  a  national 
magazine  from  which  it  had  purchased  the  rights.  If  mate¬ 
rial  in  the  original  article  is  found  to  be  libelous,  so  be  it. 
Those  who  reprint  do  so  at  their  own  risk.  But  to  allow 
anyone  to  stop  circulation  and  information  and  idea  in  the 
market  place  on  the  theory  they  might  be  damaging  or  libel¬ 
ous  is  to  beg  for  censorship. 
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Newspaper  profits  expected 
to  rebound  by  end  of  1981 


The  recession  will  continue  to  take  its 
toll  on  newspaper  profits  into  the  second 
quarter  of  1 98 1  but  the  industry  will  re¬ 
bound  to  1 979  perfomiance  levels  by  the 
end  of  that  year,  according  to  a  report 
issued  by  Merrill  Lynch. 

Ldward  Dunleavy.  the  Menill  Lynch 
analyst  who  authored  the  report,  called  it 
“prtsitive  on  the  newspaper  industry  on  a 
long  term  basis.  The  only  problem  1 
foresee  is  with  big  city  papers/big  news¬ 
print  consumers.” 

He  defined  long  temi  as  one  to  three 
years. 

Dunleavy  added  for  the  intemiediate 
term,  12  months  or  less,  he  sees  “a  little 
more  risk”  for  investors  in  newspaper 
compan  ies. 

Cost  controls 

1'he  report  states,  “  By  the  fourth  quar¬ 
ter  of  1980.  we  believe  the  industry’s  ef¬ 
forts  to  control  costs  will  have  been  suc¬ 
cessful  enough  to  moderate  the  profit  de¬ 
cline  and  perform  in  an  above  average 
manner.  We  expect  total  profits  in  1980 
for  the  newspaper  industry  will  decline 
by  1 .69f  and  the  pretax  profit  margin  will 
decline  by  1.3  percentage  points  to 
15.39?.” 

By  mid-term  1981  profits  and  profit 
margins  will  expand.  Merrill  Lynch  pre¬ 
dicts.  By  year  end  1981.  the  brokerage 
firm  estimates  “the  newspaper  indus¬ 
try's  pretax  profits  will  rise  by  17.39?” 
and  its  profit  margin  will  reach  16.69?. 

Newsprint  price  hikes  in  late  1980  will 
fuel  a  109?  increase  in  the  newspaper  in¬ 
dustry’s  cost  of  materials,  according  to 
the  report.  In  1981,  the  industry’s  cost  of 
materials  will  rise  5.99?  "as  newsprint 
consumption  continues  to  decline  and 
price  increases  are  expected  to  be  more 
modest.  Exclusive  of  strike  effects,  the 
newsprint  supply-demand  balance  is 
shifting  rapidly  in  favor  of  the  newspaper 
industry.” 

fhe  firm  foresees  total  industry  costs 
rising  8.39?  in  1980  and  6.69?  in  1981. 

Menill  Lynch  estimates  “below  aver¬ 
age  payroll  increases”  for  the  newspaper 
industry  of  6.89?  this  year  and  5.29?  in 
1981.  The  company  expects  the  number 
of  employees  in  both  production  and 
non-production  categories  to  decline 
through  the  end  of  1981. 

Ad  linage  decline 

In  the  realm  of  advertising,  Merrill 
Lynch  sees  total  linage  dropping  while 
revenues  continue  to  rise  as  a  result  of 
rate  increases  averaging  "9.59?  to  109? .” 

Total  linage  will  decline  for  five  con¬ 
secutive  quarters  through  the  second 
quarter  of  1981.  In  1980,  linage  will  drop 
4.2%  for  the  year  while  revenues  rise  by 
EDITOR  &  PUBLISHER  for  August  23,'  1980 


5.1%.  For  1981,  linage  will  slip  by  2% 
though  revenues  will  increase  7.1%. 

Classified  advertising  linage  will  con¬ 
tinue  taking  the  worst  beating  from  the 
recession,  dropping  9%  this  year  and  8% 
in  1981.  Rate  increases  will  keep  I980’s 
classified  ad  revenues  "unchanged”  and 
raise  classified  revenues  in  1981  by  2.6%. 

Retail  linage  “will  decline  for  five 
quarters — from  the  second  quarter  of 
1980  through  the  second  quarter  of 
1981,”  Merrill  Lynch  believes.  The 
company  sees  retail  linage  dipping  4% 
this  year  and  remaining  flat  next  year. 
Rate  increases  will  boost  retail  ad  dollars 
by  6%  in  1980  and  by  9%  the  following 
year. 

“We  expect  national  advertising  to 
continue  to  outpace  the  other  categories 
of  newspaper  advertising  because  of 
Newsplan,”  the  report  asserts,  project¬ 
ing  a  national  linage  gain  of  2%  for  both 
1980  and  1981.  Rate  increases  will  in¬ 
crease  national  ad  revenues  by  11.8%  in 
1980  and  9.3%  in  1981. 

The  newspaper  industry  will  "react  to 
the  deceleration  in  advertising  revenue 
growth  by  raising  newsstand  and  home 
delivery  rates,”  the  report  continues. 
"Circulation  revenues  are  expected  to 
rise  by  10.5%  in  1980  and  11.2%  in 
1981.” 

fhe  report  does  not  speculate  on  how 
higher  newsstand  and  subscription  prices 
will  affect  newspaper  circulation  growth. 

Revenues  to  rise 

In  1980,  the  industry’s  total  revenues 
•  will  rise  by  6.7%.  For  the  1981,  the  in¬ 
crease  will  be  8.2%,  "approximately 
three  percentage  points  less  than  our 
former  estimate.” 

One  of  the  casualties  of  the  current 
recession,  the  report  indicates,  will  be 
spending  revenues  to  finance  product 
improvement  programs  such  as  new 
Sunday  editions  and  special  sections.  As 


revenue  growth  slows,  the  report  feels, 
newspapers  will  begin  to  cut  back  on 
such  "discretionary”  costs. 

Dunleavy  concludes  the  Merrill  Lynch 
report  with  a  caveat  to  investors. 

“We  are  more  cautious  regarding  the 
group’s  investments  than  at  any  time  in 
the  last  several  years,”  he  writes.  “Our 
caution  is  reserved,  however,  for  those 
companies  that  have  significant  exposure 
to  newsprint  price  increases,  classified 
advertising,  and  big  city,  slow  growth 
markets.  We  continue  to  suggest  that  the 
common  shares  of  Gannett  Co.,  Harte- 
Hanks,  and  Times-Mirror  offer  above 
average  appreciation  potential.” 

Letters _ 

UNION  MEMBERS 

1  have  been  waiting  for  someone  else 
to  pick  up  your  gaffe  in  a  recent  issue.  To 
date,  no  one  has,  so  I  must  write. 

The  ITU  is  not  a  union  for  printers. 
The  printers  have  a  union  of  their  own. 
The  ITU  has  as  members  typographers 
and  typesetters.  At  present  many  mem¬ 
bers  are  doing  paste-up  work  for  news¬ 
papers  where  typesetting  machinery  has 
been  eliminated. 

1  have  good  knowledge  having  worked 
for  a  number  of  newspapers,  including 
the  Colorado  Springs  Free  Press  which 
was  owned  by  the  ITU. 

Frank  Hogan 

(Hogan  is  editor,  Oak  Park  (111.)  News.) 

CHRISTIAN  WRITERS 

Several  local  newsmen  are  seeking  to 
compile  a  list  of  Christian  news  writers, 
publishers,  PR  people  and  broadcasters 
with  an  eye  to  forming  a  loose  knit  fel¬ 
lowship  in  the  Journalistic  fraternity. 
They  are  preparing  a  listing  of  such  jour¬ 
nalists  and  would  appreciate  anyone  in¬ 
terested  contacting  Howard  Ball,  P.O. 
Box  1,  Pompton  Lakes,  New  Jersey 
07442.  When  a  list  is  compiled  all  re¬ 
sponses  will  receive  a  copy. 

Howard  Ball 
(Ball  is  editor  of  Suburban  Trends ,  Boon- 
ton,  N.J.) 


OATES 


The  action  on  the  field  is  only  part  of  the 
drama  of  the  world  of  football,  whose  char¬ 
acters,  institutions,  traditions  and  crises 
come  to  life  in  the  reporting  of  veteran  Los 
Angeles  Times  sports  writer  Bob  Oates. 
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Handful  of  editors  spike 
Anderson’s  ‘war’  columns 


By  Lenora  Williamson 

Jack  Anderson's  syndicated  columns 
of  this  past  week,  in  which  he  alleges  the 
Carter  administration  has  plans  for  a 
possible  invasion  of  Iran  in  October,  set 
off  headlines  not  only  on  the  subject  mat¬ 
ter  but  on  some  editors'  decisions  on 
whether  to  print  or  not  print. 

Some  papers  jumped  the  embargo  date 
of  Monday,  August  1 8,  some  ran  the  first 
sensational  column  on  the  release  date 
with  no  comment,  some  printed  it  with 
editors'  notes — and  a  seemingly  small 
number  of  the  more  than  900  clients  sus¬ 
pended  the  column  for  the  5  days,  Mon¬ 
day  through  Friday. 

David  Hendin,  vicepresident  and 
editorial  director  of  United  Feature  Syn¬ 
dicate  which  distributes  Anderson's  col¬ 
umn,  told  E&P  Wednesday  that  accord¬ 
ing  “to  the  best  information"  he  had 
gathered  "a  very  small  number — less 
than  lO  or  1 5  or  a  dozen — did  not  run  the 
columns." 

The  Washington  Post,  while  omitting 
the  column,  carried  a  news  story  about 
Anderson  charges  on  Sunday,  August 
1 7,  and  in  a  Monday  bo.\  explained  the 
column's  omission,  adding  that  top  civil¬ 
ian  and  military  officials  queried  by  the 
Post  denied  Anderson's  assertions  cate¬ 
gorically.  By  Wednesday,  August  20,  a 
box  note  in  Anderson's  regular  spot  said 
his  column  would  resume  on  Saturday. 

The  New  York  Daily  News  also  can¬ 
celled  the  invasion  columns,  running  an 
editor's  note  that  the  Monday  column 
was  not  appearing  because  "we  could 
not  independently  verify  his  sensational 
claim  that  the  Carter  administration  is 
planning  an  invasion  of  Iran.  The  charge, 
previously  leaked  to  the  press,  was  de¬ 
nounced  by  the  White  House  as  ‘gro¬ 
tesque  and  totally  irresponsible'  and  "ab¬ 
solutely  false.'  " 

The  Miami  Herald,  which  did  not  pub¬ 
lish  the  first  column,  resumed  Tuesday 
with  both  Monday  and  Tuesday  col¬ 
umns,  in  response  to  telephone  calls 
from  readers. 

The  first  column  was  mailed  by  the 
syndicate  Wednesday,  August  13,  to  pa¬ 
pers  that  get  it  by  mail  and  sent  to  high 
speed  wire  clients  Friday,  August  15, 
with  a  note  to  editors;  "Mandatory  that 
you  observe  release  date.  Column  is  for 
use  Monday,  August  1 8,  not  before 

Right  off,  Hendin  started  getting  calls 
from  editors  about  breaking  the  em¬ 


bargo,  since  they  cited  a  UPI  story  quot¬ 
ing  Capitol  Hill  sources  on  a  story  which 
was  to  be  released  Monday.  It  did  not 
mention  Jack  Anderson,  but  editors 
reacted  quickly.  Hendin  had  the  syndi¬ 
cate  switchboard  piped  through  to  his 
home  phone  for  the  weekend  as  spokes¬ 
man  for  the  syndicate. 

Among  those  releasing  the  report  early 
was  the  Chicago  Siin-Times  which  ran  a 
story  in  the  Friday  night  and  Saturday 
edition  and  quoted  from  the  column.  The 
Modesto  (Calif.)  Bee  ran  the  Monday 
column  Saturday  and  the  Pittsburgh 
Press  ran  it  Sunday,  with  an  explanation 
that  the  release  embargo  had  already 
been  broken  by  some  papers,  and  add¬ 
ing,  "The  Press  is  printing  the  column 
today  so  readers  can  fully  understand  the 
controversy  it  has  precipitated.” 

In  the  opening  column,  Anderson  said, 
"A  startling,  top-secret  plan  to  invade 
Iran  with  powerful  military  force  has 
been  prepared  for  President  Carter  .  .  . 
The  tentative  invasion  date  has  been  set 
suspiciously  for  mid-October  .  .  . 

“My  associate  Dale  Van  Atta  has  been 
ferreting  out  the  jigsaw  pieces  of  the  in¬ 
vasion  plan,  detail  by  detail,  for  three 
months.  He  has  seen  documents  so  se¬ 
cret  that  the  code  word  used  to  classify 
them  is  itself  classified  .  . 

By  Wednesday,  August  20,  Anderson 
concluded  his  daily  column  with  a  foot¬ 
note:  ".  .  .  Meanwhile,  Carter  is  con¬ 
tinuing  his  secret  diplomatic  efforts  to 
secure  the  release  of  the  hostages.  He 
would  prefer  to  bring  them  home  before 
the  election  by  peaceful  means.  But 
sources  close  to  the  operation  say  that  if 
the  peaceful  efforts  fail,  as  expected,  the 
president  intends  to  activate  the  invasion 
plan.  The  risk,  of  course,  is  war.” 

Speaking  in  Chicago  Monday  night, 
Anderson  termed  his  decision  to  disclose 
the  alleged  U.S.  invasion  plan  "anguish¬ 
ing”,  saying  he  did  so  because  he  is  con¬ 
vinced  such  a  mission  would  fail.  He  also 
said  unidentified  experts  believe  the  plan 
would  fail. 

A  lead  editorial  in  the  Burlington  ( Vt.) 
Free  Press  Tuesday,  August  19,  charged 
that  the  Washington  Post,  by  refusing  to 
publish  the  column,  "has  abrogated  its 
responsibilities  to  its  readers  and  the 
people  of  the  nation.  Whether  the 
charges  can  be  substantiated  by  Ander¬ 
son  is  not  at  issue.  What  is  alarming  is 
that  the  newspaper  denied  its  readers  the 
right  to  have  access  to  the  information 
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and  to  draw  their  own  conclusions  on 
that  basis  .  .  . 

“By  failing  to  publish  the  Anderson 
column,  the  Post  has  abdicated  its  re¬ 
sponsibility  to  serve  as  a  conscience  and 
a  watchdog  of  a  free  society." 

Hendin  said  he  had  gotten  at  least  six 
calls  from  papers  in  the  Washington  area 
asking  to  print  the  column  and  also  from 
private  citizens  in  Washington  and  New 
York  asking  for  copies. 

The  Philadelphia  Bulletin  ran  the  first 
column  early  and  included  an  editor's 
disclaimer  and  a  page-one  story  on  the 
denial  by  Defense  Secretary  Harold 
Brown.  Running  the  column  on  release 
date  and  adding  a  statement  from  Ander¬ 
son — as  well  as  an  editorial,  was  the 
Pawtucket  (R.l.)  Evening  Times.  The 
Kansan  in  Kansas  City,  Kansas,  ob¬ 
served  the  release  date  and  included  a 
disclaimer  that  the  report  had  been  offi¬ 
cially  denied. 

Newsday,  Long  Island,  did  not  run  the 
disputed  Anderson  columns  Monday 
through  Friday,  but  did  mention  the 
story  Saturday  in  a  related  Iran  piece  and 
also  ran  the  White  House  denial  on  Sun¬ 
day. 

Among  papers  which  ran  the  columns 
in  usual  location  without  any  editors' 
notes  were  the  Albany  (N.Y.)  Times- 
Union,  Schenectady  (N.Y.)  Gazette. 
Baltimore  News  American.  Great  Falls 
(Mont.)  Tribune. 

In  Waterbury,  Conn.,  the  morning /?e- 
publican  and  the  afternoon  American, 
ran  the  Monday  column  and  both  carried 
editors'  notes  commenting  that  the  Pen¬ 
tagon  could  well  have  such  contingency 
plans  but  there  is  no  corroboration  of 
Anderson's  assertion  about  a  specific  in¬ 
vasion  plan. 

The  Raleigh  (N.C.)  News  &  Obsener 
was  among  the  papers  omitting  the  col¬ 
umn  the  past  week. 

Ray  J.  Noonan,  managing  editor  of  the 
St.  Louis  Globe-Democrat .  told  E&P 
that  they  decided  the  first  column  was 
"pretty  newsworthy"  and  put  it  on  page 
one  along  with  the  Carter  administra¬ 
tion's  denial.  Page  one  also  carried  at  the 
bottom  a  statement  by  Publisher  G. 
Duncan  Bauman  on  the  newspaper's  pol¬ 
icy  of  not  printing  information  about  a 
sensitive  national  security  matter  prior  to 
public  action  by  the  government.  It 
added  that  normally  the  paper  would  not 
have  published  the  story,  but  in  this  case 
because  of  the  wide  media  attention,  it 
was  being  published  for  information  of 
the  public.  After  that  first  breaking  col¬ 
umn,  the  Globe-Dcmocrat  resumed  pub¬ 
lishing  Tuesday  to  Friday  in  the  usual 
position  of  the  Anderson  column. 

Montrose  (Colo.)  Daily  Press  also 
moved  the  Anderson  column  to  the  front 
page. 
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Access  to  arrest  records 
disputed  at  AEJ  meeting 


By  Lawrence  Schneider 

A  vigorous  dispute  between  an  editor 
and  a  lawyer  over  public  access  to  rec¬ 
ords  of  arrests  without  convictions  broke 
out  during  the  Association  for  Education 
in  Journalism's  63rd  annual  convention 
held  at  Boston  University. 

At  other  sessions  during  the  four-day 
meeting  journalists  were  warned  that  ex¬ 
cesses  could  result  in  a  loss  of  public 
support  and  journalism  educators  were 
advised  to  offer  stronger  liberal  educa¬ 
tions. 

The  dispute  over  arrest  records  began 
when  Aryeh  Neier,  former  executive  di¬ 
rector  of  the  American  Civil  Liberties 
Union,  charged  that  the  press’  insistence 
on  having  access  to  arrest  records  results 
in  millions  of  Americans  being  locked 
out  of  the  mainstream  of  jobs. 

“Employers  and  credit  companies  use 
these  arrest  files  thousands  of  times  a 
day  to  screen  applicants.  The  press 
makes  little  use  of  these  records,  yet 
press  power  in  Congress  keeps  them 
open,"  Neier  said. 

“A  victim  of  an  arrest  ought  not  to  be 
punished  doubly  by  his  record  going  to 
an  employer,"  he  added. 

Michael  G.  Gartner,  editor  of  the  Des 
Moines  Register  and  Tribune,  retorted 
that  "if  arrest  records  are  closed,  there 
will  be  arrests  in  the  middle  of  the 
night." 

Gartner  charged  that  the  developing 
right  of  privacy  poses  a  serious  threat  to 
an  informed  public  as  privacy  laws  pre¬ 
vent  dissemination  of  true  information 
and  take  decisions  regarding  newsworth¬ 
iness  away  from  journalists  and  give 
them  to  courts. 

“Privacy  laws  are  excuses  for  secrecy 
and  secrecy  is  inimical  to  the  First 
Amendment  and  principles  of  democ¬ 
racy.  Such  laws  result  in  non-disclosure 
and  are  used  by  government  officials  to 
retain  power,"  Gartner  said. 

Neier,  however,  argued  that  there  was 
no  conflict  between  freedom  of  the  press 
and  privacy  laws  as  "they  are  com¬ 
plementary  values  which  serve  the  same 
purpose — to  distribute  power  between 
the  individual  and  the  government." 

Neier  said  that  while  he  takes  the  abso¬ 
lute  position  that  arrest  records  should 
never  be  public,  he  does  recognize  situa¬ 
tions  where  conviction  records  should  be 
available. 

The  public  has  a  right  to  know  if  an 
applicant  for  a  school  janitor's  job  had 
previously  been  convicted  of  child 
molestation,  he  said,  but  not  if  he  had 
been  convicted  of  embezzlement. 

Neier  rejected  the  publication  of  an 
individual's  numerous  arrests  where  no 
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conviction  resulted  for  “five  times  noth¬ 
ing  is  still  nothing." 

Neier  said  that  the  press  battles  to 
maintain  its  historical  access  to  arrest 
records  and  doesn't  mount  vigorous 
campaigns  to  open  up  IRS  and  medical 
records  because  “an  underclass  who 
can't  fight  back"  are  described  in  arrest 
records  while  the  subjects  of  the  other 
records  are  powerful  enough  to  fight 
strongly  against  public  disclosure. 

Gartner  responded  that  arrest  records 
must  remain  open  to  permit  the  press  to 
check  government  excesses  and  that  he 
supports  access  to  IRS  and  other  records 
held  by  government  which  could  help 
control  government  officials. 

At  other  convention  meetings,  practic¬ 
ing  journalists  were  taken  to  task  rather 
forcefully  by  Dr.  John  Silber,  president 
of  Boston  University,  and  more  gently 
by  Prof.  Emeritus  Leslie  G.  Moeller  of 
the  University  of  Iowa. 

Silber  scored  the  use  of  anonymous 
sources  by  saying  that  the  American 
people  will  not  believe  that  the  source 
actually  existed,  or,  if  it  did  exist,  that  it 
should  be  taken  seriously. 

The  use  of  anonymous  sources  who 
make  accusations  prevents  the  accused 
person  from  confronting  his  accuser. 
Silber  said. 

•  Journalists  do  not  have  the  right  to 
invade  private  lives,  Silber  said,  and 
warned  that  “the  romanticism  of  jour¬ 
nalism  will  lead  to  corruption.  Jour¬ 
nalists  do  not  have  the  right  to  be  narcis¬ 
sistic,  sentimental,  or  crudely  self-serv¬ 
ing.  A  reporter's  personal  history  in  get¬ 
ting  a  story  is  not  of  interest." 

A  similar  theme  was  expressed  by  the 
75-year-old  Moeller  at  a  dinner  honoring 
him  for  34  years  in  journalism  education 
which  followed  his  years  as  an  Iowa  pub¬ 
lisher. 

Moeller  warned  that  “the  unthinking 
exercise  of  freedom  can  endanger  the 
cause  of  freedom."  Many  persons  and 
causes  are  wounded  by  the  media,  some¬ 
times  unavoidably,  Moeller  cautioned, 
as  he  called  for  “a  bit  more  of  humane 
consideration  in  the  handling  of  news. 

“We  have  great  support  from  the  pub¬ 
lic  but  this  support  is  not  without  limit," 
Moeller  said. 

He  urged  journalism  professors  to 
prepare  their  students  for  a  “quixotically 
difficult  world”  which  will  require  even 
greater  journalistic  competence  than  that 
which  was  needed  “in  the  jolting  half 
century  now  ending.” 

Outgoing  AEJ  president  Dr.  Richard 
Gray  also  urged  his  fellow  educators  to 
work  still  harder  to  prepare  their  stu¬ 
dents  for  professional  careers. 

He  criticized  those  editors  who  in  a 


recent  poll  called  for  more  emphasis  on 
grammar,  spelling,  punctuation  and  in¬ 
ternship  experiences  for  students  at  the 
expense  of  a  liberal  education. 

“Effective  writing  is  a  fundamental 
part  of  a  liberal  education  and  is  not 
separate  from  the  experiences  of  a  liber¬ 
ally  educated  person,"  Gray  said. 

He  urged  the  educators  to  “restore  the 
basic  tools  of  thinking  and  writing  to  lib¬ 
eral  education.  If  the  nation's  editors  are 
confused  about  the  liberal  arts,  it  is  our 
own  fault.  We  have  neglected  the  basic 
tools  that  are  prerequisites  to  engaging 
fully  in  a  liberal  education." 

Gray  also  pointed  out  that  many  of 
those  same  editors  who  today  sharply 
criticize  poor  writing  skills  failed  to  run 
stories  over  the  years  regarding  the 
overcrowding  and  poor  staffing  of  high 
school  English  classrooms  which  con¬ 
tributed  significantly  to  today's  weak 
student  writing. 

The  convention  attendance  of  751 
members  and  350  spouses  and  children 
was  the  highest  ever.  Dr.  Del  Brinkman, 
dean  of  the  William  Allen  White  School 
of  Journalism  at  the  University  of  Kan¬ 
sas.  will  be  the  AEJ  president  for  1980- 
81.  Dr.  Kenneth  Starck,  director  of  the 
University  of  Iowa  School  of  Journalism, 
will  be  AEJ  president  in  1981-82. 


$300,000  is  top 
wage  for  PR  exec 

“Top  earnings  for  corporate  public  re¬ 
lations  executives  are  now  as  high  as 
$.300,000,"  reports  Larry  Marshall,  pres¬ 
ident  of  Marshall  Consultants,  Inc.,  an 
executive  search  firm  in  the  communica¬ 
tions  field.  Marshall  said  that  “a  study 
by  his  firm  shows  “senior  vice  presi¬ 
dents  in  the  top  25  corporations  can  earn 
from  S150.000-$300,000.  The  principal  at 
one  of  the  top  15  PR  counseling  firms  can 
earn  in  excess  of  $250,000  per  year." 

“These  outstanding  communications 
executives  are  rare.  Salaries  upward  of 
$150,000  are  earned  by  only  .5-109f  of 
executives  in  the  field,  who  are  primarily 
employed  as  key  executives  for  energy/ 
high  technology  related  companies  with 
sales  exceeding  $8  billion.  Many  of  these 
earnings  are  attractively  packaged  in 
plans  that  include:  incentive  compensa¬ 
tion/bonus.  profit  sharing/pension  plan, 
company  paid  automobile,  life/medical 
insurance,  children's  college  tuition,  lib¬ 
eral  expense  accounts  and  housing  allow¬ 
ances." 

“Other  senior  managers,  such  as  the 
vice  president,  public  relations  or  the 
public  affairs  director  can  earn  $80,(X)0- 
$150,000.  Directors  of  government  rela¬ 
tions,  investor  relations  and  consumer 
affairs  even  $50,000-$  125.000.  Typically, 
however,  for  most  established  practi¬ 
tioners,  earnings  fall  in  the  $30,000- 
$60,000  range,"  Marshall  concluded. 
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New  PM  edition 
of  N.Y.  News 
on  the  stands 

The  first  edition  of  New  York  News 
Tonight,  which  began  publishing  August 
18,  sold  about  100,000  copies,  an  editor 
of  the  News  told  E&P. 

The  figure  puts  Tonight's  circulation 
15,000  ahead  of  the  Night  Owl  edition 
which  the  News  discontinued. 

Tonight  is  sold  primarily  on  news¬ 
stands  in  Manhattan.  It  has  a  3:.'i0  P.M. 
press  start  and  appears  on  the  stands 
around  4  P.M.  The  Night  Owl  used  to  hit 
the  streets  around  6:30  P.M. 

Henry  K.  Wurzer,  News  director  of 
sales,  said  the  paper  "was  encouraged 
with  our  sales”  for  Tonight.  Wurzer  was 
unable  to  provide  a  precise  circulation 
figure  because,  he  said,  “We're  still  set¬ 
ting  our  return  system  up." 

Commenting  the  News  was  conduct¬ 
ing  a  two  week  shake-down  period  for 
Tonight,  Wurzer  added  full  scale  promo¬ 
tional  efforts  for  the  afternoon  edition 
are  scheduled  to  begin  September  2. 

In  response  to  the  News'  entry  in  the 
afternoon  field,  the  New  York  Post  began 
publishing  the  first  morning  edition  in  its 
history  on  .luly  22. 

Official  circulation  figures  for  the 
Post's  morning  edition  have  not  been 
tabulated,  but  a  Post  executive  said  the 
morning  paper  was  selling  between 
73.000  and  100.000  copies  daily. 

Circulation  figures  for  the  New  York 
Times  Chicago  printed  midwest  edition, 
which  also  started  publishing  August  18. 
were  not  available  either.  The  Times  said 
the  new  edition's  daily  press  mn  is  over 
30.000  copies.  The  Sunday  midwest  edi¬ 
tion  will  have  a  press  run  between  70.000 
and  100.000  copies. 

New  York  News  and  the  pressmen's 
union  reached  a  settlement  over  work 
schedules  for  the  paper's  new  afternoon 
edition.  Tonight. 

All  10  unions  at  the  News  have  now 
come  to  terms  with  the  newspaper  on 
revised  work  schedules  for  the  P.M.  edi¬ 
tion. 

“Our  agreement  is  within  the  bounds 
of  the  contract,''  stated  Virgil 
Schroeder,  News  director  of  operations. 
“The  pressmen  agreed  to  work  a  day 
shift.  Under  the  contract  we  have  the 
right  to  establish  a  day  shift." 

The  pressmen  had  originally  sought  to 
have  work  schedules  for  the  afternoon 
edition  considered  as  pre-shift  overtime. 

The  News  intends  to  add  10  jour¬ 
neymen  and  40  Juniors  to  its  existing 
corps  of  710  pressmen  to  accommodate 
the  afternoon  edition.  Present  plans  call 
for  printing  Tonight  on  six  straight  or 
four  collect  presses  out  of  a  total  of  elev¬ 
en  Goss  Headliner  presses  at  the  News' 
Manhattan  plant. 

The  drivers  ratified  on  August  17  the 
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agreement  their  union  reached  with  the 
News  one  week  earlier  on  routes  and 
work  schedules  for  delivering  Tonight. 
The  News  plans  to  add  about  60  new 
drivers  to  increase  its  P.M.  delivery 
force  to  about  300  (E&P,  Aug.  16). 

Montreal  to  lose 
only  PM  daily 

l.a  Presse,  Montreal's  only  afternoon 
newspaper,  will  appear  in  the  morning 
beginning  September  29,  publisher  and 
editor  Roger  Lemelin  announced. 

I.emelin  said  in  a  brief  front  page 
statement  that  the  decision  was  taken 
“in  view  of  the  widespread  tendency  by 
North  America's  larger  newspapers  to 
give  their  readers  their  information  and 
services  at  the  beginning  of  the  day." 

The  newspaper  already  publishes  a 
small,  nearly  ad-free  morning  “national 
edition."  distributed  throughout  the  prov¬ 
ince  but  mainly  in  the  Quebec  City  re¬ 
gion.  It  also  publishes  several  thousand 
copies  of  its  afternoon  edition  in  the 
morning  for  distribution  in  subway  sta¬ 
tions. 

Meanwhile,  plans  by  La  Presse  to 
have  video  display  terminals  installed  in 
its  shops  and  newsroom  by  Dec.  1  may 
be  put  off  indefinitely  because  the  news¬ 
paper  and  the  union  representing  its 
typographers  have  failed  to  agree  on  the 
issue  of  job  security. 

Local  145  of  the  Syndicat  Quebecois 
de  rimprimerie  et  des  Communications 
last  week  refused  a  company  offer  to 
“buy"  the  jobs  of  38  compositors  whose 
jobs  will  be  eliminated  by  the  installation 
of  the  computer  system. 

La  Presse  has  offered  three  weeks  sal¬ 
ary  for  each  year  of  service  minimum  26 
weeks,  maximum  52  weeks  plus  a  S7.500 
lump  sum  payment. 

But  the  union  told  the  company  Au¬ 
gust  7  the  offer  was  unacceptable,  and 
that  the  installation  of  VDTs  must  be 
accompanied  by  a  long-term  job  security 
guarantee  for  the  approximately  160 
typographers  whose  jobs  will  not  be 
eliminated  immediately. 

Free  distribution 
weekiy  started 

The  Boulder  (Colo.)  Valley  Indepen¬ 
dent  is  a  new  weekly  newspaper  serving 
the  Boulder  area.  Eirst  publication  was 
.luly  2  and  every  Wednesday  thereafter. 

The  Valley  Independent  is  delivered  to 
about  half  the  homes  in  Boulder  with  the 
rest  distributed  through  retail  stores.  The 
newspaper  is  free. 

Robert  B.  Galin.  23.  who  is  editor. 
William  L.  Butler,  .34.  a  CPA.  and  Nancy 
Kelley.  34,  started  the  paper  to  fill  a  gap 
seen  after  the  old  Boulder  Town  &  Coun¬ 
try  Review  folded. 

Summer  circulation  is  10.000  with 
20.000  in  the  fall. 


Wali  St.  Finai 
stops  publishing 

Just  two  months  after  its  first  issue  hit 
the  New  York  City  newsstands,  the  Wall 
Street  Final,  the  daily  business  tabloid 
started  by  Michael  Goldstein  to  fill  a  void 
in  the  afternoon  newspaper  market, 
ceased  publication  on  August  18. 

In  a  prepared  statement.  Goldstein 
said,  “Computers  adversely  affected  the 
ability  of  the  paper  to  meet  its  original 
program  of  timely  delivery  of  an  after¬ 
noon  tabloid  with  final  stock  prices. 
While  the  newspaper  has  done  much  bet¬ 
ter  in  recent  days  and  has  attracted  in¬ 
creasing  circulation  and  some  advertis¬ 
ing  support,  we  have  run  out  of  the  lim¬ 
ited  funds  with  which  the  project  was 
commenced  and  must  attract  additional 
financial  support  from  a  strong  partner." 

The  daily  had  just  begun  to  arrive  at 
strategic  newsstands  in  time  to  reach 
homebound  commuters  in  the  two  weeks 
prior  to  the  suspension  of  publication. 
Circulation  varied  between  6.000  and 
10.000  daily,  depending  on  the  day  of  the 
week.  The  Einal  had  achieved  only  half 
of  its  goal  of  two  full  pages  of  advertising 
daily,  although  Goldstein  just  a  week  ear¬ 
lier  had  expressed  optimism  that  the 
paper  could  soon  reach  that  goal. 

“This  was  just  kind  of  a  speculative 
venture,"  said  Ray  Dirks  of.Iohn  Muir& 
Co.  He  reported  that  the  S700.000  put  up 
by  the  six  original  investors  was  “pretty 
well  depleted,"  but  that  there  was  still  a 
chance  the  Einal  could  be  revived  “if 
somebody  comes  along  and  expresses  an 
interest  in  investment." 

The  major  problems  faced  by  the 
newspaper  were  caused  by  a  combina¬ 
tion  of  distribution  foul-ups  and  unreli¬ 
able  ‘state  of  the  art'  production  equip¬ 
ment.  according  to  the  Einal's  editor, 
former  Wall  Street  Journal  reptirter  Pris¬ 
cilla  Myer.  Additionally,  a  major  poten¬ 
tial  Einal  distribution  point,  the  transpor¬ 
tation  center  in  the  World  Trade  Center, 
remained  virtually  deserted  throughout 
the  paper's  existence  due  to  a  prolonged 
strike  on  the  Port  Authority  Trans  Hud¬ 
son  train  line  to  New  Jersey. 

Myer  told  E&P  that  the  problems  with 
the  highly  advanced  equipment  were 
“frightening."  Goldstein  reptirtedly  said 
there  wasn't  a  single  piece  of  equipment 
that  hadn't  broken  down  at  least  twice. 

A  major  difficulty.  Myer  said,  was  that 
the  system,  which  included  Digital  Elec¬ 
tronics  Corporation  computers  and  .APS 
5  typesetters  assembled  by  Composition 
Systems.  Inc.  was  not  "networked" 
with  the  ability  for  machine  interlace 
until  the  paper's  last  day  of  publication. 

Said  Myer,  “We  finally  mastered  this 
system,  unfortunately,  not  soon  enough. 
Ninety  percent  of  our  problems  would 
likely  have  been  solved  by  the  network¬ 
ing." 

By  Wednesday.  Myer  had  managed  to 
hunt-up  jobs  for  the  newsrtxim  stalTers. 
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Confidential  source  revealed  by  Shelledy 


By  John  Consoli 

After  protecting  the  source  of  informa¬ 
tion  for  a  controversial  story  for  7  years. 
Jay  Shelledy  of  the  Lewiston  (Idaho) 
Tribune  revealed  the  name  of  that  source 
last  week  after  the  source’s  widow  re¬ 
leased  the  reporter  from  his  professional 
and  ethical  obligation  to  keep  the  name 
confidential. 

On  August  12,  Shelledy’s  attorneys 
filed  a  supplement  to  an  interrogatory  in 
the  Second  District  Court  in  Idaho  in 
which  he  revealed  that  he  was  no  longer 
bound  to  protect  the  identity  of  his 
source — Eugene  T.  Lee. 

Lee  was  deputy  director  of  the  Idaho 
Bureau  of  Narcotics  and  Organized 
Crime  in  1973  when  Shelledy  wrote  a 
series  of  articles  charging  that  the  unit 
was  operating  in  an  unprofessional  man¬ 
ner. 

In  one  article,  Shelledy  quoted  a  con¬ 
fidential  source,  described  by  him  as  a 
“police  expert,”  who  made  some  state¬ 
ments  about  the  conduct  of  under¬ 
cover  officer  Michael  Caldero. 

Caldero  was  involved  in  the  shooting 
of  a  man  during  an  attempted  arrest  a  few 
years  earlier,  and  the  confidential  police 
source  told  Shelledy  that  Caldero's  story 
“didn't  add  up." 

After  Shelledy's  series  ran,  both  state 
and  federal  governmental  agencies  inves¬ 
tigated  the  Bureau  which  eventually  led 
to  a  “housecleaning.” 

A  number  of  Bureau  personnel  were 
fired,  including  Caldero  and  his  superior 
officer — Lee. 

In  late  1974,  Caldero  sued  the  Morning 
Tribune  for  libel,  claiming  the  article  was 
false,  defamatory  and  malicious.  In  pre¬ 
trial  proceedings,  Caldero's  attorneys 
called  Shelledy  as  a  witness  and  asked 
him  to  name  the  “police  expert.”  When 
Shelledy  refused,  they  added  him  to  the 
list  of  defendants  in  the  libel  suit. 

Trial  Judge  Roy  Mosman  imposed  a 
3()-day  jail  sentence  on  Shelledy  for  re¬ 
fusing  to  reveal  the  source  and  the  news¬ 
paper  appealed.  The  newspaper  argued 
that  it  had  tried  to  interview  (Taldero  be¬ 
fore  the  article  ran,  had  offered  to  show 
him  the  article  before  it  appeared  and 
had  delayed  publication  for  two  weeks  in 
an  effort  to  get  him  to  comment. 

The  Idaho  Supreme  Court  upheld  the 
lower  court  ruling  and  ordered  Shelledy 
to  reveal  his  source.  The  Tribune  ap¬ 
pealed  to  the  U.S.  Supreme  Court. 

In  the  fall  of  1977,  the  nation’s  highest 
court  refused  to  review  the  case  and, 
thus,  left  standing  the  3-2  Idaho  Supreme 
Court  vote  requiring  Shelledy  and  the 
Tribune  to  reveal  the  name  of  the  police 
expert  quoted  in  the  story. 

During  the  entire  time  the  matter  was 
in  the  courts,  there  were  rumblings  that 
Shelledy  had  no  source  and  that  he  had 
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expressed  his  own  opinion  in  the  story. 

When  Lee  was  released  from  the 
Bureau,  he  became  a  judge  in  Idaho  and, 
at  that  time,  asked  Shelledy  to  continue 
to  keep  his  name  confidential.  Lee  was 
killed  in  late  1975  in  a  traffic  accident. 

Shelledy  approached  Lee’s  widow, 
who  indicated  that  she  had  known  her 
husband  was  Shelledy’s  source.  She 
asked  him  to  continue  to  honor  the  con¬ 
fidentiality  of  her  husband’s  name  and 
for  five  years,  Shelledy  honored  that  re¬ 
quest. 

In  May  of  this  year,  some  7  years  after 
the  story  first  ran,  Lee’s  widow  met  with 
Shelledy  and  told  him  that  it  was  no 
longer  necessary  to  keep  her  husband’s 
name  confidential.  She  felt  she  could 


By  Bill  Gloede 

The  American  Newspaper  Publishers 
Association  standard  ad  unit  working 
committee  laid  the  groundwork  at  a 
meeting  August  20  for  a  formal  proposal 
to  the  ANPA  board  to  adopt  a  standard 
ad  unit  size  plan  which  would  make  the 
buying  and  placement  of  newspaper  ad¬ 
vertising  easier  for  advertisers  and  their 
agencies. 

Committee  chairman  Walter  Matte- 
son,  president  of  the  New  York  Times 
Company,  emerged  from  the  meeting 
calling  the  development  of  the  standard 
ad  unit  size  plan  an  “ongoing  project,” 
but  declaring  that  he  “will  be  making  a 
positive  recommendation"  to  the  ANPA 
board  at  its  September  meeting.  Before 
that  meeting,  the  standard  sizes  which 
will  be  recommended  to  the  board  will  be 
refined  to  “best  fit  all  newspapers,”  ac¬ 
cording  to  one  source  close  to  the  com¬ 
mittee. 

The  recommended  sizes  will  also  be 
submitted  to  the  American  Association 
of  Advertising  Agencies  Newspaper 
Committee  and  a  representative  group 
from  the  Association  of  National  Adver¬ 
tisers. 

The  standard  sizing  plan  involves  the 
creation  of  a  number  of  advertising  space 
sizes,  measured  in  inches  for  both  length 
and  width  and  unit  priced,  which  would 
be  standardized  across  the  industry 
among  participating  newspapers.  Thus, 
an  advertising  agency  would  be  insured 
of  uniform  advertising  sizing,  regardless 
of  varying  formats,  in  every  participating 
newspaper  in  which  an  ad  is  placed.  The 
system  will  also  simplify  ordering  and 
billing  and  is  expected  to  foster  excellent 
ad  agency/newspaper  relations.  The  unit 
sizing  would  also  eventually  be  tied  into 


handle  his  name  being  brought  out  in 
public  and  she  also  wanted  to  clear  up 
the  allegations  that  Shelledy  had  no 
source. 

A  trial  date  on  the  libel  suit  has  been 
set  for  September  9  and  Caldero  is  seek¬ 
ing  $140,()00  in  damages.  The  revelation 
of  Shelledy’s  source  can  have  an  impor¬ 
tant  impact  on  the  case  because  the  per¬ 
son  in  the  article  who  questioned  Cal- 
dero’s  actions  was  his  superior  officer. 
Prior  to  joining  the  Bureau  of  Narcotics 
and  Organized  Crime,  Lee  had  been 
chief  of  detectives  in  the  Boise  Police 
Department.  He  also  had  a  law  degree. 

Shelledy,  who  was  an  investigative  re¬ 
porter  at  the  time  those  articles  ran,  is 
now  the  executive  editor  of  the  Tribune. 


Newsplan  discounts. 

Most  of  the  problems  the  committee 
has  encountered  in  developing  the  plan 
have  dealt  with  the  actual  sizing.  The 
proposal,  which  as  yet  contains  no  defi¬ 
nite  recommendations,  currently  con¬ 
tains  roughly  two-dozen  sizes  which  are 
compatible  with  both  tabloid  and  broad¬ 
sheet  newspapers,  according  to  sources 
close  to  the  committee. 

Under  the  plan,  if  it  is  adopted  by  the 
ANPA  board,  participating  newspapers 
would  accept  national  advertising  in  a 
standard  range  of  sizes.  Editorial  copy 
would  be  fitted  around  the  advertising, 
sometimes  involving  a  float  factor.  Sup¬ 
port  for  the  plan  has  been  burgeoning  in 
both  the  newspaper  and  advertising 
fields. 


Cheboygan  Tribune 
sold  by  Riggs  Family 

The  105-year-old  Cheboygan  (Mich.) 
Daily  Tribune  was  sold  August  1  by  Mrs. 
Alta  Riggs,  wife  of  the  late  publisher, 
Myrton  Riggs,  to  the  Sauk  News  Printing 
Corporation  of  Sault  Ste.  Marie,  Mich. 

The  Daily  Tribune  was  owned  and  op¬ 
erated  by  the  Riggs  family  of  Cheboygan 
Alta  Riggs  was  publisher. 

The  paper,  published  six  days  a  week, 
will  be  published  by  Patrick  Egan,  owner 
and  publisheroftheEi’cning  Nevt'.v,  Sault 
Ste.  Marie.  The  Evening  News  also  pub¬ 
lishes  the  Tri-County  Buyers  Guide,  a 
free  distribution  paper  in  Michigan’s 
Upper  Peninsula. 

The  Cheboygan  Daily  Tribune’s  circu¬ 
lation  is  4,20io.  No  purchase  pijce  was 
disclosed. 


ANPA  committee  to  urge 
standard  ad  sizes 
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Undercover  reporting 
backed  by  readers 


Chicago  Sun-Times  may  have  lost  a 
Pulitzer  for  its  Mirage  series  in  1979  be¬ 
cause  the  deciding  jury  found  its  inves¬ 
tigative  methods  a  bit  too  tricky.  But  ac¬ 
cording  to  a  survey,  quite  a  few  of  the 
paper's  readers  would  have  hung  the 
jury. 

The  daily’s  study,  which  queried  603 
local  residents,  showed  a  majority  of 
them  support  undercover  reporting  tac¬ 
tics  involving  hidden  cameras,  mi¬ 
crophones  and  concealed  identities. 

When  asked  how  important  it  is  for  a 
newspaper  “to  do  this  type  of  investiga¬ 
tive  reporting.”  77%  responded  “very 
important,”  19%  said  “somewhat  impor¬ 
tant,”  while  only  2%  opted  for  “not  at  all 
important.” 

Editor  Ralph  Otwell  insisted  the 
Pulitzer  forfeit  for  the  Mirage  series  was 
not  the  impetus  behind  the  research. 

“It’s  amazing  to  this  day  the  number 
of  people  yqu  encounter  who  say  you 
were  cheated,  but  (the  survey)  certainly 
was  not  prompted  by  that,”  he  said. 

Mirage  was  the  name  of  the  bar  the 
daily  bought  and  staffed  with  reporters 
and  photographers  assigned  to  catch 
crooked  city  inspectors,  accountants  and 
distributors. 

The  recent  survey,  one  of  most  ambi¬ 
tious  in  the  industry  to  date,  was  under¬ 
taken  last  spring  during  another  inves¬ 
tigative  series:  The  Accident  Swindlers. 

And  its  results  seem  to  be  stacked  al¬ 
most  exclusively  in  favor  of  the  paper. 

“We  always  assumed  there  was  great 
interest  in  investigative  reporting  but  noth¬ 
ing  like  this,”  Otwell  said. 

More  than  three-fourths  (77%)  of  the 
respondents  cited  “exposure”  rather 
than  “corrective  action”  as  the  most 
worthwhile  factor  behind  investigative 
reporting. 

When  asked  how  often  investigative 
pieces  lead  to  corrective  action,  39%  of 
the  respondents  said  “frequently,”  48% 
“sometimes,”  and  9%  “almost  never.” 

Five  reportorial  techniques  also  were 
measured  for  reader  reaction. 

Sixty-two  per  cent  of  the  respondents 
favored  using  hidden  cameras  while  30% 
disapproved.  Another  60%  approved  of 
reporters  assuming  different  identities: 
35%  did  not.  And  unnamed  sources  reg¬ 
istered  a  55%  approval/38%  disapproval 
response. 

Even  though  the  use  of  hidden  mikes 
to  tape-record  conversations  is  illegal  in 
Illinois,  more  than  half  (54%)  of  the  re¬ 
spondents  condoned  it  as  a  journalistic 
tool. 

The  only  method  not  to  receive  major¬ 
ity  endorsement  was  “paying  people 
money  for  information  or  interviews.” 
Forty-six  per  cent  of  those  interviewed 
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were  against  it;  45%  said  it  was  alright. 

An  interesting  sidebar  to  the  study  is 
the  person  responsible  for  its  execution. 
Virginia  Fielder. 

Hired  last  August  as  editorial  research 
manager.  Fielder  is  considered  an  exper¬ 
iment  to  watch — primarily  because  of 
her  job  title  and  the  location  of  her  office: 
the  newsroom 

While  editorial  staffers  rarely  have 
been  enamored  of  market  researchers. 
Fielder  appears  to  be  an  exception  be¬ 
cause  of  her  background. 

A  former  journalism  professor  who 
holds  a  doctorate  in  mass  communica¬ 
tions  from  Indiana  University,  Fielder 
took  a  $4,000  cut  in  pay  to  write  obits  for 
the  Lexington  (Ky.)  Herald-Leader. 
After  a  two-year  reporting  stint,  she 
moved  across  the  hall  to  do  marketing 
research  for  the  ad  department. 

She  considers  her  post  at  the  Sun- 
Times  the  perfect  synthesis  of  three  di¬ 
verse  careers. 

“For  me  it’s  a  great  job  because  it 
brings  together  my  years  as  a  reporter, 
researcher  and  college  teacher,”  she 
said. 

Fielder’s  main  responsibilities  include 
product  research,  such  as  the  investiga¬ 
tive  reporting  study,  and  what  she  calls 
“precision  journalism”  research:  sur¬ 
veys  which  eventually  show  up  in  the 
paper  such  as  presidential  polls. 

The  young  executive  is  well  aware  of 
the  distrust  which  usually  exists  between 
marketing,  advertising  and  editorial  de¬ 
partments. 

“1  think  it’s  less  here  because  I’m  sit¬ 
ting  in  the  newsroom,”  she  said.  “I  don’t 
work  for  advertising  or  circulation  and  I 
think  the  arrangement  goes  a  long  way  to 
break  down  those  artificial  fiefdoms.” 

James  Fowler,  marketing  director,  is 
the  head  bulldozer  behind  the  demolition 
of  those  fiefdoms. 

He  came  to  the  Sun-Times  two  years 
ago  with  one  goal  in  mind:  to  decen¬ 
tralize  the  marketing  department  which 
he  referred  to  as  a  “stepchild  of  advertis¬ 
ing.” 

Fowler  has  succeeded  in  placing  indi¬ 
vidual  research  managers  in  the  editorial, 
advertising  and  circulation  departments, 
making  the  Sun-Times  a  pioneer  in  this 
concept. 

According  to  Fowler,  any  paper  whose 
sole  research  sector  is  housed  in  adver¬ 
tising  tends  to  operate  with  a  myriad  of 
disadvantages. 

Editors  and  reporters  are  reluctant  to 
use  advertising  facilities  because  of  a 
possible  threat  to  their  credibility.  Circu¬ 
lation  departments,  on  the  other  hand, 
normally  don’t  even  know  the  right  ques¬ 
tions  to  ask  of  an  advertising  researcher 


and  tend  to  use  the  services  simply  as  a 
score  card  to  monitor  performance. 

“From  an  ad  manager’s  point  of  view, 
he’s  got  a  budget  which  he  thinks  is  al¬ 
ready  too  small  and  he  wants  to  use  it  to 
support  his  sales  effort,”  Fowler  ex¬ 
plained.  “It  sort  of  tests  his  total  news¬ 
paper  commitment  if  he  is  called  on  to 
share  it  with  other  departments.  And  it 
tests  it  unfairly.” 

Most  critics  of  editorial  market  re¬ 
search  don’t  understand  it,  according  to 
Fowler. 

“It  certainly  is  not  our  purpose  to 
tailor  the  product  to  what  we  feel  will  sell 
the  most  papers.  But  since  we  are  very 
much  in  the  business  of  communicating, 
since  our  reporters  are  trying  their  best 
to  be  heard  and  read,  we  feel  our  writers 
should  know  who’s  out  there  listening,” 
he  said. 

In  addition,  reporters  should  take  ad¬ 
vantage  of  available  in-house  data  from 
other  departments,  such  as  retail  statis¬ 
tics  and  background  information  found  in 
the  sales  department,  Fowler  said. 

According  to  some  reporters.  Fielder 
has  been  a  help  in  translating  compli¬ 
cated  background  research  into  layman 
terms. 

“She  saves  us  a  lot  of  time,”  staff 
writer  Abe  Peck  said.  “1  think  there’s  a 
certain  suspicion  when  a  statistical  per¬ 
son  comes  with  a  paper  that  we’re  going 
to  have  to  reshape  or  stories  are  that  the 
surveys  are  going  to  reshape  the  paper. 
But  so  far  she  hasn’t  reshaped  our 
stores.  If  anything,  she’s  augmented 
them.” 

Fielder  also  has  been  a  help  in  syn¬ 
thesizing  marketing  studies  for  editors. 

“I  can  break  down  a  5()-page  report 
into  50  paragraphs,”  she  explained. 
“Most  editors  don’t  have  the  time  to  sit 
down  with  volumes  of  data.” 

The  fact  that  readership  data  is  not 
filtering  down  to  more  editorial  staffers  is 
also  a  concern  to  Fielder. 


Trade  publisher 
sold  to  Hearst 

The  Hearst  Corporation  has  agreed  in 
principle  to  acquire  the  United  Technical 
Publications  group  of  companies  owned 
by  the  Cox  Broadcasting  Corporation, 
for  $26,000,000,  it  was  announced  by 
Frank  A.  Bennack,  Jr.,  Hearst’s  presi¬ 
dent  and  chief  executive  officer  and  Clif¬ 
ford  M.  Kirtland,  Jr.,  president  of  Cox. 

The  group  comprises  four  companies: 
United  Technical  Publications,  Inc.,  Na¬ 
tional  Auto  Research  Publications,  Inc., 
Industrial  Machinery-News  Corporation 
and  Bart  Publications,  Inc.  The  publica¬ 
tions  produced  by  these  companies  in¬ 
clude  catalogues,  buyers  guides,  loose- 
leaf  services,  newsletters  and  direct  mail 
services.  The  company  is  based  in  Gar¬ 
den  City,  N.Y. 
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Beverly  Hills  weekly 
profits  from  gossip 

“KIM.  CARY  GRANT  AND  PAUL 
NEWMAN!  FORGET  REDFORD  AND 
CHARLTON  HESTON!  GET  ME 
BARBRA  STREISAND  AND  JACKIE 
BISSET!  AND  A  BLACK  COFFEE! 

WITH  A  CHOCOLATE  DONUT!” 

Sound  like  a  murder  story?  Or  at  least  a 
movie  about  a  murder  squad  story?  Or  a 
murder  plot  within  a  weekly  newspaper 
story?  You're  almost  correct.  It's  a  story 
about  a  newspaper  published  in  Beverly 
Hills,  California,  which  is  almost  a 
make-believe  story  in  itself.  Except  this 
story  .  .  .  and  newspaper  .  .  .  are  real. 

How  about  more  questions  such  as  do 
you  believe  a  small  town  weekly  tabloid 
can  gross  about  $2,000,000  within  12  to 
18  months  and  net  an  average  pre-tax 
profit  of  $500,000  to  $700,000  or  more 
yearly?  Or,  do  you  believe  a  small 
weekly  newspaper  that  charges  more 
than  an  average  of  $1,100  per  page  of 
black  and  white  advertising  but  does  not 
publish  supermarket,  drug  store  sale,  or 
political  advertising,  or  any  ads  that 
don’t  fit  its  image,  can  succeed?  Or 
whose  average  reader  amongst  its 
100,000  weekly  audience  average  more 
than  $100,000  in  yearly  income. 

David  Gordon,  creator,  publisher  and 
editor  of  Beverly  Hills  People  newspaper 
has  been  publishing  the  formatted  news¬ 
paper  since  December  of  1977.  It  is  dis¬ 
tributed  as  a  50,000  copy  controlled  cir¬ 
culation  weekly  periodical,  called  a 
“courtesy  newspaper”  by  Gordon,  who 
made  up  the  format  to  accommodate 
every  resident,  retailer,  and  vistor  to 
Beverly  Hills,  and  surrounding  areas  of 
the  equally  affluent  environs. 

Beverly  Hills  People  has  been  dubbed 
“the  throwaway  for  those  that  have 
everything”  .  .  .  only  this  paper  is  not 
thrown  away,  but  rather  saved,  trea¬ 
sured,  and  put  in  scrap  books  or  framed 
and  hung  on  walls  holding  up  multi¬ 
million  dollar  homes. 

The  paper,  catering  to  the  affluent  life¬ 
styles  of  groups  of  high  income  earners 
whose  only  understanding  of  the  word 
recession  is  that  it's  a  three  syllable  word 
buried  in  the  dictionary.  David  Gordon 
started  the  paper  three  years  ago  and  has 
been  approached  several  times  by  major 
organizations  wanting  to  buy  him  out, 
but  just  like  the  city  which  surrounds  his 
newsprint  creation,  the  paper  also  bears 
a  very  high  price  tag.  David  has  discov¬ 
ered,  every  week,  as  has  his  faithful 
readers,  that  in  Beverly  Hills  it's  not  who 
you  are,  or  how  much  you’re  worth  that 
counts,  as  much  as  getting  to  get  your 
picture  into  the  newspaper  which  has  it's 
own  inherent  status  quo. 

Gordon  has  initiated  the  world’s  most 
expensive  courtesy  newspaper  and  in 
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TIDBIT — Actress  Suzanne  Sommers 
tells  BHP  publisher  and  editor,  David 
Gordon,  the  latest  gossip, 
doing  so,  has  inadvertently  become  the 
Elsa  Maxwell  counterpart  of  Beverly 
Hills  hobnobbing  with  those  drenched  in 
au  courant  fashions;  fascinated  by  their 
favorite  pastime,  “earning  and  spend¬ 
ing.” 

Beverly  Hills  People,  or  “BHP,”  is 
strongly  and  affectionately  known  by  its 
loyal  readers,  who  don’t  receive  their 
“free  copy”  every  Wednesday  morning 
at  their  home  or  in  their  favorite  beauty 
salon  or  high  priced  Rodeo  Drive 
boutique,  either  send  a  houseboy,  maid, 
messenger,  or  a  chauffeured  limousine, 
to  fetch  one.  It  is  also  not  uncommon  for 
Beverly  Hills  early  morning  joggers  to 
“steal”  a  copy  lying  in  front  of  a 
neighbors  home  but  not  theirs.  Gordon 
also  claims  most  Japanese  gardeners  or 
Mexican  born  domestics  in  Beverly  Hills 
learn  English  by  looking  at  BHP's  many 
pictures.  “Gucci,  Givenchy,  Neiman- 
Marcus,  are  not  uncommon  words  in 
gardens  and  kitchens  in  this  city,” 
swears  Gordon. 

Because  of  its  picture  and  positive 
news  only  format,  Gordon  prefers  to  call 
his  newspaper  a  “magapaper.”  BHP 
publishes  hundreds  of  photographs  per 
weekly  issue,  more  he  claims  than  major 
dailies  even  on  a  weekly  basis,  or  more 
than  most  major  publications  available 
on  a  retail  basis.  About  two  hundred  pic¬ 
tures  a  week  are  used  with  stories  not 
more  than  1  or  2  paragraphs  in  length 
accompanying  the  pictures.  “If  you  can’t 
look  at  a  story  in  BHP  in  less  then  a 
minute,  we  cut  it  in  half,”  Gordon 
claims. 

The  format  is  basically  simple,  pages 
upon  pages  of  pictures  of  affluent  people 
doing  things,  going  to  parties,  buying 
clothing,  attending  celebrity-studded 
charity  events,  promoting  novels  they’ve 


written  at  celebrity  autograph  book  par¬ 
ties,  at  motion  picture  screenings,  fash¬ 
ion  showings,  or  simply  being  people 
who  live  in  or  contribute  to  their  “every¬ 
day”  lives  in  Beverly  Hills,  one  of  the 
richest  communities  in  the  world. 

Photos  in  BHP  are  highly  stylized  in 
that  they  are  imposed  candids  of  people 
in  motion,  and  rarely  posed  as  in  most 
other  publications.  Editorial  copy  in¬ 
cludes  what  Gordon  calls  “good  gos¬ 
sip,”  about  residents  (celebrities, 
CPA’s,  lawyers,  retailers,  and  others 
who  make  up  this  unique  market),  who 
are  active  with  charity  work,  and  other 
events  that  are  of  interest  to  BHP  read¬ 
ers.  All  stories  have  a  positive  slant  to 
them,  and  even  reviews  of  movies,  res¬ 
taurants  or  bixiks  are  published  only  if 
they  reflect  this  attitude. 

The  weekly  Beverly  Hills  People  is  a 
pilot  newspaper,  with  Houston  People, 
Manhattan  People,  Tokyo  People,  Lon¬ 
don  People,  and  other  “people  papers” 
now  being  developed  as  owned  or  co¬ 
owned  by  the  parent  company,  along 
with  co-venture  investment  groups. 
“Major  communications  companies  are 
calling  and  meeting  with  us  now  that 
we’ve  turned  the  corner  into  profit,” 
says  Gordon,  “and  with  them  we  can 
expand  city-magapapers  throughout  the 
world,  offering  major  advertising 
selected  affluent  markets  and  syndicat¬ 
ing  our  material  between  every  sophisti¬ 
cated  city  there  is.”  His  plan  is  to  have 
photo  feature  stories  from  the  high  end  of 
the  populace  interchanged  from  city  to 
city,  believing  the  affluent  of  Beverly 
Hills  want  to  know  what  the  affluent  of 
London,  Houston,  Manhattan,  are  doing 
as  well  with  their  own  lives. 

Advertisers  in  BHP  are  not  the  usual 
small  town  paper  clients.  BHP’s  include 
Gucci,  Yves  Saint  Laurent,  Neiman- 
Marcus  department  stores,  the  highly 
fashionable  JAG  stores,  Jaeger,  Vidal 
Sasoon,  and  hundreds  of  major  retail  out¬ 
lets  and  high  priced  Rodeo  Drive  stores, 
who  often  bypass  major  publications  to 
be  included  within  BHP  pages.  Lately, 
national  advertising  agencies  are  paying 
attention  to  Gordon’s  paper  and  clients 
are  beginning  to  consider  BHP  as  a  via¬ 
ble  vehicle  for  them.  Gordon  contends 
he  finally  has  brought  quality  and  class  to 
a  small  controlled  circulation  newspaper, 
hard  to  find  in  any  other  weekly  U.S. 
Newspaper.  Average  ad  pages  are  about 
30  pages  per  week  and  steadily  going  up. 

David  Gordon,  the  52-year-old 
creator,  publisher  and  editor  of  Beverly 
Hills  People,  was  formerly  associated 
with  Dancer-Fitz.gerald  and  Sample  Ad¬ 
vertising  Agency:  Screen  Gems  Televi¬ 
sion  Inc;  CBS-TV;  United  Artists  tv; 
Metromedia  Television;  and  in  motion 
pictures  and  public  relations  as  a  televi¬ 
sion  executive,  programming  exec,  PR 
director  and  writer-producer.  He  was 
also  a  press  agent  promoter  of  Famous 
(Continued  on  pane  40) 
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Thomson  to  buy  5  Panax 
papers  for  $21,500,000 


A  special  meeting  of  shareholders  of 
Panax  Corporation,  headed  by  John  P. 
McGoff,  to  consider  a  plan  to  liquidate 
the  company  will  be  held  at  2  p.m.  Au¬ 
gust  28  in  the  Manufacturers  National 
Bank  of  Detroit. 

Shareholders  will  act  on  a  resolution  to 
adopt  a  plan  to  liquidate  Panax,  which 
publishes  some  6  daily  and  46  non-daily 
newspapers,  in  Michigan,  Illinois  and 
Indiana. 

Also  to  be  considered  by  the  sharehold¬ 
ers  (Panax  lists  approximately  554)  will 
be  approval  of  the  sale  of  several  Upper 
Peninsula  (Michigan)  newspapers  to 
Thomson  Newspapers  Publishing  Com¬ 
pany  for  a  purchase  price  of  approxi¬ 
mately  $21,500,000.  In  connection  with 
the  sale,  McGoff  is  required  to  enter  into 
a  consulting  agreement  containing  a  con- 
venant  against  competition  in  considera¬ 
tion  of  the  payment  of  the  sum  of 
$100,000  per  year  for  ten  (10)  years  fol¬ 
lowing  consummation  of  the  sale  to 
Thomson. 

The  purchase  price  agreed  upon  by 
Thomson  and  Panax  for  the  UP  newspa¬ 
pers  will  be  payable  one-third  down  and 
the  balance  in  two  installments  prior  to 
August  15,  1981.  The  newspapers  in¬ 
clude  the  daily  newspapers — The  Mininf; 
Journal,  Marquette; — The  Daily  Press, 
Escanaba,  and  the  Daily  News,  Iron 
Mountain,  and  the  weekly  newspapers — 
The  Copper  Nugget,  Houghton,  and  the 
Mid-Peninsulan  Press,  Escanaba. 

Thompson  Newspaper  Publishing 
Company,  Inc.,  a  Delaware  corporation, 
and  Thomson  Newspapers  Limited,  a 
company  incorporated  under  the  laws  of 
the  ^ovince  of  Ontario,  reached  an  agree¬ 
ment  with  Panax’s  president,  McGoff  on 
July  15,  1980.  The  acceptance  offer  was 
signed  by  McGoff  on  July  16,  1980. 

Once  shareholders  approve,  Panax 
will  have  12  months  to  sell  its  other  hold¬ 
ings.  If  they  cannot  be  sold  the  proper¬ 
ties  will  go  into  liquidating  trust  for  sale 
with  proceeds  going  to  stockholders. 
(McGoff  owns  42.2  percent  of  common 
stock). 

Panax  was  incorporated  in  Michigan 
on  March  13,  1963  and  became  a  Dela¬ 
ware  corporation  on  January  12,  1972. 
This  year  (1980)  Panax  has  been  princi¬ 
pally  engaged  in  the  publication  of  news¬ 
papers  which  circulate  in  Michigan,  Il¬ 
linois  and  Indiana.  Also  in  1980,  the 
company  operated  commercial  printing 
and  composing  businesses  in  Michigan 
and  Illinois. 

Panax  currently  operates  two  principal 
industries — newspaper  publishing  and 
commercial  printing  and  composition. 

During  August  1979  and  October  1979, 
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Panax  sold  its  subsidiaries  engaged  in 
newspaper  publishing  and  commercial 
printing  in  Florida  and  Texas.  In  June, 
1979,  Panax  sold  its  sole  foreign  invest¬ 
ment,  which  was  a  minority  interest  in  a 
commercial  printing  facility  located  in 
the  Republic  of  South  Africa. 

In  1979,  a  South  African  Judician 
Commission  charged  that  McGoff  got 
more  than  $11.5  million  from  a  secret 
South  African  government  propaganda 
fund  in  an  unsuccessful  attempt  to  pur¬ 
chase  the  Washington  (D.C.)  Star.  When 
the  attempt  failed,  McGoff  reportedly 
used  some  of  the  money  to  purchase  the 
Sacramento  Union  (one  of  McGoff  s 
Global  newspapers). 

McGoff  is  the  beneficial  owner  of  all 
the  outstanding  stock  of  Global  through  a 
voting  trust  dated  November  3,  1977. 
Sacramento  is  a  wholly  owned  sub¬ 
sidiary  of  Global.  (Global  is  not  part  of 
Panax.) 

Last  March  the  U.S.  Supreme  Court 
ordered  McGoff  to  comply  with  sub¬ 
poenas  from  the  Securities  and  Ex¬ 
change  Commission  in  Connection  with 
an  SEC  probe  of  McGoff  s  reported 
South  African  ties. 

On  July  11,  an  out-of-court  settlement 
was  reached  by  Panax-owned  Melius 
newspapers  with  The  Newspaper  Guild 
and  the  National  Labor  Relations  Board 
for  some  40  Melius  strikers.  Melius  is 
based  in  Lincoln  Park,  Michigan.  Some 
40  Melius  employees  walked  out  Sep¬ 
tember  25,1978. 

Last  year  Panax  reported  total  operat¬ 
ing  revenues  of  $39,810,251  with  an  after 
tax  profit  of  $102,916. 

Panax  Lansing  and  Washington  D.C. 
bureau  offices  were  closed  July  3 1 ,  1980. 


McClatchy  group 

restructures 

management 

James  McClatchy  was  elected  chair¬ 
man  of  the  board  of  McClatchy  News¬ 
papers  and  Erwin  Potts  vicepresident, 
C.K.  McClatchy,  president  and  editor, 
announced. 

James  and  C.K.  McClatchy  are 
brothers.  They  are  great  grandsons  of 
James  McClatchy  who  was  the  editor  of 
the  Sacramento  Bee  in  1857,  the  year  it 
was  founded,  and  nephews  of  Eleanor 
McClatchy,  chairman  emeritus  of  the 
board. 

In  addition  to  duties  as  chairman, 
James  McClatchy  will  be  chairman  of  a 
long-range  planning  and  development 
committee  created  to  analyze  possible 
new  publishing,  broadcasting  or  other 
related  activities. 

James  McClatchy,  formerly  vicepres¬ 
ident  for  development,  has  worked  in 
various  reporting  and  editorial 
capacities  on  the  Fresno  Bee  and  the 
Sacramento  Bee.  He  was  a  Washington 
correspondent  for  McClatchy  Newspa¬ 
pers  and  served  as  business  manager  of 
the  Modesto  Bee. 

James  was  born  in  Sacramento  and 
grew  up  in  Fresno  with  his  brothers, 
C.K.  and  Ellery  McClatchy,  where  their 
father  founded  the  Fresno  Bee  in  1922. 
James  graduated  from  Stanford  Univer¬ 
sity  and  the  Columbia  University 
Graduate  School  of  Journalism. 

He  was  a  pilot  in  World  War  II  and 
during  the  Korean  War  was  executive 
officer  of  the  Pacific  Stars  and  Stripes, 
in  addition  to  flying  assignments. 

Independently  of  his  family  business 
he  publishes  weekly  newspapers  in 
Marin  County,  l^ke  Tahoe  and  Sparks. 
Nevada. 

Potts,  48,  previously  vicepresident/ 
newspapers  has  directed  newspaper  op¬ 
erations  of  the  company  since  he  joined 
McClatchy  in  1975.  Prior  to  that,  he 
spent  seventeen  years  with  Knight- 
Ridder  Newspapers,  including  time  as  a 
reporter  and  city  editor  for  the  Miami 
Herald,  general  manager  of  the  Tal¬ 
lahassee  Democrat,  and  vicepresident 
and  general  manager  of  the  Charlotte 
Observer  and  News. 

Appointed  to  the  long-range  planning 
committee  with  James  McClatchy  are 
Potts;  Ramsey  Elliott,  the  company's 
vicepresident/broadcasting;  James  P. 
Smith,  controller  and  secretary-trea¬ 
surer;  and  William  K.  Coblentz,  San 
Francisco  lawyer  and  a  member  of  the 
board  of  directors. 

Completing  the  restructuring  was  the 
election  of  two  other  members  of  the 
board  of  directors.  William  Ellery 
McClatchy  of  Carmel,  New  York,  and 
Mrs.  J.  Brown  Maloney  of  Sacramento, 
as  assistant  secretaries  of  the  company. 
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AMA  loosens 
code  to  allow 
ads  by  doctors 

Under  intense  legal  pressure  on  sev¬ 
eral  fronts,  the  American  Medical  As¬ 
sociation  last  month  scrapped  its  ten 
principles  of  medical  ethics  and  substi¬ 
tuted  a  simpler  and  looser  code  that  per¬ 
mits  doctors  to  advertise  their  fees  and 
services  and  to  refer  patients  to  chiro¬ 
practors. 

The  new  code  of  ethics  drops  the  old 
prohibition  against  “physicians  soliciting 
for  patients,”  but  it  says  that  the  doctors 
still  must  be  honest  with  their  patients 
and  the  public.  Therein  lie  the  new  re¬ 
strictions  on  physician  advertising,  At¬ 
lanta  physician  Robert  Wells  says. 

Wells,  a  spokesman  for  the  Medical 
Association  of  Georgia,  said  that  under 
the  new  AMA  ethics  code,  doctors  will 
be  able  to  advertise  information  about 
their  fees,  their  backgrounds,  their  train¬ 
ing  and  other  factual  information. 

“But  we  still  will  frown  upon  doctors 
resorting  to  hucksterism  and  making  in¬ 
ordinate  claims,”  Wells  said. 

The  new  ethics  code  was  promoted 
mainly  by  a  barrage  of  lawsuits  filed  by 
chiropractors,  charging  that  the  old  code 
conspired  to  prevent  them  from  practic¬ 
ing,  and  by  a  Federal  Trade  Commission 
ruling,  still  under  appeal,  contending  that 
the  AMA  had  used  its  ban  on  the  solicita¬ 
tion  of  patients  to  restrain  free  compe¬ 
tition  among  doctors.  These  provisions 
have  been  dropped  from  the  new  code. 

The  lawsuits  are  costing  the  associa¬ 
tion  more  than  $1  million  a  year  to  de¬ 
fend.  Its  board  chairman.  Dr.  Lowell 
Steen,  said  last  month  that  if  all  the  suits 
were  lost,  the  organization  could  well 
become  bankrupt. 

The  code  is  not  binding  but  it  is  ex¬ 
pected  to  have  significant  influence  on 
the  states’  medical  authorities,  who 
license  physicians,  and  on  the  thinking  of 
most  physicians,  whether  or  not  they  are 
association  members. 

Neither  the  old  AMA  code  of  ethics 
nor  the  new  one  specifically  mentions 
the  word  “advertising.”  The  former 
code  said  a  physician  “shall  not  solicit 
patients.”  The  new  code  doesn't  make 
any  reference  to  solicitation  or  advertis¬ 
ing. 

Reunion  planned 

Former  employes  of  the  Syracuse 
(N.Y.)  Post-Standard  are  invited  to  a 
reunion  picnic  on  September  6  by  alumni 
association  chairman,  Maurice  D.  Lee, 
P-S  reporter  for  59  years,  now  retired. 
The  reunion  will  take  place  at  Lake 
Taghkanie  State  Park  of  the  Taconic 
Parkway,  near  Albany,  N.Y.  For  further 
information,  contact  Lou  Rappaport,  at 
518-465-4910. 
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Canadian  dailies  computerize  ad  rate  data 

Advertising  rates  for  all  Canadian  daily  newspapers  are  now  available  in 
any  combination,  for  any  ad  size  or  advertising  schedule,  through  a  new  data 
program,  “The  Estimator”,  commissioned  by  the  Canadian  Daily  Newspaper 
Publishers  Association  and  developed  by  Interactive  Market  Systems  Inc. 

Advertisers  and  agencies  requiring  cost  figures  for  a  campaign  may  access 
The  Estimator  through  their  own  terminals  or  through  IMS  offices.  Any 
grouping  of  up  to  1 8  columns  of  information  may  be  requested.  These  include 
newspaper  name,  newspaper  code,  edition,  language,  newspaper  group,  prov¬ 
ince,  city,  city  size,  mechanical  process,  circulation,  lines  per  age,  the 
number  of  ads,  the  number  of  lines  in  the  ad,  colour,  section  request,  line 
rate,  gross  cost,  gross  circulation. 

Detailed  print-outs  can  be  requested  for  an  inter-mix  of  black  and  white, 
spot  colour  and  full  colour  ads  and  the  system  is  designed  to  automatically 
show  volume  discounts  where  these  are  attained. 

The  Canadian  Daily  Newspaper  Publishers  Association  supplied  the  base 
rate  structure  data  from  current  newspaper  rate  information — and  circulation 
information  from  Audit  Bureau  of  Circulations  Publisher's  statements.  All 
data  is  scheduled  for  regular  updating. 

Full  details  of  The  Estimator  are  available  from  IMS  (Ian  Grant  416  %l- 
2840)  or  CDNPA  (Arnold  Acton  4I6  923-3567). 


Retailers  offer  consumer  tips 

long  copy  ads  dealing  with  subjects  like 
borrowing  money,  buying  garments, 
paying  bills  and  home  insulation.  The  in¬ 
formational/educational  campaign  is 
targeted  to  help  protect  retailers. 

The  copyrighted  ads  are  available  at 
cost  to  other  state  retail  merchants’  as¬ 
sociations  for  use  over  their  own  logo. 
Ohio,  Kentucky,  Delaware  and  Ver¬ 
mont  state  merchant  associations  have 
announced  plans  to  use  the  campaign. 

The  ads  are  available  from  the  Min¬ 
nesota  Retail  Merchants  Association. 

Cable  news  network 
test  in  Dallas 

Dallas  (Tex.)  Mornin}’  News,  Dow 
Jones  &  Co.,  and  Merrill  Lynch  &  Co. 
are  conducting  an  experiment  this  sum¬ 
mer  which  will  provide  approximately 
200  cable  subscribers  near  Dallas  with  a 
news  and  information  service. 

Families  participating  in  this  two-way 
cable  experiment  will  have  their  home 
computer  terminals  linked  by  cable  and 
satellite  with  the  central  Dow  Jones 
computer  in  South  Brunswick,  N.J.,  and 
with  A.H.  Belo's  information  computer 
in  Dallas.  The  Belo  Corp.  publishes  the 
Morning  News. 

Current  news  stories,  sports,  weather, 
and  restaurant  and  entertainment  will  be 
provided  by  the  News,  along  with  some 
classified  advertising.  Dow  Jones  will 
supply  information  from  its  News  Re¬ 
trieval  Service  which  recalls  news  pub¬ 
lished  in  the  past  90  days  by  the  Wall 
Street  Journal,  Barron's  Weekly  and  the 
Dow  Jones  News  Service. 

Merrill  Lynch  will  offer  account  data, 
research  highlights  and  certain  product 
information  directly  to  its  clients.  Gen¬ 
eral  investment  information  will  be 
available  to  all  cable  users. 
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The  Minnesota  Retail  Merchants  As¬ 
sociation  is  launching  a  series  of  “Con¬ 
sumer  Tips”  advertisements  to  be  run  in 
Minnesota  newspapers  as  a  public  ser¬ 
vice  campaign. 


"Trust  me. 

It's  got  a  real  dandy  of  a  warranty." 


Ever  hear  of  the  Magnuson-Moss  Warranty  Act?  It 
was  passe<j  to  protect  consumers. 

Simply  stated,  it  says  that  any  warranted  product 
must  have  the  warranty  displayed  obviously  on  the 
produa  s  box.  on  the  product  itself,  or  have  the 
information  readily  available  for  inspection. 

So  the  next  time  a  salesperson  says  a  product  has  a 
warranty,  ask  to  see  it.  Then  read  it  carefully  before 
you  decide  to  buy. 


Warranties  should 
be  seen,  not  heard 


•^4 


Brought  to  you  by  the 

Minnesota  Retail  Merchants  Association 
an  organization  dedicated  to  the  protection 


III  Mmnants  Assocutoi 


Created  by  Kamstra  Communications 
Inc.  of  St.  Paul  and  paid  for  by  a  grant 
from  the  American  Retail  Federation, 
the  six  ads  in  the  series  inform  consum¬ 
ers  of  their  rights  under  Federal  Acts 
and  commission  rulings.  They  include 


Ad  scene 


By  Dan  Lionel 


‘Ad  Sitters’  catches  prospects 


Imagine,  if  you  will,  this  scenario:  One 
John  Smith  places  a  3-line  classified  ad  in 
the  Ledger  to  sell  his  used  Chewy  bear¬ 
ing  a  price  tage  of  $1700.  The  3  insertions 
have  cost  him  $15. 

Both  John  and  his  wife  work  so  he’s 
noted  “Call  after  6  P.M.”  in  his  ad. 
Now,  they  have  to  wait  for  that  special 
phone  call — and  the  right  one  call  can 
make  the  sale.  Waiting  for  the  phone 
call,  particularly  on  a  weekend  when 
most  ads  like  John’s  appear,  involves 
cancelling  a  bridge  date — a  dinner  date,  a 
movie,  etc.  Failure  to  pick  up  the  phone 
when  the  buyer  calls  means  the  $15  is 
shot  and  a  week  is  lost  in  turning  the 
used  car  into  cash,  not  infrequently  an 
important  consideration. 

What  to  do  about  it?  Hire  an  Ad  Sitter. 
“That,”  Egon  Mayer  told  this  re¬ 
porter  at  luncheon  the  other  day,  “is 
precisely  what  our  company  is  all 
about.  ’’  By  no  mere  coincidence  his  com¬ 
pany  is  called  Ad  Sitters  with  headquar¬ 
ters  in  San  Diego,  Calif,  and  Mayer  is  the 
N.E.  representative.  His  company,  now 
in  its  second  year,  is  selling  its  services 
to  the  public  via  an  arrangement  with  the 
classified  department  of  newspapers 
with  whom  they  set  up  a  contractual  rela¬ 
tionship. 

“When  an  individual  places  an  ad  he 
pays  his  money  for  the  ad  but  he  also 
mortgages  his  time  or  he  runs  the  risk  of 
failure,”  Mayer  said.  “Even  if  he  notes 
as  did  our  hypothetical  advertiser  Smith, 
‘call  after  6  P.M.’  a  competing  ad  may 
get  the  call  long  before  that  or  the  pros¬ 
pective  buyer  may  just  not  find  it  con¬ 
ventional  to  call  back  at  that  hour.” 

With  Ad  Sitter  service  Smith  would 
place  Ad  Sitter’s  local  phone  number  in 
his  ad  instead  of  saying  “call  after  6 
P.M.”  Along  with  the  phone  number 
Smith  would  add  “ask  for  #12-456” 
which  would  be  an  identifying  number 
assigned  to  the  ad  by  the  cooperating 
newspaper.  When  Smith’s  phone  rang  it 
would  be  picked  up,  night  or  day,  by  one 
of  Ad  Sitter’s  operators  in  San  Diego  via 
WATS  line.  Then,  at  Smith’s  conveni¬ 
ence,  he  merely  calls  his  local  Ad  Sitter’s 
phone  and  collects  his  messages. 

For  this  service  he  will  be  billed  an 
extra  $12,  covering  7  days  of  Ad  Sitter 
service.  Of  the  $12  he  pays,  the  news¬ 
paper  will  keep  $4  establishing  an  addi¬ 
tional  source  of  “welcome  revenue,” 
according  to  Mayer  who  notes  that 
newspapers  are  making  strenuous  efforts 
to  bolster  classified  revenue  in  the  face 
of  the  current  recession. 

Now  in  operation  in  San  Diego  and 
Tacoma,  Washington,  installation  of  Ad 
Sitter  service  merely  entails  an  agree¬ 
ment  by  the  paper  to  promote  the  use  of 
its  service  with  appropriate  advertising. 
Ad  Sitters  will  set  up  an  office  in  a  given 
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city,  and  train  the  paper’s  ad  taking  staff 
to  recognize  what  it  calls  “Ad  Sitter 
symptoms,”  ie:  advertisers  who  wish  to 
be  contacted  only  at  certain  few  hours  of 
the  day  or  evening;  who  wish  to  use  box 
numbers;  who  wish  to  use  several  differ¬ 
ent  phone  numbers  at  which  to  be  con¬ 
tacted,  etc. 

Ads  are  picked  up  daily  either  by  mes¬ 
senger  or  via  compatible  computer  and 
transmitted  to  San  Diego  for  servicing. 

Although  use  of  Ad  Sitter  service  by 
the  advertiser  will  increase  the  cost  of  his 
ad  not  only  by  the  $12  fee  but  by  the 

addition  of  the  line  “Ask  for  # - ” 

Mayer  said  that  the  cost  is  not  an  impor¬ 
tant  factor  particularly  where  big  ticket 
items  like,  homes,  cars  or  appliances, 
etc.  are  involved.  His  company  services 
only  private  ads  where  he  notes  research 
has  shown  that  well  over  half  of  the  pri¬ 
vate  party  classified  advertisers  cannot 
be  reached  by  telephone  between  8:00 
A.M.  and  8:00  P.M.  But  with  more  and 
more  married  women  entering  the  labor 
force,  and  with  people  choosing  to  retire 
later,  it  is  expected  that  in  the  near  or 
foreseeable  future  even  fewer  adults  will 
be  reachable  by  telephone  for  the  better 
part  of  the  day. 

Another  service.  Ad  Sitter’s  New 
York  office  will  offer  to  local  subscribers 
in  the  next  few  months  is  a  WATS  line 
(800)  number  by  which  advertisers  can 
reach  newspapers  to  place  their  ads  toll 
free. 

LA.  Times  runs 
classified  ad  promo 

The  Los  Angeles  Times  has  launched 
its  largest  classified  advertising  cam¬ 
paign. 

The  campaign,  which  runs  through 
September  1,  utilizes  600  bus  posters, 
movie  trailers  in  600  theaters,  radio  spots 
on  15  stations  in  Los  Angeles  and  Orange 
counties,  17,000  rack  cards,  extensive 
in-paper  advertising  and  two  rotating 
outdoor  painted  spectaculars. 

A  summer  spin-off  of  the  Times’ 
“Your  World.  It’s  all  here.”  promotional 
theme,  the  campaign  has  two  goals:  to 
build  reader  use  of  classified  advertising 
and  to  attract  new  clients  to  The  Times’ 
classified  pages. 

Copy  for  key  segments  of  the  cam¬ 
paign  is  based  on  the  slogan  “Need  it? 
Find  it  ...  in  the  world  of  Times  Clas¬ 
sified.” 

Six  major  categories  of  classified  ad¬ 
vertising — jobs,  autos,  rentals,  mer¬ 
chandise,  real  estate  and  business  oppor¬ 
tunities — have  been  selected  for  primary 
exposure  on  buses  and  rack  cards,  utiliz¬ 
ing  alternating  copy  and  colors. 

All  creative  work  and  media  place¬ 
ment  is  done  internally. 


Capper’s  Weekly 
names  ad  rep 

E.  Van  Anderson,  general  manager  of 
the  Capper  Division  of  Stauffer  Com¬ 
munications,  Inc.,  announced  the  ap¬ 
pointment  of  Story  &  Kelly-Smith,  Inc., 
as  the  national  sales  representative  of 
Capper's  Weekly. 

Capper’s  Weekly,  currently  418,000 
net  paid  ABC  circulation,  is  the  lafgest 
regional  newspaper  in  the  country,  with 
a  concentration  of  circulation  in  six 
Midwestern  states — Iowa,  Missouri, 
Nebraska,  Kansas,  Colorado  and  Ok¬ 
lahoma.  Capper’s  Weekly  has  a  101-year 
history  and  is  editorially  devoted  to  small 
town  and  rural  America  interests  in  C 
and  D  counties,  which  are  for  the  most 
part  unreached  by  the  larger  metropoli¬ 
tan  dailies.  Capper’s  Weekly  is  a  national 
leader  in  mail  order  advertising  and  is 
credited  with  phenomenal  direct  re¬ 
sponse  for  advertisers. 

Story  &  Kelly-Smith,  Inc.,  is  one  of 
the  largest  representatives  of  major  daily 
newspapers,  representing  36  newspapers 
in  all  regions  of  the  country.  The  firm 
operates  nine  sales  offices  in  the  major 
advertising  centers,  with  headquarters  in 
New  York.  Other  offices  are  in  Chicago, 
Detroit,  Atlanta,  Boston,  Philadelphia, 
Dallas,  Los  Angeles  and  San  Francisco. 

Anderson  said,  “We  selected  Story  & 
Kelly-Smith  because  we  are  seeking  new 
horizons  in  advertising  revenue  for  Cap¬ 
per’s  Weekly  and  Story  &  Kelly-Smith 
has  a  reputation  for  sales  creativity  and 
sound  organizational  approach  under  a 
capable  management.  We  are  looking  for 
a  breakthrough  in  consumer-type  prod¬ 
uct  image  and  promotional  advertising, 
while  maintaining  our  position  as  a 
leader  in  direct  mail  response  advertis¬ 
ing.  We  believe  Story  &  Kelly-Smith  is 
the  sales  organization  through  which  we 
can  meet  our  objectives.” 

Robert  H.  Lambert,  president  of  Story 
&  Kelly-Smith,  with  whom  Anderson 
conducted  the  representation  negotia¬ 
tions,  said  “Mr.  Anderson  picked  the 
right  company.” 


Pact  accepted 

The  National  Graphical  Association 
announced  (August  16)  that  the  38 
machine  managers  would  accept  the 
London  (Eng.)  Observer's  offer  of  $220 
for  the  13-hour  shift.  Management  of  the 
Sunday  paper,  owned  by  Atlantic 
Richfield  Corp.,  had  warned  it  would 
shut  down  the  paper  October  19  if  the  38 
workers  persisted  in  a  demand  for  $245 
for  a  one-night  shift  of  13  hours.  The 
wage  dispute  arose  because  the  Observer 
was  negotiating  agreements  with  the 
unions  to  print  editions  of  56  and  64 
pages  on  a  single  night.  The  old  agree¬ 
ments  were  for  48-page  editions. 
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Disputed  ad 
promo  upheld 
by  Fla.  judge 

A  U.S.  Court  of  Appeals  in  Florida  has 
upheld  the  right  of  the  Miami  Herald  to 
reprint  a  cover  of  TV  Guide  for  use  in  an 
ad  comparing  the  Herald’s  own  tv  pro¬ 
gram  guide  to  TV  Guide. 

The  appellate  court’s  ruling,  while  up¬ 
holding  the  decision  of  a  District  Court, 
said  the  lower  court  had  “reached  the 
right  result  for  the  wrong  reason.’’ 

The  District  Court  had  denied  Triangle 
Publications  Inc.,  publisher  of  TV 
Guide,  injunctive  relief  on  First  Amend¬ 
ment  grounds. 

In  its  ruling,  the  Appeals  court  stated 
that  a  First  Amendment  defense  “will 
rarely  prevail”  over  a  copyright  interest 
and  that  “we  certainly  do  not  have  such 
a  case  here.” 

In  the  majority  opinion  for  the  Appeals 
Court,  Judge  John  R.  Brown  said  the 
Miami  Herald  had  the  right  to  reprint  the 
TV  Guide  cover  under  the  “fair  use” 
doctrine. 

Judge  Brown  said  that  the  “fair  use” 
doctrine  permitted  display  by  the  news¬ 
paper,  in  its  program  of  comparative  ad¬ 
vertising  promoting  its  tv  program  guide 
publication,  of  covers  of  old  issues  of 
another  publisher’s  copyrighted  compet¬ 
ing  publication. 

Judge  Brown  said  this  was  so,  “par¬ 
ticularly,  in  light  of  the  fact  that  the  com¬ 
peting  publication  was  not  significantly 
harmed  by  the  advertisements.” 

The  case  involves  the  Miami  Herald’s 
promotion  of  its  new  tv  program  guide  in 
the  fall  of  1977.  The  tv  schedule  booklet 
began  running  as  a  supplement  in  the 
Sunday  Miami  Herald  on  November  13, 
1977.  It  was  initially  promoted  in  a  col¬ 
ored  newspaper  ad  in  the  Herald.  The 
Herald  subsequently  ran  follow  up  print 
ads  and  tv  spots  which  showed  the  cov¬ 
ers  of  both  the  Herald  tv  book  and  TV 
Guide. 

The  ads  stated  that  the  Herald’s  tv 
book  was  “a  little  bit  bigger  and  a  little 
bit  better”  than  TV  Guide. 

“This  case  raises  significant  issues 
under  the  laws  of  copyright  and  free 
speech,”  Judge  Brown  wrote  in  his  deci¬ 
sion.  “For  years.  Courts  and  commen¬ 
tators  have  recognized  a  potential  con¬ 
flict  between  copyright  and  the  First 
Amendment.  However,  until  the  District 
Court’s  opinion  in  the  case  now  before 
us,  no  Court  had  ever  held  that  a 
copyright  suit  could  be  defeated  by  a 
First  Amendment  defense. 

“We  affirm  the  result  reached  by  the 
District  Court,  but  disagree  with  the 
Court’s  rationale.”  Judge  Brown  added. 
“Contrary  to  the  District  Court,  we  hold 
that  fair  use  constitutes  a  valid  defense  to 
the  copyright  infringement  suit  involved 
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in  this  case.  The  majority  does  not  reach 
the  issue  of  the  First  Amendment  de¬ 
fense  upon  which  the  District  Court 
based  its  judgement  for  the  Appellee.” 

Triangle  had  claimed  it  was  entitled  to 
stop  the  Herald  from  reprinting  the  cov¬ 
ers  because  each  issue  of  TV  Guide  is 
individually  copyrighted  and  because 
magazine  covers  have  in  the  past  been 
afforded  copyright  protection.  Triangle 
claimed  the  Herald’s  showing  of  the  TV 
Guide  covers  violated  the  updated  Copy¬ 
right  Act.  which  became  effective  Jan¬ 
uary  1,  1978. 

Triangle  had  sought  both  an  injunction 
prohibiting  further  use  of  the  covers  and 
also  sought  damages. 

Judge  Brown  said  that  “no  definition 
of  fair  use  that  is  workable  in  every  case 
has  ever  evolved.”  He  said  a  "fre¬ 
quently  quoted”  definition  of  “fair  use” 
is  “a  privilege  in  others  than  the  owner 
of  a  copyright  to  use  copyrighted  mate¬ 
rial  in  a  reasonable  manner  without  his 
consent,  notwithstanding  the  monopoly 
granted  to  the  owner  (by  the  copy¬ 
right.)” 

“Fair  use.”  he  said,  “is  a  rule  of 
reason  fashioned  by  Judges  to  balance 
the  author’s  right  to  compensation  for  his 
work,  on  the  one  hand,  against  the  pub¬ 
lic’s  interest  in  the  widest  possible  dis¬ 
semination  of  ideas  and  information,  on 
the  other.” 

Judge  Brown,  in  his  decision,  pointed 
out  that  the  Herald  made  no  attempt  to 
“palm  off”  Triangle’s  product  as  that  of 
the  Herald. 

“Rather,”  he  said,  “the  advertisement 
was  a  comparative  advertisement  done 
in  a  manner  which  is  generally  accepted 
in  the  advertising  industry.” 

“As  a  matter  of  logic  and  common 
sense,”  Judge  Brown  wrote,  “Knight- 
Ridder’s  (Miami  Herald’s)  conduct 
would  have  been  far  more  serious  had  it 
reproduced  entire  articles  from  TV 
Guide  or  full  pages  of  TV  schedules.” 

Color  ad  feat 
tough  to  beat 

Here’s  an  advertising  feat  that  will 
make  many  U.S.  newspapers  green  with 
envy.  The  Si.  Petershurfi  Times  and 
Eveniitf’  Independent  have  succeeded  in 
publishing  paid  color  advertising  in  their 
classified  pages  every  day  for  two 
straight  years.  August  17  marked  the 
731st  consecutive  day  of  the  advertising 
color  streak. 

“We  know  of  no  other  U.S.  news¬ 
paper  that  has  published  even  one  year 
of  daily  classified  color,”  said  Rich  Rig¬ 
gins,  classified  advertising  rnanager  at 
the  Times.  “Our  two-year  accomplish¬ 
ment  should  definitely  be  a  first  in  the 
industry.” 

A  total  of  1 ,090  color  units  were  sold  in 
the  two  year  period.  Automotive  adver¬ 
tisers  accounted  for  the  bulk  of  color 
sales. 


Deadline  set 
in  ad  rate 
case  dispute 

An  FTC  administrative  law  judge  has 
set  an  August  27  deadline  for  the  Los 
Anfieles  Times  and  the  Federal  Trade 
Commission  to  reach  an  agreement  con¬ 
cerning  the  paper’s  policy  of  giving  vol¬ 
ume  discounts  to  retail  advertisers. 

If  the  two  parties  fail  to  settle  the  dis¬ 
pute  by  the  deadline.  Judge  James  P. 
Timony  intends  to  convene  a  pretrial 
conference  in  order  to  set  an  early  trial 
date. 

A  trial  had  originally  been  scheduled 
for  June  1979  but  was  postponed  indefi¬ 
nitely  as  the  two  sides  began  negotiating 
to  work  out  a  settlement  of  the  dispute. 

The  FTC  is  seeking  to  end  the  Times 
volume  discount  policy  on  grounds  it  is 
unfair  to  small  advertisers. 

A  Times  spokesman  declined  to  com¬ 
ment  on  whether  the  paper  thinks  the 
deadline  will  be  met,  explaining  it  is 
company  policy  not  to  issue  statements 
on  matters  in  litigation. 

The  outcome  of  this  dispute  could 
have  widespread  affect  on  newspaper  ad 
rate  policies,  in  particular  Newsplan, 
which  over  900  daily  newspapers  now 
offer. 

Sunday  roto  section 
makes  debut 

The  Dallas  Morning  News  will  publish 
its  new  Scene  Maf^azine  on  August  24. 

Accompanying  the  introduction  of  the 
Scene  was  the  V.I.P.  Edition,  affording 
advertisers  the  opportunity  to  purchase 
zoned  advertising. 

With  the  introduction  of  the  V.I.P.  Edi¬ 
tion,  which  will  go  to  134.(K)()  households 
in  North  Dallas  every  other  Sunday  and 
contain  the  same  editorial  content  as  the 
full  run  circulation  of  Scene,  the  Morning 
News  joins  the  Waslunf>i(>n  Post  and 
Cliica}>o  Trihime  in  establishing  V.I.P. 
networks  for  their  Sunday  roto-gravure 
magazines. 

GM  buys  daily 

The  Centre  Democrat.  Bellefonte,  Pa., 
was  sold  to  its  general  manager.  Helen 
R.  Fagley  by  Donald  and  Helen  Webb. 

The  Webbs,  who  have  returned  to 
Boyertown  where  they  own  two  other 
weeklies,  purchased  the  Centre  Demo¬ 
crat  in  May  1979. 

Fagley  has  assumed  the  titles  of  pub¬ 
lisher  and  editor  as  well  as  board  chair¬ 
man  of  the  company  which  owns  the 
newspaper.  Centre  I^blishing  Inc.  She 
has  asked  both  Donald  and  Helen  Webb 
to  remain  on  the  firm’s  board  of  direc¬ 
tors. 

A  purchase  price  was  not  disclosed. 
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First  in  a  series. 


A  call  to  inaction. 


Maybe  Americas  current  slow¬ 
down  in  home  building  isn’t  slow 
enough. 

Maybe  it  should  come  to  a  dead 
stop— until  we’ve  done  some  hcird  think¬ 
ing  about  the  right  kind  of  houses  to 
build. 

There’s  still  time  for  realistic  ap¬ 
praisal.  But  not  much.  According  to  the 
National  Association  of  Home  Build¬ 
ers,  23  million  new  housing  units  will 
be  constructed  during  this  decade,  in 
response  to  the  “baby  boom.” 

By  the  year  1990,  one-fourth  of 
all  the  houses  standing  in  America  will 
have  gone  up  in  the  1980s! 

This  means  we  must  fmd  ways 
to  build  homes  that  are  less  dependent 
on  conventional  fuels.  Or  face  up  to  the 
sorry  legacy  we’ll  be  leaving  behind: 
dreadful  bills  for  our  children;  danger¬ 
ous  dependency  for  our  nation. 

Actually,  there  are  such  ways  al¬ 
ready  at  hand.  You  can  build  ein  energy- 
free  home  today,  using  the  unlimited 
power  of  the  sun. 

Yes,  it  may  cost  more  —  but  not  a 
lot  more.  Only  10  per  cent,  at  most.  And 
your  commercial  fuel  savings  will  more 
than  offset  the  extra  cost. 

No,  it  doesn’t  have  to  look 
“strange.”  These  new  homes  can  make 
use  of  the  sun  not  with  odd-looking  con¬ 
traptions,  but  with  simple  designs  and 
no  moving  parts. 

Yes,  you  can  build  anywhere. 


Energy-free  homes  already  exist  in 
the  Rockies,  the  deep  South,  and  New 
England. 

What  sort  of  house  is  being 
built  in  your  area  these  days?  Does  one 
of  its  long  sides  face  south,  where  the 
low  winter  sun  is?  Is  that  side  well- 
windowed  to  let  the  warmth  in,  with  an 
eave  or  overhang  above  those  windows 
to  keep  out  the  high  summer  sun?  And 
does  the  north  side  (where  the  sun  never 
is)  have  only  a  few  small  windows  in 
order  to  minimize  heat  loss? 

To  all  those  questions,  the  an¬ 
swer  is  probably  no.  Today’s  new  houses 
usually  are  like  the  old  ones:  routinely 
facing  the  street  instead  of  reaching  for 
the  Sion;  showing  a  pretty  facade,  but 
hiding  ugly  fuel  bills. 

Yet  our  opportunity  to  build  the 
homes  we  need  has  never  been  greater. 
Right  now,  the  Federal  Grovernment  is 
working  on  ways  to  reduce  the  cost  of 
solar  electricity  so  that,  by  1986,  it  will 
be  as  cheap  as  electricity  produced 
by  fossil  fuels.  Soon,  using  photovoltaics 
to  collect  sunlight  and  convert  it  into 
electricity,  “new  homes  in  the  U.S. 
can  be  net  producers  of  energy”'  —  not 
consumers. 

unless  we  stop. 

Think.  And  then 
start  building 
new  homes  that 
really  are  new. 

RODALE 
PRESS,  INC. 

Emmaus,  PA  18049 


•Denis  Hayes,  director  of  the  Solar  Energy  Research  Institute,  from  an  interview  in  Rodale's 
New  Shelter  magazine,  October  1980. 


AN  PA’S  credit 
bureau  enrolls 
new  members 

The  ANPA/Credit  Bureau,  Inc.,  a 
wholly  owned  subsidiary  of  American 
Newspaper  Publishers  Association,  has 
increased  its  subscriber  list  by  72%  over 
the  past  year,  according  to  Jim  Ralph, 
vicepresident  of  operations. 

Ralph  attributed  the  growth  to  an  ag¬ 
gressive  program  of  soliciting  new  sub¬ 
scribers  and  a  greater  general  awareness 
of  ANPA/CBI.  “Certainly  the  high  in¬ 
terest  rates  and  inflation  are  playing  a 
role  in  our  rapid  growth.”  said  Ralph, 
“but  I  think  most  of  the  increase  is  due 
to  a  greater  awareness  on  the  part  of  the 
media  of  our  firm  and  its  services.”  The 
bureau  runs  a  regular  schedule  of  ads  in 
Editor  &  Publisher. 

Ralph  also  noted  a  change  in  the  types 
of  accounts  ANPA/CBI  receives  for  col¬ 
lection  at  its  10%  contingency  fee  rate  to 
subscribers.  “Most  of  the  claims  we  re¬ 
ceived  in  the  past  were  for  national  ac¬ 
counts.  But  we  find  that  63%  of  the 
claims  are  for  retail  accounts.  Again,  it’s 
a  matter  of  awareness.  More  people  now 
know  that  we  handle  retail  accounts,”  he 
said.  In  addition  to  the  10%  collection 
service.  ANPA/CBI  also  offers  its  sub¬ 
scribers  a  complete  package  of  credit  de¬ 


cision  tools,  such  as  a  credit  inquiry  ser¬ 
vice.  a  credit  checking  manual,  monthly 
claims  reports  and  bulletins. 

“In  the  past,”  said  Ralph,  “our  sub¬ 
scribers  did  not  often  request  informa¬ 
tion  on  retail  accounts.  They  do  now, 
and  since  we’ve  computerized  our  entire 
operation  and  put  over  200,000  accounts 
on  file  we  can  usually  answer  the  in¬ 
quiries  immediately.” 

While  most  of  ANPA/CBI’s  subscrib¬ 
ers  are  newpapers — magazines,  radio 
stations  and  associations  are  also  active 
participants.  “Last  year  at  this  time,  for 
example,  we  had  no  radio  stations  as 
subscribers,”  said  Ralph.  “We  now  have 
numerous  radio  subscribers  and  we’re 
expecting  more  in  the  near  future.” 

The  total  number  of  claims  received 
for  collections  has  increased  almost 
100%  over  the  past  year  to  more  than 
5.000. 

Most  collections  do  not  require  the  as¬ 
sistance  of  a  lawyer  or  a  court.  Even 
when  a  collection  does  require  such  as¬ 
sistance  ANPA/CBI  can  usually  save  its 
subscribers  money  since  several  claims 
against  one  debtor  may  be  handled  as  a 
whole.  The  cost  can  then  be  pro  rated  to 
individual  claimants. 

Ralph  feels  that  many  subscribers  are 
attracted  to  ANPA/CBI  by  the  low  an¬ 
nual  subscription  fees  which  range  from 
$50  to  S1(X)0.  The  fees  have  not  changed 
since  ANPA/CBI  became  a  subsidiary  of 
AN  PA  in  1975. 


ITU  war  chest 
nears  $1  million 

The  International  Typographical 
Union’s  war  chest  is  nearing  the  $l  mil¬ 
lion  mark,  according  to  ITU  first  vice- 
president  Bob  McMichen  and  one  major 
target  area  for  ITU  organizers  in  the 
coming  year  will  be  New  England. 

McMichen  said  the  ITU  war  chest  or 
organizational  fund,  established  by  the 
ITU  membership  in  1977,  has  enabled 
the  ITU  to  assign  four  local  part-time 
organizers  in  New  England. 

McMichen’s  remarks  came  at  an  or¬ 
ganizational  training  session  held  in  con¬ 
junction  with  the  68th  annual  Conference 
of  New  England  Typographical  and 
Mailer  Unions. 


Plateroom  system 

Newark  (N.J.)  Star-Ledf>er  has  in¬ 
stalled  two  complete  Western  Litho 
plateroom  lines  of  equipment.  The 
Star-Ledger’s  plateroom  systems  consist 
of  a  Lith-X-Pozer  1  plate  exposing  unit; 
the  new  Lith-X-Pozer  II  which  has  the 
capability  of  retaining  the  negative  for  up 
to  99  exposures;  the  Lithoplater  which 
automatically  develops,  rinses,  gums, 
dries  and  stacks  the  plates;  the  Automa¬ 
tic  Plate  Bender;  the  Piinch-Coater;  and 
a  manual  plate  punch  and  Lithocoater. 
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Quality. 

the  NAPP  difference. 


When  a  newspaper  selects  NAPP  photopolymer  plates,  it's  the  result  of 
a  close-up  look.  Not  just  at  the  plates  themselves,  but  at  what  goes 
into  making  them. 

NAPP  premanufactures  millions  of  plates  a  year.  And  each  of  them  is 
subject  to  the  same  rigid  standards  of  quality  control.  Constant  monitoring 
of  our  highly-automated  production  process  assures  our  customers  of 
consistent  performance.  Whether  they  use  Super-H®  pattern  plates,  the 
popular  Napplate®  with  its  aluminum  substrate,  or  the  steel-backed 
Napplate  II  S®,  designed  for  use  with  magnetic  saddles. 

All  NAPP  plates  feature  unique  tap- water  washout,  eliminating  the  use 
of  hazardous  chemicals  and  insuring  the  safety 
and  comfort  of  production  workers.  Just  one  more 
reason  why  NAPP  is  the  choice  of  more  letterpress 
newspapers  than  any  other. 

Quality.  It's  what  sets  NAPP  apart  from  the  rest. 


I\II\PR 

Letterpress  plates  making  headlines  around  the  world. 


NAPP  Systems  (USA),  Inc.  ,360  So.  Pacific,  San  Marcos, CA  92069,(714)744-4387. 


Phoenix  dailies 
to  build  plant 
in  Mesa,  Ariz. 

The  Arizona  Republic  and  Phoenix 
Gazette  will  expand  their  printing  opera¬ 
tion  with  a  ten-unit  Goss  Metroliner 
offset  press  for  a  new  satellite  plant.  In 
addition  to  the  new  Goss  press,  the 
newspapers  also  ordered  five  half  decks, 
one  3:2  folder  and  the  Press  Control  Sys¬ 
tem/Page  Area  Reader  from  Graphic 
Systems  Division.  Rockwell  Interna¬ 
tional  Corporation. 

Scheduled  for  delivery  in  November, 
1981,  the  Metroliner  press  will  print 
newspapers  for  the  East  Valley  zone  and 
also  publish  pre-dated  sections  of  the 
newspapers. 

Microwave  will  transmit  page  compos¬ 
ition  from  the  main  Phoenix  plant  to  the 
new  satellite  location  12  miles  away  in 
Mesa.  Arizona.  News  and  advertising 
operations  will  continue  at  the  main  of¬ 
fice  and  the  Mesa  zone  building. 

The  Phoenix  newspapers  currently 
print  on  Goss  Headliner  presses  of  vary¬ 
ing  ages. 

“We  will  be  keeping  a  close  eye  on  the 
various  offset  conversion  technology  for 
letterpress;  if  these  conversions  prove 
successful,  as  the  pressure  is  relieved 
circulation  wise  from  the  downtown 
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plant,  the  possibility  of  moving  one  or 
two  of  these  letterpresses  to  the  satellite 
facilities  looks  good.  Also,  a  possibility 
of  installing  new  Metroliner  units  and 
using  existing  reels,  tensions  and  pas¬ 
ters,  folders,  drives  and  substructure  and 
superstructure  of  the  letterpresses  may 
be  another  viable  alternative,”  says  John 
Phillips,  production  director. 

The  Phoenix  newspapers  purchased 
their  first  Headliner  Mark  11  in  1%I  and 
with  the  recent  order,  have  expanded 
their  double-width  and  single-width 
press  operation  to  70  Goss  press  units. 

This  is  the  second  time  they  have  ex¬ 
panded  their  press  operation  this  year.  In 
February  they  received  the  10.000th 
Goss  Community  press  unit  which  was 
part  of  an  order  for  a  six-unit  Community 
SSC  press  with  two  three-color  units. 
The  press  is  used  for  special  newspaper 
supplements  such  as  a  tv  section. 

Graphic  Systems  Division  manufac¬ 
tures  Goss  web  offset  press  and  mail- 
room  systems  and  markets  commercial 
sheet-fed  offset  presses  and  bindery 
equipment  under  the  Miehle  name. 

Kerney  dies 

James  Kerney  Jr.,  69,  former  editor 
and  publisher.  Trenton  (N.J.)  Times, 
died  (August  15)  in  Palm  Beach,  Fla. 
Kerney  sold  the  Times  to  the 
Washington  Post  in  1974,  when  he  re¬ 
tired  and  moved  to  Florida. 


Introducing  the 
UNIQUE^ 

RANSBOTTOM 

XR-2000 

recirculating 
Silver  Recovery 
System 


Is  your  present  silver 
recovery  system 
"^recirculating"? 


•  Proven  to  recover  20  to  35%  more  silver  than  |  f 
conventional  “Terminal”  Recovery  systems.  i  fc  t  "  ^  Y 

•  Discover  how  this  unique  new  system  can 

make  your  silver  recovery  more  efficient  —  '  " 

and  more  profitable  —  than  you  imagined 

possible! 

Let  Us  Prove  It!  Write  or  call  for  additional  information 

e  Springfield  Silver  10815  State  Route  161 

Service,  Inc.  P.O.  Box  89 

*  Mechanicsburg,  Ohio  43044 

*  wholesalers  (51 3)  834-2293 


P.E.C.  to  convert 
press  units 

Knight-Ridder  Newspapers,  Inc.  and 
Publishers  Equipment  Corporation  have 
signed  an  agreement  for  the  engineering 
and  manufacturing  of  press  equipment  at 
the  Pasadena  (Calif.)  Star-News  to 
change  a  single  unit  and  a  color  unit  from 
letterpress  to  offset. 

In  making  the  announcement,  Ralph 
Roth,  vicepresident/production  for 
Knight-Ridder,  stated,  “We  have 
watched,  with  a  great  deal  of  interest,  the 
progress  Publishers  Equipment  Corpora¬ 
tion  has  made  in  the  past  year.  We  are 
pleased  with  what  we  see  and  believe 
P.E.C.  will  provide  the  quality  we  are 
looking  for.  Pasadena  is  a  particularly 
good  spot  for  this  installation,  since  they 
are  in  a  highly  competitive  market.” 

“Knight-Ridder  has  several  letterpress 
newspaper  printing  facilities  interested  in 
upgrading  their  quality  of  printing,  both 
black  and  color.”  Mr.  Roth  continued. 
“Because  of  our  demand  for  fine  quality 
process  color,  we  are  particularly  in¬ 
terested  in  the  convertible  three-color 
unit  which  will  be  installed  at 
Pasadena.” 

Larry  Collins,  Pasadena  publisher, 
expressed  his  pleasure  at  the  announce¬ 
ment.  “We  feel  that  offset  quality,  par¬ 
ticularly  full  color,  will  make  a  very  posi¬ 
tive  contribution  to  our  success  in  the 
Pasadena  market.  We  can  hardly  wait  for 
the  installation  to  start.” 

Publishers  Equipment  Corporation,  a 
Dallas,  Texas  firm,  specializes  in  en¬ 
gineering  changes  of  newspaper  printing 
presses  from  letterpress  to  blanket-to- 
blanket  offset. 

Knight-Ridder  publishes  34  newspap¬ 
ers  throughout  the  United  States  with 
headquarters  in  Miami,  Florida. 

Agreement 

Consolidated-Bathurst,  Montreal,  has 
reached  a  tentative  agreement  on  a  con¬ 
tract  with  the  Canadian  Paperworkers 
Union  covering  mills  in  Grand-Mere. 
Shawinigan  Falls  and  Trois  Riveres.  all 
in  Quebec.  The  agreement  was  an¬ 
nounced  August  14.  According  to  a 
union  spokesman,  the  contract  is  similar 
to  the  one  signed  by  the  union  and 
Abitibi-Price  Inc.,  which  included  pay 
increases  of  11%  over  two  years. 

Sisters  buy  paper 

The  forthcoming  sale  of  the  San  Juan 
Record,  weekly  newspaper  published  at 
Monticello,  Utah,  was  announced  by  Jim 
and  Gertrude  Shannon,  publishers  of  the 
paper  the  past  four  years.  New  owner- 
publishers  are  Joyce  Adams  Maarin  of 
Monticello  and  Ingrid  Kay  Adams  of 
Anchorage,  Alaska.  Martin  and  Adams, 
who  are  sisters,  are  natives  of  Mon- 
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^SDECISION  ’80^= 

The  Washington  Star 
elected  to  use  Telcon  Ambassador 
rf '  Portable  CRT  Terminals 

at  both  the  Republican 
and  Democratic  Conventions. 


SMART  CHOICE 

TELECOMMUNICATION  SYSTEMS  AND  EOUIPMENT 

INDUSTRIES,  INC 

14D1  N.W.  69th  St.  -  Ft.  Lauderdale.  FL  33309 -(305)  971-2250 -TWX  510-956-9412 


PR  exec  specializes 
in  ‘takeover’  news 


The  painting  stares  him  in  the  face.  Sit¬ 
ting  behind  his  desk.  Dick  Cheney  looks 
straight  ahead  at  the  drawing  of  two  box¬ 
ers.  fists  clenched,  arms  raised,  battling 
before  a  crowd  of  excited  spectators. 

"It  serves  as  a  reminder  that  you're 
only  as  good  as  your  last  fight.”  said 
Cheney,  vicechairman  in  charge  of  New 
York  operations  for  Hill  and  Knowiton. 
Inc.,  the  world’s  largest  public  relations/ 
public  affairs  counsel.  “My  colleague': 
gave  that  to  me  a  few  years  back.  It  tells 
the  story.” 

Cheney,  considered  one  of  the  most 
knowledgeable  PR  people  in  the  takeover 
business,  often  finds  himself  serving  as 
the  go-between  with  client  and  writer. 
The  increase  over  the  past  10  years  in 
takeover  activity  and  the  recent  expan¬ 
sion  of  the  business  press  have  combined 
to  keep  Cheney  more  than  busy. 

Larger  news  hole 

"The  business  news  hole  is  larger  in 
many  publications.  But  the  most  impor¬ 
tant  thing  is  that  more  space  is  being  com¬ 
bined  with  more  quality.”  Cheney  said. 
"I  think  people  are  realizing  the  tremen¬ 
dous  influence  of  business  on  their  daily 
lives.” 

'  Cheney's  opinion  echos  that  of  Fred¬ 
erick  Andrews,  deputy  business  and  fi¬ 
nancial  editor  of  the  New  York  Times. 

“Economic  news  has  simply  become 
more  important.”  Andrews  offered. 
“The  audience  is  broader.  The  economic 
story  is  now  on  page  one.” 

Cheney  has  observed  that  growing  im¬ 
portance  over  the  years  from  the  perfect 
viewer's  angle — having  an  inside  look  at 
corporate  dealings  while  also  working 
with  the  press  to  make  news  as  clear  as 
possible.  The  press,  says  Cheney,  is  a 
tremendously  important  link  in  his  favo¬ 
rite  business — ^takeovers. 

"Takeovers  make  great  stories  in 
themselves,  but  oftentimes  there  are 
other  stories  related  to  the  attempt  that 
prove  to  be  interesting  writing  and  read¬ 
ing.”  he  stated.  "We're  talking  about 
vast  amounts  of  money  in  a  takeover, 
large  numbers  of  shareholders, 
employees’  futures,  suppliers'  business, 
your  neighbor's  job.  etc.” 

First  involvement 

Cheney's  first  involvement  in  takeov¬ 
ers  was  14  years  ago  when  Pennzoil  an¬ 
nounced  a  surprise  tender  offer  for  the 
common  stock  of  United  Gas.  Cheney 
feels  that  this  offer  was  the  first  to  capture 
the  public  imagination. 

“On  my  way  to  the  airport  for  the  trip 
to  United  Gas.  I  read  in  the  Wall  Street 
Journal  that  the  chief  executive  officer  of 
United  had  told  a  reporter  that  he 
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Dick  Cheney 

wouldn't  know  what  to  tell  his  own 
mother  if  she  asked  him  whether  she 
should  tender  her  stock.  I  knew  somehow 
that  he  had  thrown  in  the  towel.” 

Over  the  past  10  years.  Cheney  has 
worked  on  89  takeover  attempts  on  behalf 
of  both  bride  and  bridegroom.  In  those 
battles,  he  attempted  to  convince  clients 
of  the  importance  of  being  frank  with  the 
press  and  to  furnish  the  media  with  all 
available  information — a  policy  Cheney 
adheres  to  in  his  everyday  dealings  with 
writers  as  well  as  on  those  special 
takeover  stories. 

“At  times  you’  II  find  a  client  hesitant  to 
talk  for  a  number  of  valid  reasons.” 
Cheney  mentioned.  “They  may  not  want 
to  give  a  competitor  an  advantage  in  the 
marketplace  or  a  labor  union  ammo  at  the 
bargaining  table.  Then,  of  course,  they’re 
also  fearful  of  having  a  mistake  exposed. 
My  advice  to  them  is  always  to  examine 
your  situation  carefully  before  speaking 
out.” 

Tough  situations 

Problems  do  creep  up.  Occasionally  a 
tough  situation  may  arise  because  of  a 
company’s  legal  counsel  which  advises 
the  client  not  to  speak  out  on  certain  mat¬ 
ters. 

“There  may  be  an  adversary  situation 
and  the  lawyer  is  trying  to  gag  a  client.” 
Cheney  noted.  “Some  law  firms  are  more 
knowledgeable  about  press  relations  than 
others.  We’ve  found  by  and  large,  how¬ 
ever.  that  lawyers  do  go  along  once  we 
explain  why  publicity  is  important.  We 
manage  to  get  their  cooperation  more 
often  than  not.” 

Cheney  doesn’t  just  stop  with  his 
client.  He’ll  scour  material  published  by 
the  opposition  to  see  if  he  can  find  an 
interesting  angle  for  a  reporter. 

‘  “I  provide  reporters  with  all  the  pub¬ 
lished  material  that’s  available — obscure 
footnotes,  government  filings,  anything 


that  may  suggest  a  real  story  possibility, 
not  only  for  my  client,  but  also  for  the 
other  guy.”  he  said.  “No  reporter,  no 
matter  how  diligently  he  or  she  covers  the 
beat,  can  put  together  more  material  than 
the  company  itself  can.  1  put  together  as 
good  a  package  as  I  can,  and  it’s  usually 
enough  to  get  the  writer  intrigued.  But 
one  has  to  be  a  lot  more  thoughtful  these 
days  in  suggesting  a  story  to  the  press. 
Business  reporters  are  a  lot  quicker  to  get 
upset  over  inadequate  story  suggestions 
or  just  plain  baloney.” 

Praise  for  reporters 

Cheney  has  worked  with  some  of  the 
nation’s  better-known  business  reporters 
on  major  as  well  as  minor  stories.  While 
not  all  have  written  favorably  about  a 
client,  Cheney  praised  them  for  getting 
the  facts  and  writing  a  clear,  concise 
story. 

“I  hate  to  start  mentioning  names  be¬ 
cause  you'll  always  leave  somebody 
out,”  Cheney  noted.  “Some  of  the  people 
I’ve  enjoyed  working  with,  however,  are 
Steve  Aug  of  the  Washinf’ton  Star.  He’s 
an  aggressive  reporter  who  responds  to 
investigative  leads  and  gave  exceptional 
coverage  to  the  Becton  Dickinson-Sun 
case.  Bob  Metz  of  the  New  York  Times 
has  a  quick  grasp  of  the  key  angle  for  his 
readers  and  remains  one  of  the  great 
simplifiers  of  the  complex  business  story. 
Tim  Metz  of  the  Wall  Street  Journal  has 
enormous  insight,  and  a  healthy  skepti¬ 
cism.  Al  Ehrbar  of  Fortune  has  a  tre¬ 
mendous  knack  for  making  a  story  gram¬ 
matically  flawless  and  Bob  Flaherty  of 
Forbes  has  a  great  ability  for  finding  a 
new  line  of  attack  and  turning  a  hum¬ 
drum  story  into  a  fascinating  one.  And 
Jack  Egan  of  New  York  magazine  does  an 
exceptional  job  on  financial  analysis 
through  readable  reporting. 

“He’s  one  of  my  most  valued 
sources,”  said  Bob  Metz  of  the  New 
York  Times.  “He's  one-of-a-kind,  an 
original.” 

That  kind  of  rapport  makes  it  possible 
for  Cheney  to  call  a  writer  or,  as  hap¬ 
pened  in  one  case,  walk  in  on  an  entire 
staff  as  a  story  was  breaking. 

“About  12  years  ago,  an  ex-junk  dealer 
was  making  an  offer  to  acquire  a  majority 
of  stock  in  a  client.  They  called  me  in, 
quickly  put  together  a  quorum,  split  the 
stock,  raised  the  dividend  and  announced 
virtually  firm  record  earnings  for  the  cur¬ 
rent  year  and  projected  substantially  in¬ 
creased  earnings  for  the  next  year.  We 
drafted  a  statement  for  the  press  outlining 
all  these  moves,  from  the  original  offer, 
which  occurred  over  lunch,  to  a  letter 
from  the  company  to  the  SEC.  1  then  took 
the  company  president  to  the  Wall  Street 
Journal  and  the  New  York  Times  where 
we  held  an  informal  press  conference  to 
answer  questions.  The  following  morn¬ 
ing,  the  news  stories  centered  around  the 
client’s  counter  moves  and  the  ex-junk 
dealer  got  less  than  one  half  of  one  per¬ 
cent  of  the  stock  through  the  offer.” 
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is  brought  to  you  by 
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XEMOX*  b  1  liaamutE  of  XEMOX  CODKlitATION 


Over  the  past  few  months,  we  ran 
a  “write-the-best-caption”  contest. 

The  rules  were  simple:  Use  the 
Xerox  trademark  properly,  and 
have  a  little  fun  doing  it. 

Some  1600  people  sent  in  entries. 
Fifty  were  winners,  including 
Kathleen  Coyle  who  provided  the 
caption  above. 

Of  course,  we  didn’t  do  it  just  for 


fun,  but  to  remind  you  of  an 
important  point: 

Xerox  is  a  registered  trademark  of 
Xerox  Corporation,  and  should 
only  be  used  as  a  proper  adjective, 
followed  by  a  noun  describing  the 
particular  product. 

Naturally,  we  like  people  to  use 
our  name,  but  we  like  them  to  use  it 
correctly. 


We’d  like  to  compliment  Kathleen 
Coyle  for  the  clever  way  she  used 
our  name.  And  thank  her  for  using 
it  right. 

XEROX 


U.S.  reporters  in  China 
must  cope  with  obstacles 


By  Dave  Dyer 

When  he  was  confronted  by  a  visiting 
reporter  at  his  New  York  Times  office  on 
the  third  floor  of  the  Peking  Hotel  in 
mid-June,  Fox  Butterfield  was  not  pre¬ 
pared  to  chat. 

He  was  pacing  back  and  forth  nerv¬ 
ously.  Occasionally,  he  mentioned  some¬ 
thing  to  his  personal  interpreter,  who 
was  at  a  desk  using  the  telephone. 

“I'm  sorry,  1  can't  talk  to  you  now,” 
Butterfield  told  the  reporter.  “I’ve  got  a 
family  crisis  and  I've  got  to  get  out  of 
here." 

Butterfield’s  wife  and  children  live  in 
Hong  Kong,  so  he  was  trying  to  arrange 
a  flight  out  of  the  country  as  soon  as 
possible.  That,  however,  is  no  simple 
undertaking. 

In  order  to  go  anywhere,  either  out  of 
or  within  China,  a  correspondent  must 
obtain  permission  from  the  Foreign 
Ministries  Information  Department. 
Clearance  usually  takes  at  least  two 
days. 

“That’s  one  of  the  silly  things  about 
this  stupid  job,”  said  Butterfield  sharply. 
“At  a  time  like  this,  it  really  gets  to  me." 

Family  life  problems 

A  few  days  later,  Los  Anf^eles  Times 
correspondent  Linda  Matthews,  who 
shares  quarters  with  her  husband  Jay  of 
the  Washinfiton  Post,  spoke  of  the  prob¬ 
lems  of  family  life  in  Peking.  Their 
sons — Joe  (seven-years-old)  and  Peter 
(three-years-old) — had  been  with  them 
for  nearly  a  year. 

“It’s  not  an  entirely  happy  situation, 
which  is  why  we’re  leaving,”  said  Linda. 
“It’s  hard  on  the  family  and  tough  on  our 
nerves. 

“There  is  not  much  for  the  boys  to  do 
here  and  they  have  to  be  driven  almost 
everywhere.  At  times  when  we  should  be 
concentrating  on  work,  we  have  to  think 
of  some  of  their  problems.” 

One  of  the  difficult  things  about  being 
a  correspondent  in  China,  says  News- 
day's  Bonnie  Sexton  (who  handles  the 
beat  with  her  husband.  Bill),  is  that 
there’s  very  little  to  do  other  than  work. 

“The  work  here  is  fascinating,  almost 
too  much  so,”  said  Sexton.  “It’s  tough 
to  take  a  day  off  and,  even  if  you  try  to. 
it’s  hard  to  do  something  where  you 
can’t  be  reached.  You  might  just  as  well 
plan  to  work.” 

Full  of  obstacles 

Ah,  the  work.  Reporting  the  news 


(Dave  Dyer,  who  recently  returned 
from  a  visit  to  China,  is  a  sportswriter  for 
the  Champaign-U rbana  (III.)  News-Ga¬ 
zette.  ) 


from  China  is  full  of  obstacles,  but 
they’re  worth  trying  to  overcome.  On 
this  point,  all  of  the  correspondents  are 
agreed . 

“It’s  fascinating,  there’s  something  to 
do  all  the  time,”  said  Sexton.  “If  you’re 
a  writer  who  likes  to  write,  there’s  al¬ 
ways  a  story  here. 

“There’s  never  a  day  when  you  say, 
what  am  1  going  to  do  today?  Like  right 
now,  1  have  a  file  of  letters  (to  the  editors 
of  newspapers)  that  1  have  never  had 
time  to  edit.  They’re  fascinating,  letters 
offering  suggestions,  giving  criticisms 
and  so  on.” 

The  story  ideas  flow  like  a  steady 
stream  and  it’s  important,  says  Butter¬ 
field.  to  differentiate  between  features 
and  hard  news. 

“The  news  stories  have  declined  here 
because  there  are  a  lot  of  important 
things  going  on  elsewhere  in  the  world, 
like  Iran  and  Afghanistan,  cuid  because  a 
period  of  stability  has  set  in  here. 
There’s  no  purge  trials,  no  big  curb  on 
democracy,  no  leadership  crisis,  no 
natural  disasters  or  things  like  that. 

“On  the  other  hand.  I’m  never  out  of  a 
story.  The  difference  is  that  we  have  to 
dig,  dig,  dig.  What  1  do  is  go  after  topics. 
Everything  we  do  is  enterprise  work.” 

Thus,  stories  in  recent  months  have 
dealt  with  subjects  like  the  opening  up  of 
Tibet,  the  effectiveness  of  acupuncture 
as  a  treatment  in  addition  to  an  anaes¬ 
thesia,  methods  being  used  to  alleviate 
dissatisfaction  with  the  housing  shortage 
and  the  extensive  accommodation  the 
Chinese  show  to  foreign  guests. 

Sometimes,  American  correspondents 
wish  the  Chinese  would  show  the  same 
flexibility  with  them  that  they  dem¬ 
onstrate  with  visiting  businessmen  and 
free  spending  tourists. 

Travel  requests 

Perhaps  the  most  frustrating  problem 
for  correspondents  involves  travel  re¬ 
quests.  In  order  to  go  anywhere,  an  ap¬ 
plication  must  be  made  to  the  foreign 
ministries’  information  department.  If 
they  approve,  you  must  then  get  permis¬ 
sion  from  the  public  security  bureau, 
which  issues  travel  documents. 

"The  minimum  time  the  procedure 
takes  is  48  hours.  If  a  request  is  of  an 
unusual  nature  or  requires  special  ar¬ 
rangements,  it  could  take  weeks  or 
months.  And  it  is  rarely  approved.” 

“The  more  requests  you  make,  the 
more  time  it  takes,”  said  Frank  Ching  of 
the  Asian  Wall  Street  Journal.  “They 
might  turn  down  80-90  percent  of  the  re¬ 
quests.  By  turn  down,  1  mean,  it’s  not 
approved.  They  say  it’s  inconvenient,  or 
sometimes  they  just  never  answer.” 


Adds  Michael  Parks  of  the  Baltimore 
Sun:  “One  of  the  difficulties  is  that  we 
just  don’t  want  to  go  to  a  city  as  a  tourist. 
We  want  to  go  for  specific  interviews  and 
stories  and  that  takes  time  to  arrange. 

“If  you  just  wanted  to  go  by  yourself 
as  a  tourist,  you  could  get  approval  al¬ 
most  overnight.  But  that  can  be  expen¬ 
sive  and,  if  you  haven’t  made  the  special 
arrangements,  you’re  taking  a  chance 
that  you’ll  come  away  empty  handed.” 

It’s  a  tedious  business.  But  it’s  a 
necessary  one.  Says  Butterfield;  “China 
is  a  big  country  and  a  provincial  perspec¬ 
tive  is  very  important  to  understanding 
it.” 

Until  recently,  American  correspon¬ 
dents  in  Peking  had  a  far  more  critical 
problem.  They  had  no  access  to  a  Xinhua 
(New  China)  news  wire  service.  All  of 
the  official  reports  and  texts  of  state¬ 
ments  needed  to  follow  the  daily  flow  of 
news  in  China  come  over  the  Xinhua 
wire. 

For  a  while,  American  correspondents 
had  to  borrow  the  Xinhua  wire  service 
machines  that  were  available  to  UPl,  AP 
or  western  correspondents  who  had  been 
covering  the  China  scene  for  years  be¬ 
fore  the  Americans  began  arriving  from 
Hong  Kong  in  1979.  Then  Linda  Mat¬ 
thews  drew  the  line. 

“It  was  impossible  to  do  stories  with¬ 
out  one.  1  think  it  was  in  December;  1 
threw  a  tantrum.  I  couldn’t  see  any 
reason  why  we  couldn’t  have  one  and  I 
pointed  out  all  of  the  stories  we  had 
missed. 

“1  really  raised  a  fuss.  Frank  Ching 
told  me  that  I  had  ruined  it,  that  they’d 
never  give  us  one  now.  But  then,  the 
next  week,  we  got  one  in  the  Min  Zhu 
Hotel  for  eight  correspondents  to 
share.” 

Having  such  a  vital  piece  of  equipment 
in  a  hotel  may  seem  strange,  but  there’s 
nothing  unusual  about  it  in  Peking.  Most 
of  the  American  correspondents  have 
lived  and  worked  in  hotels  since  they’ve 
entered  the  country. 

Best  hotel  in  China 

The  Peking  Hotel  is  probably  the  ni¬ 
cest  hotel  in  the  country,  but  its  living 
quarters  are  hardly  large  enough  to  dou¬ 
ble  as  an  office.  One  and  sometimes  two 
rooms  must  suffice  for  volumes  upon 
volumes  of  reference  materials,  file 
cabinets  full  of  notes,  typewriters  and 
everything  else  that  reporters  are  accus¬ 
tomed  to. 

There's  hardly  enough  room  for  one 
person  to  maneuver,  much  less  two.  The 
problem  is  that  eveiy  office  has  at  least 
two  people  because  every  correspondent 
has  access  to  a  personal  interpreter  pro¬ 
vided  by  the  Chinese. 

“He  does  a  lot  more  than  interpret,” 
says  Parks.  “He  handles  bills,  deals  with 
the  bureaucracy,  makes  phone  calls  and 
knows  who  to  call  for  what.  You 
(Continued  on  page  30) 
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Newspeople  in  the  news 


Grant  E.  Smith,  Ar/c«/j«  Republic  sci¬ 
ence  and  energy  writer,  has  resigned  to 
become  associate  director  of  information 
for  the  University  of  Arizona.  Tucson. 

Dan  McGowan,  business  writer  at  the 
Republic,  has  moved  to  corporate  com¬ 
munications  at  Arizona  Public  Service 
Co. 

Cecelia  Goodnow,  Republic  legislative 
reporter,  has  resigned  to  freelance  and 
pursue  private  business  interests. 

J  ACK  Swanson,  assistant  city  editor  and 
Glendale  bureau  chief,  has  moved  to 
night  city  editor  of  the  Seattle  Post-ln- 
tellipencer. 

*  *  * 

William  E.  Oi^en,  president  and  chief 
executive  officer  of  IGA,  Inc.,  was 
elected  to  the  board  of  directors  of  Lee 
Enterprises,  Inc. 

*  *  * 

William  F.  Gallagher  retires  Sep¬ 
tember  I  from  Landon  Associates,  Inc., 
New  York  City,  after  45  years  in  the 
newspaper  representative  business.  Gal¬ 
lagher  joined  Landon  in  1976  as  a  vice- 
president  when  Bottinelli-Gallagher, 
Ward-Griffith  and  Mathews,  Shannon  & 
Cullen  combined  to  become  Landon  As¬ 
sociates. 

*  *  * 

M  iCHAEi.  R.  Fancher  was  promoted 
from  night  city  editor  of  the  Seattle 
Times  to  assistant  managing  editor/news. 

*  *  * 

Jane  Hohnecker  Walker  was  named 
employe  services  manager  of  the 
Duhuque  (Iowa)  Telegraph  Herald. 

*  *  * 

PatGleason  Zaremba,  city  reporter  for 
the  Joliet  (III.)  Herald-News,  was  pro¬ 
moted  to  associate  news  editor.  She  re¬ 
places  Lorrie  Gawla,  who  resigned  to 
become  managing  editor  of  Business  In¬ 
surance,  Chicago. 

*  *  * 

Terry  Scott  Bertling,  city  editor, 
Huntsville  (Tex.)  Item,  was  promoted  to 
managing  editor. 
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MOVES  TO  FLORIDA— Frederick  W. 
Hartmann,  executive  editor  of  the 
Wilmington  Morning  News  and  Evening 
Journal  since  1975,  assumes  his  new 
post  of  managing  editor  of  The  Florida 
Times-Union,  Jacksonville,  in  early  Sep¬ 
tember.  He  succeeds  Fred  L.  Seely  Ml, 
who  was  named  director  of  special  proj¬ 
ects  for  Florida  Publishing  Company. 
Hartmann  has  been  with  the  Wilmington 
newspapers  since  1956  in  various  posts 
as  a  reporter,  city  editor,  director  of 
corporate  marketing,  and  assistant  to 
the  president.  Earlier  he  worked  the 
New  York  City  bureau  of  the  Associated 
Press. 


Hurlburt  appointed 
Wilmington  editor 

Appointment  of  Sidney  H.  Hurlburt  as 
executive  editor  of  the  Wilmington  (Del.) 
Morning  News  and  Evening  Journal  was 
announced  by  publisher  Joseph  T. 
Lyons. 

Hurlburt.  was  editor  of  the  Burlington 
(Vt.)  Free  Press  which,  like  the  Wil¬ 
mington  papers,  is  part  of  the  Gannett 
group. 

A  former  Fulbright  scholar,  Hurlburt 
began  his  news  career  with  the  As¬ 
sociated  Press  in  New  England.  He 
joined  Gannett  in  1973  on  the  staff  of 
Gannett  News  Service  in  Rochester, 
N.Y.,  later  moving  to  the  Newburgh 
(N.Y.)  News  as  managing  editor  before 
becoming  managing  editor  and  then 
editor  of  the  Free  Press. 

In  Wilmington,  Hurlburt  succeeds 
Frederick  W.  Hartmann,  who  resigned 
to  become  managing  editor  of  the  Florida 
Times-Union  in  Jacksonville. 
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Joseph  M.  Sharkey,  special  projects 
editor  of  the  Camden  (N.J.)  Courier- 
Post,  was  appointed  executive  city 
editor  of  the  Albany  (N.Y.)  Times-Union 
and  the  Sunday  Times-Union. 

Also,  in  new  posts  at  the  Albany 
newspapers:  Paul  Gibbons,  moves  from 
news  editor  to  executive  news  editor; 
Reginald  Gale,  from  slot  editor  to  news 
editor;  and  Robert  L.  McManus,  Jr., 
former  executive  city  editor  assumes  the 
new  position  of  special  assignments 
editor. 

*  4: 

Harlan  PHii.i.iPsis  the  new  advertising 
director  for  the  Natchez  (Miss.)  Demo¬ 
crat  and  Lee  Powers,  the  new  circulation 
manager.  Phillips  was  formerly  classified 
ad  manager  of  the  Macon  (Ga.)  Tele¬ 
graph  and  News  and  before  that  with  the 
Tallahassee  (Fla.)  Democrat.  Phillips 
worked  in  circulation  at  Vicksburg, 
Miss.,  and  earlier  with  the  Jackson 
(Miss.)  Clarion-Ledger. 

*  ♦  * 

Management  and  staff  changes  at  the 
Florence  (Ala.)  Times-Daily  include: 
Mike  Webb  was  named  editor,  moving 
from  a  Nashville  bank  holding  company 
and  having  previously  published  his  own 
Tennessee  weekly  and  working  with 
Worrell  Newspapers  in  Virginia  and 
Mississippi.  Stephen  Doss,  former  circu¬ 
lation  director  for  the  Madisonville  (Ky.) 
Messenger,  has  taken  over  the  Times- 
Daily  circulation  effort. 

Pam  Morse,  former  life  scene  editor, 
became  city  editor  and  Judy  Sockwell 
was  promoted  from  entertainment  editor 
to  fill  the  life  scene  slot.  Charles  Dean, 
joined  the  staff  as  editorial  page  editor, 
replacing  Ben  Knight,  who  resigned  for 
health  reasons. 

*  *  * 

Gwen  Hall,  city  editor  of  the  Yonkers 
(N.Y.)  Herald  Statesman,  was  named 
consumer  editor  for  Gannett  Westches¬ 
ter  Rockland  Newspapers.  This  is  a  new 
position  in  which  she  will  coordinate 
consumer  coverage  for  the  newspapers. 

*  4:  * 

Elmer  Murphy  is  retiring  as  publisher 
of  the  Summerside  (P.E.L,  Canada) 
Journal-Pioneer  August  31. 

*  * 

John  A.  Farrington,  publisher  of  the 
Nanaimo  (B.C.)  Free  Press,  was  named 
national  editorial  consultant  to  Thomson 
Newspapers  in  Canada.  He  succeeds 
Colin  J.  McConechy,  who  retired. 

*  ♦  ♦ 

Walter  Moredcxtk  was  named  circula¬ 
tion  director  of  the  San  Diego  Union  and 
The  Evening  Tribune,  replacing  Frank  L. 
Hill,  who  retired.  Hill  joined  the 
Union-Tribune  in  1952  and  held  a 
number  of  circulation  posts.  Moredock 
held  several  executive  posts  with  Copley 
newspapers  and  also  was  with  the  Hous¬ 
ton  Post  prior  to  returning  to  the 
Union-Tribune  in  1978. 
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AP  promotion 

Henry  Heilbrun,  since  1978  supervisor 
of  Associated  Press  efforts  in  cable  tele¬ 
vision,  was  appointed  director  of  infor¬ 
mation  technology  for  the  news  co¬ 
operative.  He  will  concentrate  on  de¬ 
velopment  of  home  information  retrieval 
services  for  AP's  newspaper  members  in 
the  United  States. 

Heilbrun,  with  AP  since  1972,  was 
news  editor  and  later  assistant  chief  of 
bureau  for  Ohio  before  moving  to  chief 
of  bureau  in  Newark,  N.J.,  in  1977. 


New  staff  members  at  the  Fort  Worth 
Star-Telef>r(im  are:  Gii.  LeBreton,  from 
the  Baltimore  News,  who  will  cover  the 
Dallas  Cowboys  football  team  for  the 
sports  department. 

Robert  E.  Leoyd,  from  the  Irvin}’ 
(Texas)  News,  who  will  cover  high 
school  sports. 

Gary  Pina,  from  the  Lon}>view  (Texas) 
News-Journal,  to  sports  copy  desk. 

Pauea  Walker,  from  the  Syracnse 
(N.Y.)  Herald  Journal,  to  be  a  reporter 
in  the  Arlington  (suburban)  bureau. 

Betsy  Van  Winkle,  from  the  Denton 
(Texas)  Record-Chronicle ,  is  a  copy 
editor. 

Dean  Chance,  recent  graduate  of 
Southern  Methodist  University  jour¬ 
nalism  school,  assigned  to  the  criminal 
courts  beat. 

*  ♦  * 

Charles  L.  Bramblia  was  appointed 
associate  promotion  director  of  Parade 
Publications,  Inc. 

*  *  * 

Larry  Tobin  resigned  as  legislative 
coordinator  and  assistant  manager  of  the 
Wisconsin  Newspaper  Associat/on  Au¬ 
gust  15  to  enter  the  weekly  field. 

5k  *  * 

Deborah  K.  Bergeron  was  promoted 
to  marketing  manager  of  the  Rochester 
(N.H.)  Courier  and  the  Dover  (N.H.) 
Free  Press.  She  has  been  with  the 
Courier  five  years  in  various  sales  posts. 

*  5k  5k 

Alan  S.  Grigsby  is  the  new  editor  of 
the  Hudson  (N.Y.)  Re}’ister-Star.  He 
succeeds  John  D.  Weinman,  who  re¬ 
signed. 

5k  5k  5ic 

Charles  L.  Treat  was  appointed  di¬ 
rector  of  marketing  for  Cox  daily  news¬ 
papers  in  Arizona,  the  Mesa  Tribune  and 
Tenipe  Daily  News. 

Gi  rry  Brai  n  was  named  editor  of  the 
News  Press  newspaper  group  in  Del 
Mar,  California.  The  group  publishes 
weekly  community  newspapers  in  Del 
Mar.  Rancho  Santa  Fe.  Solana  Beach. 
La  Jolla  and  Encinitas. 

5k  5k  ♦ 

Sol  Abrams,  president  of  Sol  Abrams 
Associates.  Inc..  New  Milford,  N.J.. 
was  elected  president  of  the  Public  Rela¬ 
tions  Association  of  New  Jersey. 
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EDITORIAL  CHANGES — Call-Chronicle  Newspapers,  Allentown,  Pa., 
announced  realignment  of  editorial  management  with  Lance  A.  Parry 
(right),  managing  editor  of  the  Sunday  Call-Chronicle,  appointed  man¬ 
aging  editor  of  the  consolidated  daily  and  Sunday  papers.  Kathryn  E. 
AAcAuley  (center),  promotion  manager,  becomes  assistant  managing 
editor  and  directs  news  operations  at  night.  John  F.  Grim  (left), 
Bethlehem  editor,  becomes  city  editor  and  manages  the  local  news 
staff.  In  addition,  Andrew  T.  Vasilik,  metro  editor,  continues  to  direct 
the  local  staff  as  night  city  editor.  Robert  S.  Mellis,  managing  editor, 
will  resume  the  title  and  duties  of  associate  editor  and  plan  organiza¬ 
tion  and  management  of  a  features  staff. 


Promotions  in  the  advertising  depart-  coordinator  earlier  this  year.  Before 
ment  of  the  Detroit  Free  Press  include:  moving  to  Phoenix  she  was  with  the 
BobG  aberson  was  promoted  to  assistant  Salem  (Ohio)  News  and  the  Ea.st  Pales- 
advertising  director;  Ken  Swaim,  to  na-  tine  (Ohio)  Daily  News.  Her  husband  is 
tional  advertising  manager,  and  Mike  an  assistant  attorney  general  with  the 
Bradley,  to  classified  advertising  man-  civil  litigation  division, 
ager.  *  *  * 

M  argaret  Henry,  assistant  director  of 
public  information,  was  named  director 
of  public  information  and  director  of  pub¬ 
lications  of  the  Mississippi  University  for 
Women,  Columbus. 

Cynthia  Shackelford  will  supervise 
general  news  operations  of  the  office  as 
assistant  director  of  public  information. 


Three  Lebanon  (Pa.)  Daily  News  and 
Sunday  Pennsylvanian  staff  members 
were  appointed  to  editorial  positions: 

Cedric  M.  Kcrtz.  to  city  editor  of  the 
Daily  News;  Kenneth  B(k)k.s.  to  assis¬ 
tant  city  editor  of  the  Daily  News,  and 
Robert  Chari.anza.  to  assistant  editor 
of  the  Sunday  Pennsylvanian. 

*  *  *  M  ark  Z ANGER  was  named  editor  of  T/;e 

Mary  Weingart  was  named  to  the  Real  Paper,  Cambridge.  Mass.,  and 
newly  created  position  of  assistant  David  Rosenbalm  was  promoted  to 
promotion  manager  of  the  Arizona  Re-  executive  editor  from  arts  editor.  Zanger 
public IPhoeni.x  Gazette.  She  joined  the  has  been  with  the  paper  7  years,  and 
community  and  corporate  services  de-  Rosenbaum  is  a  former  film  critic  for  the 
partment  in  1979  and  became  promotion  Boston  Herald  American. 
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China  bureaus 

{Continued  from  paf>e  26) 

couldn't  get  on  without  him." 

One  of  the  interpreter's  most  tedious, 
but  necessary  jobs  is  to  translate  the 
three  or  four  major  Chinese  newspapers 
for  the  correspondents.  Normally,  they 
read  the  headlines  and  sometimes  the 
first  two  or  three  paragraphs  of  articles. 

If  the  stories  sound  interesting,  they 
translate  more. 

Of  the  approximately  10  American 
correspondents  in  Peking,  only  Butter¬ 
field,  Ching  and  Jay  Matthews  know 
enough  Chinese  to  handle  any  of  the 
translation  themselves,  and  they  need 
almost  as  much  assistance  as  the  others. 

“It  would  take  forever  if  we  tried  to 
translate  everything  for  ourselves,"  said 
Butterfield.  “It's  hard  work  and  there's 
just  not  enough  time." 

Story  leads 

The  con  espondents  get  some  of  their 
story  leads  from  Chinese  newspapers, 
but  they  get  ideas  from  numerous  other 
sources,  mainly  contacts  accumulated 
from  a  variety  of  sources. 

A  valuable  source  of  information  is  the 
American  Embassy.  Chris  Scymanski, 
the  political  and  press  officer  at  the  em¬ 
bassy,  exchanges  information  with  re¬ 
porters,  and  visiting  businessmen  and 
diplomats  provide  valuable  insights. 

“It's  not  just  the  American  Em¬ 
bassy,"  said  Linda  Matthews.  “There 
are  foreign  diplomats  who  are  well  tuned 
in  to  what's  going  on  and  we  try  to  keep 
in  touch.  Japanese  officials  are  very 
aware  of  what's  happening,  for  instance, 
and  the  French  and  Canadians  do  a  good 
job." 

Adds  Ching:  “A  valuable  source  is 
travelers.  There  are  a  lot  of  delegations 
moving  through  the  country  and  they  can 
tell  you  about  conditions  in  cities.  Like 
now  (in  mid-June),  we  have  unconfirmed 
reports  about  riots  in  one  part  of  the 
country." 

Determining  what  is  confirmed  is  a 
major  problem  for  those  correspondents 
who  don't  speak  Chinese.  Says  Bonnie 
Sexton:  “If  you  get  three  people  who  go 
along  with  your  information,  you  feel 
secure.  Back  home,  we'd  want  23 
people." 

Language  barrier 

“It's  a  big  handicap  not  knowing  the 
language.  You  can't  just  talk  to  everyone 
involved  with  a  story  and  double  check 
everything.  It's  impossible." 

Having  an  interpreter  helps,  of  course, 
but  some  people  are  cautious  about  talk¬ 
ing  through  one.  And  there  can  be  times 
when  the  loyalty  of  the  interpreter  is 
split. 

In  addition  to  an  inteipreter.  corres¬ 
pondents  are  also  provided  with  a  driver 
30 


to  help  them  get  around  the  city.  How¬ 
ever,  they  are  usually  not  on  call  in  the 
evenings  or  on  Sunday,  so  the  corres¬ 
pondents  must  sometimes  drive  them¬ 
selves. 

Trying  to  weave  in  and  out  of  the 
stream  of  bicycles  in  Peking  can  be  a 
nerve-wracking  experience,  but  that's 
not  why  some  of  the  correspondents 
don't  enjoy  driving.  Again,  it  comes 
down  to  the  language. 

“A  lot  of  the  signs  have  been  changed 
or  are  inaccurate."  said  Sexton.  “If  you 
don't  know  the  language,  it's  hard  to  get 
directions.  It's  very  frustrating." 

Just  dealing  with  the  bureaucracy  is 
also  frustrating.  Requests  to  Chinese  of¬ 
ficials  for  an  interview  or  even  basic 
background  information  is  greeted  with 
suspicion. 

“The  Chinese  are  very  conscious 
about  state  secrets,"  said  Butterfield. 
“When  you  see  what  is  classified  as  a 
state  secret,  it's  about  everything.  Some¬ 
times  it  takes  a  major  conference  to  de¬ 
cide  what  you  can  be  told. 

“On  the  other  hand,  things  are  a  lot 
better  than  they  were  only  a  year  ago. 
Before,  you  had  to  clear  everything 
through  the  information  department. 
Now.  there  are  some  offices  you  can  just 
call  up  and  go  over  to. 

“1  recently  called  up  the  education  de¬ 
partment  and  they  were  very  helpful. 
They  actually  answered  just  about  all  of 
my  questions. 

“It's  still  not  like  working  in  the  west 
or  other  parts  of  Asia,  but  things  are 
getting  better  and  the  Chinese  deserve 
credit  for  it." 

Telephones  bugged 

ButteiTield  is  one  of  several  corres¬ 
pondents  who  feels  certain  that  his  tele¬ 
phone  is  bugged.  Neither  he  nor  his  col¬ 
leagues  seem  particularly  concerned 
about  it. 

“What  can  you  do  about  it?"  asks 
Linda  Matthews.  “I'm  sure  the  U.S. 
bugs  the  Chinese  in  Washington.  As  long 
as  you  don't  let  it  bother  you,  it's  no  big 
thing." 

Anyway,  the  reporters  are  far  more 
free  than  in  the  Soviet  Union.  Adds 
Matthews:  “For  the  most  part,  people 
aren't  followed  and  the  Chinese  don't 
censor  copy  like  they  do  in  the  Soviet 
Union." 

Parks,  who  was  a  correspondent  in 
Moscow  from  1972-75,  gives  this  com¬ 
parison:  “Right  now,  1  find  China  a  more 
open  place  than  at  the  peak  of  detente  in 
the  Soviet  Union.  It's  far  easier  to  get 
things  done  here. 

“The  only  advantage  for  me  in  the 
Soviet  Union  was  that  I  could  speak 
Russian.  That  allowed  me  to  get  around 
and  interview  people." 

Like  his  colleagues.  Parks  still  has 
plenty  to  complain  about  (“The  com¬ 
munications  are  very  bad.  the  office 
space  and  housing  is  terribly  inadequate 


.  .  .''),but  he  agrees  that  things  are  get¬ 
ting  better. 

The  housing  problem  will  be  eased  a 
bit  late  this  summer  when  several  cor¬ 
respondents  move  into  a  new  two-bed- 
room  apartment  building  near  the 
American  Embassy. 

The  gradual  improvement  of  living  and 
working  conditions  appeases  nearly  all  of 
the  correspondents.  When  they  stop  to 
think  how  bad  things  were  when  they 
first  arrived — and  still  are  in  Moscow — 
they  realize  that  the  rewards  of  working 
in  Peking  outweigh  the  inconveniences. 

25-day  strike 
ends  at  Reuters 

A  25-day  strike  against  the  British- 
based  Reuters  news  agency  by  the  New 
York  Newspaper  Guild  came  to  an  end 
(August  17)  when  members  of  the  Guild 
ratified  by  a  vote  of  78  to  16  a  proposed 
contract. 

The  contract  provides  a  6.759f  pay  in¬ 
crease  in  the  first  year,  6.259f  in  the  sec¬ 
ond,  and  6.25  in  the  third  plus  cost-of- 
living  adjustments  if  the  inflation  rate  ex¬ 
ceeds  1.25%  a  year  in  the  last  two  years 
of  the  contract.  Guild  members  in 
Chicago  and  Washington  had  ratified  the 
same  contract  on  August  15. 

Minimum  pay  for  experienced  report¬ 
ers  was  $560  under  the  contract  which 
expired  December  31.  The  contract  had 
remained  in  effect  until  July  3,  when 
Reuters  imposed  its  new  wage  scales  and 
working  conditions. 

Reuters  news  sei'vice  operations  in  the 
U.S.  were  severely  curtailed  when  the 
200  employees  in  the  United  States 
stmck  the  company  for  the  second  time 
in  seven  years. 

The  London-based  news  agency, 
which  had  been  transmitting  news  non¬ 
stop  to  U.S.  subscribers  from  its  80 
foreign  bureaus,  closed  its  general  news 
wire  in  the  U.S.  from  midnight  to  eight 
a.m.  (EDT)  each  day. 

Management  and  sales  personnel  were 
called  in  to  run  the  major  bureaus  in  New 
York,  Chicago  and  Washington,  D.C. 

The  strike  had  less  impact  on  Reuters 
financial  news  services  which  transmit 
price  information  through  computer 
hook-ups  with  the  Chicago  and  New 
York  commodity  and  stock  exchanges. 

The  strike  was  confined  to  Reuters 
North  America,  an  autonomous  unit  of 
the  125-year-old  international  news 
agency,  but  unionized  journalists  in 
London  agreed  to  black  out  all  of  the 
coverage  to  the  U.S.  from  abroad.  How¬ 
ever,  Reuters  ^management  in  London 
continued  to  handle  news  to  and  from  the 
United  States. 

Contract  talks  broke  down  after  man¬ 
agement  insisted  that  a  two-tier  pay 
structure  would  be  adopted  which  would 
place  all  new  employees  on  a  lower  pay 
scale.  The  Union  also  rejected  Reuters 
offer  of  a  6.1  percent  pay  increase. 
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Daily  paper 
started  in 
Panama  City 

By  Henry  Jameson 

The  grand  opening  of  a  brand  new  daily 
newspaper  in  Panama  City  this  month 
was  more  than  a  special  event  which  at¬ 
tracted  widespread  attention  throughout 
the  journalistic  world. 

La  Prensa  was  heralded  as  an  indepen¬ 
dent  newspaper  which  announced  a 
number  of  innovations  new  to  this  coun¬ 
try  and  all  of  Central  America,  including 
the  first  completely  computerized  opera¬ 
tion  and  home  delivery  presently  not 
available  in  Panama. 

From  the  corporate  ownership  struc¬ 
ture  down  to  reporting  and  mechanical 
systems.  La  Prensa  has  adopted  many 
American  newspaper  styles  and  customs. 

The  company  consists  of  approxi¬ 
mately  200  shareholders  said  to  represent 
a  cross-section  of  the  "new”  Panama, 
headed  by  Roberto  Eisenmann,  Jr.,  of 
one  of  the  prominent  Panama  merchant 
and  financial  families. 

Eisenmann,  an  energetic  middle-aged 
executive  whose  interests  include  retail 
establishments,  apartment  complexes 
and  resort  operations,  and  a  number  of  his 
executives  have  a  long  record  of  opposi¬ 
tion  to  government  control  and  dictator¬ 
ship.  He  and  his  family  lived  in  exile  in 
Miami  for  two  years. 

Eisenman  and  numerous  of  his  top  staf¬ 
fers  speak  English  fluently  and  are 
thoroughly  familiar  with  American  cus¬ 
toms. 

“We  are  launching  La  Prensa,  not  in 
opposition  to  the  government,  but  as  an 
independent  newspaper  reporting  the 
facts  as  they  are,”  Eisenmann  declared. 

In  Panama  City,  a  metropolis  of  half  a 
million  population  at  the  Pacific  end  of  the 
Panama  Canal  with  scores  of  new  sky¬ 
scrapers  and  developing  new  sections  as 
modern  as  many  resorts,  there  are  three 
other  Spanish-language  and  one  English 
language  newspaper. 

Eisenmann  advertised  La  Prensa  as  the 
only  completely  independent  newspaper. 

It  received  considerable  advance  pub¬ 
lic  support,  including  a  volume  of  pre¬ 
sold  advertising  for  its  initial  32-page  edi¬ 
tion. 

La  Prensa  has  the  Associated  Press 
news  service  as  well  as  the  AP  photo 
transmission  via  satellite,  the  New  York 
Times  service  and  the  French  news 
agency  report. 

Among  a  number  of  American  news 
executives  here  for  the  official  opening  of 
La  Prensa  on  August  2  was  Stanley  M. 
Swinton,  vicepresident  of  the  AP,  New 
York;  George  Beebe,  Miami  Herald  and 
president  of  lAPA;  Paul  Finch,  New 
York  Times,  Los  Angeles.  There  were 
also  editors  from  Costa  Rica,  Nicaragua 
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and  Colombia.  No  government  represen¬ 
tation  was  present  at  the  opening  recep¬ 
tion. 

Observers  here  agreed  this  will  be  an 
interesting  experiment  in  independent 
journalism — one  that  will  be  watched 
closely  by  journalists  everywhere. 

In  his  formal  remarks  Beebe  said  La 
Prensa  “is  born  into  a  world  of  journalis¬ 
tic  challenge — giving  Panama  a  profes¬ 
sional  newspaper.” 

75,000  expected 
to  attend  shows 

Los  Angeles  Herald  Examiner  and 
Ralphs  Grocery  Company  are  co¬ 
sponsoring  a  Food  Fiesta,  expected  to 
attract  over  75,000  people,  at  the  Los 
Angeles  Convention  Center,  September 
10,  11,  and  12,  from  noon  until  9  p.m. 

Booths  are  available  for  exhibitors  to 
display  their  products. 

The  Herald  Examiner  and  Ralphs  are 
promising  an  all-out  campaign  to  assure 
the  success  of  the  event  through  promo¬ 
tion  and  media  support.  The  Herald 
Examiner  and  its  zoned  supplements  will 
carry  promotional  coverage  and  features 
that  will  reach  some  three-quarter  milion 
readers  throughout  Southern  California. 

Three  grand  prizes,  one  to  be  awarded 
each  night,  include  a  Ford  Fiesta,  a  trip 
for  two  to  Alcapulco  on  Western  Air¬ 
lines'  “Fiesta  flight,”  and  a  trip  for  two 
to  Hawaii. 


Design  workshop 
scheduled  in  D.C. 

The  Society  of  Newspaper  Designers 
and  the  Washington  Post  will  co-host  the 
Second  Annual  Newspaper  Design 
Workshop  at  the  Capital  Hilton  hotel  in 
Washington,  D,C.  October  24-27, 

The  1980  seminar  will  focus  on  practi¬ 
cal  developments  relating  to  aesthetics, 
technology  and  economics  of  newspa¬ 
pers.  Speakers  will  include  Leo  Bogart 
of  the  National  Advertising  Bureau,  who 
will  discuss  designing  for  the  reader  of 
the  ’80s;  J.  Christopher  Burns,  a  news¬ 
paper  futurists;  and  Donald  P.  Graham, 
publisher  of  the  Washington  Post. 

Programs  will  include  computer 
chart-making,  how  to  present  redesign 
ideas  to  editors  and  publishers,  how  to 
make  the  most  of  photographs  and 
artwork,  and  a  panel  of  designers  who 
have  completed  redesigns  at  both  large 
and  small  circulation  newspapers. 

Seminar  participants  will  have  an  op¬ 
portunity  to  design  and  critique  ages  and 
share  ideas  in  small  discussion  groups. 
Winners  of  the  First  Edition  newspaper 
design  contest  will  be  honored  at  a 
Saturday  night  banquet. 

The  registration  cost  for  the  four-day 
seminar  is  $200.  Registration  forms  can 
be  obtained  from  Robin  Jareaus.  As¬ 
sociate  Art  Director,  the  Washington 
Post,  1150  15th  St.  N.W.  Washington. 
D.C.  20071. 
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1980 

1979 

FULL  RUN 

PART  RUN  FULL  RUN  PART  RUN 

ABERDEEN, 

S.D. 

Americon  News-e  . 

600,614 

59,376 

700,673 

56,792 

tAmericon  News-S  .  . .  . 

411.499 

345,278 

3.136 

Grond  Total  . 

.  1,012,113 

59,376 

1,045,951 

59,928 

AKRON,  OHIO 

Beacon  Journol-e  . 

..  2,194,079 

110,118 

2,431,922 

62,901 

*Beacon  Journol-S  . .  . 

. .  1,473,649 

166.048 

1,407,762 

137,776 

Grond  Totol  . . 

..  3,667,728 

276,166 

3,839,684 

200,677 

ATLANTA, 

GA. 

CenstHution-m  . 

. .  2,961,911 

588,479 

3,290,791 

Journol-e  . 

. .  2,965,474 

597,503 

3,952,118 

88,718 

Journol  &  Constitution-S 

.  1,947,519 

295,228 

1,713,535 

16,176 

Journol  &  Constitutioi.-si 

1  432,637 

_  . 

Grond  Totol  .  8,307,541  1,481,210  8,956,444  104,894 

NOTE:  Constitution-m  ond  Journol-e  published  5  doys  o  week  only,  for 
1980. 


NOTE:  Effective  with  July  1,  1979,  Medio  Records  storied  reporting  the 
combined  sot.  Journol  ond  Constitution  os  o  seporote  newspaper  in  o 
separate  column.  All  linoge  for  this  sot.  edition  prior  to  July  1,  1979  is 
reported  in  the  Journol-e  column. 


BALTHMORE,  MD. 

*News  Americon-S  .  705,773  193,448  717,348  235,544 

News  Americon-e  .  1,076,519  62,280  1,324,252  7,104 

Sun-m  .  1,637,433  77,947  1,725.805  15,632 

Sun-e  .  1.920,363  75,434  2.214,401  13,104 

Sun-S  .  2,445,855  177,457  2,145,392  167,355 

Grond  Totol  .  7,785,943  586,566  8,127,198  438,739 

BERGEN  COUNTY,  N.J. 

Record-e  .  2,483,789  286,056  2,482,624  214,401 

*Record-S  .  1,874,258  350,740  1,444,639  291,172 

Grond  Totol  .  4,358,047  636,796  3,927,263  505,573 

NOTE:  Record-e  published  5  doys  o  week  only. 

BOCA  RATON,  FLA. 

News-e  .  861,274  16,350  825,846  28,615 

tNew$-S  .  581,154  451,239  _ 

Grond  Total  .  1,442,428  16,350  1,277,085  28,615 

NOTE:  News-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m  ....  754,987  130,493  897,644  197,768 

Herold  Americon-S  .  601,667  284,267  526,080  402,897 

Globe-d  .  2,373,341  35,344  2,580,558  18,400 

•Globe-S  .  3,080,296  364,200  2,481,153  403,660 

Grand  Totol  .  6.810,291  814,304  6,485,435  1,022,725 

BOULDER,  COLO. 

Comero-e  .  1,999,499  6,912  2,284,550  2,192 

Comero-S  .  863,037  _ 785,987  _ 

Grand  Total  .  2,862,536  6,912  3,070,537  2,192 

BRADENTON,  FLA. 

Herold-e  .  1,225,542  1,069,257 

tHerold-S  .  736,984  5,712  595,874 

Grond  Totol  .  1,962,526  5,712  1,665,131 

BUFFALO,  N.Y. 

Courier  Express-m  .  839,308  55,246  872,123  113,189 

^Courier  Express-S  .  1,169,970  114,336  1,074,416  13,600 

News-e  .  2,400,656  94,169  2,732,875  85,120 

News-S  .  484,240  28,000  394,367  4,096 

Grand  Totol  .  4,894,174  291,751  5,073,781  216,005 

CAMDEN,  N.J. 

Courier  Post-e  .  2,108,472  100,280  2,918,585  1  77,632 

tCourier  Post-S  .  918,967  30,228  _ 

Grond  Totol  .  3,027,439  130,508  2,918,585  177,632 

NOTE:  Courier  Post-S  first  publicotion  Sept.  9,  1979. 

CHARLOTTE,  N.C. 

News-e  .  1,648,473  60,016  1,776,411  39,304 

Observer-m  .  1,913,619  160,371  1,999,352  173.174 

*Observer-S  .  1,154,515  194,992  969,105  139,560 

Grand  Totol  ........  4,716,607  415,379  4,744,868  352,038 

CHICAGO,  ILL. 

Tribune-m  .  3,361,175  2,925,538  3,799,546  3,710,162 

Tribune-S  .  2,551,547  1,149,441  2,648,339  1,026,165 

Sun  Times-m  .  2,562,533  561,193  3,070,545  689,170 

•Sun  Times-S  .  986,919  659,704  1,007,197  491,838 

Grond  Totol  .  9,462,174  5,295,87610,525,627  5,917,335 
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1980  1979 

FULL  DUN  PART  RUN  FULL  RUN  PART  RUN 


CINCINNATI, 

OHIO 

Enguirer-m  . 

.  . .  .  3,083,267 

19,584 

3,378,539 

Enquirer-S  . 

. . .  .  2,085,533 

44,304 

2,128,262 

Po$t-e  . 

....  1,335,922 

100.874 

1,789,512 

201,059 

Grand  Total  .  . .  . 

. . . .  6,504,722 

164,762 

7,296,333 

201,059 

CLEVELAND, 

OHIO 

Ploin  Deoler-m  . . .  . 

....  2,857,609 

368,744 

3,448,239 

464,671 

Ploin  Deoler-S  . . .  . 

.  ...  2,113,371 

201,535 

2,109,616 

145,819 

Press-e  . 

.  . . .  1,600,065 

276,168 

1,817,021 

326,751 

Grand  Totol  . . . . 

....  6,571,045 

846,447 

7,374,876 

937,241 

COLUMBUS,  GA. 

Enquirer  (see  note) 

.  ...  1,100,419 

137,526 

1,356,041 

42,454 

*Ledger  Enquirer-S  . 

....  720,442 

22,080 

609,216 

Grond  Totol  . . .  . 

.  . .  .  1,820,861 

159,606 

1,965,257 

42,454 

NOTE:  Enquirer-m  ond  Ledger-e  sold  in 

1  combination,  Mon.  through  Fri. 

Linoge  of  one  edition  Enquirer-m  is 

shown. 

COLUMBUS, 

OHIO 

Dispotch-e  . 

....  2,271,644 

244,965 

2,796,494 

64,556 

Dispotch-S  . 

....  1.791,146 

162,904 

1,739,626 

134,320 

Citizen  Journol-m  . 

....  1,030,079 

1,129.564 

Grond  Totol  . .  . 

....  5,092,869 

407,869 

5,665,684 

198,876 

DALLAS,  TEXAS 

News-m  . 

....  4,472,967 

220,187 

4,609,766 

327,188 

News-S  . 

....  2,415,957 

393,833 

1,871,863 

269,473 

Times  Herold-e  .  . . 

....  3,966,861 

207,579 

3,955,726 

284,519 

*Times  Herold-S  .  . 

....  2,428,484 

122,240 

2,006,256 

56,712 

(rond  Total  .  . . 

....  13,284,269 

943,839  12,443,611 

937,892 

DAYTON,  ( 

OHIO 

Journol  Herold-m  . 

....  1,731,597 

16,800 

2,050,793 

15,264 

News-e  . 

....  1,783,974 

224,890 

2,075,071 

359,754 

•Nows-5  . 

....  1,164,795 

29,736 

1,074,177 

12,000 

Grond  Totol  . . . 

....  4,680,366 

271,426 

5,200,041 

387,018 

DENVER,  COLO. 

Rocky  Mt.  News-m 

....  4,267,640 

4,706,384 

‘Rocky  Mt.  News-S 

....  1,187,356 

1,029,728 

Post-e  . 

....  3,396,642 

121,268 

3,930,049 

129,035 

Post-S  . 

....  2,703,407 

2,243,134 

(nond  Total  . . . 

. .. .  11,555,045 

121,26811,909,295 

129,035 

DnROIT,  MICH. 

Note  two  listings 

Free  Press-m  . 

....  2,139,043 

315,219 

2,281,382 

359,948 

’Free  Pre$s-5  . 

....  932,991 

179,996 

792,871 

238,494 

News-e  . 

....  3,086,213 

474,231 

3,259,267 

618,438 

Now5-5  . 

.  1.892.894 

504.554 

1,775.218 

379,691 

Grand  Total  .  8,051,141  1,474,000  8,108,738  1,596,571 

NOTE;  Froe  Prats,  1980  and  News,  1980  ond  1979  figures  above  reflect 
actual  nine  column  measurements. 

NOTE;  Free  Press-m  ond  5  changed  from  eight  to  nine-column  Moy  1, 


1980. 

Free  Press-m  .  1,954,092  289,076  2,281,382  359,948 

•Free  Prets-5  .  877,918  179,996  792,871  238,494 

News-e  .  2,865,202  447,853  3,035,234  577,566 

News-5  .  1,813,307  494,219  1,693,328  369,831 

Grand  Total  .  7,510,519  1,411,144  7,802,815  1,545,839 


NOTE;  Free  Press,  1980  ond  News,  1980  and  1979  figures  above  reflect 
converted  eight  column  meosurements. 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DULUTH,  MINN. 

Herold-e  .  921,464  113,808  977,192  74,892 

News  Tribune-m  .  972,977  112,576  1,096,473  55,732 

•News  Tribune-5  .  819,697  103,112  745,359  71,472 

Grand  Total  .  2,714,138  329,496  2,819,024  202,096 

NOTE;  Herold-e  published  5  doys  o  week  only. 

ERIE,  PA. 

Times-e  .  1,252,983  4,992  1,563,919  4,960 

•Times  News-5  .  946,249  17,000  795,266  6,320 

Grond  Totol  .  2,199,232  21,992  2,359,185  11,280 

FORT  LAUDERDALE,  FLA.. 

News-e  .  3,943,828  479,731  4,051,047  584,615 

•News  8.  5un  5enlinel-5  .  2,087,552  522,235  1,627,767  302,592 

News  &  Sun  Sentinel-sot  1,250,463  1,519,380 

Sun  Sentinel-m  .  3,508,253  798,743  3,313,239  980,626 

Grand  Total  .  10,790,096  1,800,70910,511,433  1,867,833 

NOTE;  News-e  &  Sun  Sentinel-m  published  5  doys  o  weok  only. 

GARY,  IND. 

Post  Tribune-e  .  1,717,515  215,876  2,009,434  274,587 

•Post  Tribune-S  .  1,096,187  54,829  1,069,532  _ 

Grond  Total  .  2,813,702  270,705  3,078,966  274,587 

GRAND  FORKS,  N.D. 

Herold-e  .  885,659  73,392  974,555  24,288 

tHerold-S  .  563,877  9,728  464,485  65,744 

Grond  Totol  .  1,449,536  83,120  1,439,040  90,032 

HARTFORD,  CONN. 

Couront-m  .  2,608,346  373,309  2,822,261  248,450 

•Couront-s  .  1,511,766  547,988  1,261,014  432,936 

Grond  Totol  .  4,120,112  921,297  4,003,275  681,386 

NOTE;  Couront-m  and  5  changed  from  eight  to  nine-column  Frb.  1, 1980. 

HONOLULU,  HAWAII 

Advertiser-m  .  2,830,004  2,996,750 

Stor  Bulletin-e  .  2,886,720  2,945,444 

•Stor  Bulletin 

&  Advertiser-S  .  1,647,741  1,210,177 

Grond  Totol  .  7,372,465  7,152,371 

HOUSTON,  TEXAS 

Chroniclo-e  .  5,749,942  525,677  5,776,400  614,828 

Chroniclo-S  .  3,185,315  429,200  3,570,840  264,532 

Post-m  .  4,642,317  480,531  5,418,309  559,134 

•Post-S  .  1,800,125  312,844  1,327,489  154,432 

Grond  Totol  .  15,377,699  1,748,25216,093,038  1,592,926 

KANSAS  CITY,  MO. 

Times-m  .  2,351,883  507,716  2,883,901  545,788 

Slor-e  .  1,085,522  168,211  1,358,223  91,881 

Stor-S  .  1,762,138  245,732  1,615,805  227,056 

Grond  Totol  .  5,199,543  921,659  5,857,929  864,725 

LEXINGTON,  KY. 

Herold  (see  note)  .  1,749,843  92,980  2,084,115  122,888 

•Herold  Leoder-S  .  1,200,267  10,944  1,120,247  13,824 

Grond  Totol  .  2,950,110  103,924  3,204,362  136,712 


NOTE;  Herold-m  and  Leoder-e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition-m  is  shown. 

NOTE;  Herold-m,  Leoder-e  ond  Herald  Leoder-S  changed  from  nine  to  six 
column  June  1,  1980.  Beginning  June  1,  1980,  Medio  Records  converted 
the  Lexington  popers  from  o  six  column  format  to  eight  column  format. 


Ad  Expenditure  Trends 
June  1980 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1980  1979  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  7c 

Retail 

June . $  370,799  320,870  +  49,929  +15.6 

First  Six  Months  2,077,848  1,876,370  +201,478  +10.7 

Department  Stores 
(Included  in  Retail) 

June .  76,405  70,500  +  5,905  +  8.4 

First  Six  Months  436,810  418,032  +  18,778  +  4.5 

General 

June .  96,498  82,212  +  14,286  +17.4 

First  Six  Months  583,158  487,616  +  95,542  +19.6 

Automotive 

June .  14,665  17,228  -  2,563  -14.9 

First  Six  Months  98,326  101,554  -  3,228  -  3.2 

Financial 

June .  24,889  20,820  +  4,069  +19.5 

First  Six  Months  155,778  117,531  +  38,247  +32.5 

Classified 

June .  188,324  184,503  +  3,821  +  2.1 

First  Six  Months  1,136,825  1,085,587  +  51,238  +  4.7 

Total  Advertising 

June .  695,175  625,633  +  69,542  +11.1 

First  Six  Months  4,051,935  3,668,658  +383,277  +10.4 


EDITOR  &  PUBLISHER  for  August  23,  1980 


1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LITTLE  ROCK.  ARK. 

Arkonsos  Gozette-m  ....  1.179,985  250,696  1,257,333  241,592 

*ArkaB50$  Gozette-S  ....  763,091  166,320  653,423  127,728 

GrondTQtql  .  1.943,076  417.016  1,910,756  369,320 

LONG  BEACH.  CALIF. 

Independent  (see  note)  .  2,132,970  489,020  2,274.588  486,734 

‘Independent  Press 

Telegrom-S  .  885,776  81,968  783,901  55,304 

GrondTotol  . .^  3,018,746  570,988  3,058,489  542,038 

NOTE:  Independent-m  and  Press  Telegrom-e  sold  in  combination,  Mon. 
through  Fri.  Linoge  of  one  edition  Independent-m  is  shown. 

LONG  ISLAND.  N.Y. 

Newsdoy-e  .  2,737,455  751,713  2,807,154  806,648 

Newsdoy-S  .  1,641,229  572,706  1,342,859  328,164 

Grand  Total  .  4,378,684  1,324,419  4,150,013  1,134,812 

LOS  ANGELES.  CALIF. 

Times-m  .  5,508,443  2,880,657  5,810,568  2,818,990 

Times-S  .  3,822,618  1,575,902  3.147,616  1,474,373 

Herold  Examiner-e  .  1,090,186  71,050  1,035,850  3,966 

Herold  Exominer-S  .  353,746  17,904  287,920  24,480 

GrondTotol  .  10,774,993  4,545,51310,281,954  4,321,809 

LOS  ANGELES/SAN  FERNANDO  VALLEY.  CALIF. 

Volley  News-m  .  3,218,236  454,536  3,085,600  710,112 

•Volley  New$-S  .  1,226,363  175,270  1,071,021  53,416 

Grond  Totcl  .  4,444,599  629,806  4,156,621  763,528 


NOTE:  Volley  News*m  publish^  5  doys  o  week  only. 

NOTE:  Volley  News  began  publishing  o  Mon.  edition  effective  Sept.  10. 

1979.  Previously,  this  newspaper  wos  published  Tues.  through  Sun.  only. 
NOTE:  Effective  Jon.  6,  1980,  Family  Weekly  Magazine  hos  been  replaced 
by  Porode  Mogazine. 


MACON.  GA. 

Telegraph  (see  note)  ...  1,055,680  48,968  1,261,839  63,926 

•Telegraph  &  New$-S  . . .  695,340  33,534  607,127  3,729 

Grond  Total  .  1,751,020  82,502  1,868,966  67,655 

NOTE:  Telegroph-m  and  News  e  sold  in  combinotion,  Mon.  through  Fri. 
Linage  of  one  edition  Telegroph-m  is  shown. 

MANCHESnR.  N.H. 

Union  Leoder-d  .  1.468,745  185,792  1,497,150 

•New  Hompshire  News-S  811,070  126,296  757,774 

GrondTotol  .  2,279,815  312,088  2,254,924 

MEMPHIS.  TENN. 

Commerciol  Appeol-m  ...  2,158,458  136,309  2,452,183  184,792 
Commerciol  Appeal-S  .  . .  1,302,539  1,046,402  85,388 

Press-Scimitar-e  .  1,579,892  132,962  1,831.297  129,614 

GrondTotol  .  5,040,889  269,271  5,329,882  399,794 

MIAMI.  FLA. 

Herold-m  .  3,378,143  1,026,888  3,687,642  1,093,718 

Herold-S  .  2,293,523  769,913  1,619,829  620,798 

News-e  .  1,717,444  12,046  1,801,242  26,191 

Grond  Total  .  7,389,110  1,808,847  7,108,713  1,740,707 

MINNEAPOLIS.  MINN. 

Tribune-m  .  1,743,947  99,461  2,008,483  88,726 

Tribune-S  .  2,151,996  438,572  2,147,821  384,161 

$tor-e  .  1,959,866  354,294  2,333,500  486,041 

Stor  &  Tribune-sot  .  366,951  _ 481,938  _ 

Grand  Total  .  6,222,760  892,327  6,971,742  958,928 

NOTE:  Tribune-m  ond  Stor-e  published  5  doys  o  week  only. 

NASHVILLE.  TENN. 

Bonner-e  .  1,971,543  221,504  2,221,887  182,448 

Tennesseon-m  .  1,942,586  221,504  2,263,452  182.328 

•Tennessean-S  .  1,346,488  117,632  1,159,407  99,424 

Grond  Total  .  5,260,617  560,640  5,644,746  464,200 

NEW  YORK.  N.Y. 

Times-m  .  3,008,306  130,640  2,940,814  126,900 

Times-S  .  3,362,304  1,213.995  2.712,305  885,919 

News-m  .  1,384,421  1,467,640  1,337,413  1,375,776 

News-S  .  803,840  1,605,062  709,285  1.101,816 

Post-e  .  810,550  _ 860,632  _ 

GrondTotol  .  9,369,421  4,417,337  8,560,449  3,490,411 

NEWARK  N.J 

Star  Inlgtr-m  .  3,114,562'  '11*3,776  3,256,394  138,783 

•Stor  Iwlger-S  .  2,726.217  257,172  2,137.913  125,588 

GrondTotol  .  5,840,779  370,948  5,394,307  264,371 

OAKLAND,  CALIF. 

Tribuno-e  .  1,989,925  197,147  2,152,313  173,739 

*Tribun.-5  .  1,310,810  111,288  1,063,216  34,432 

GrondTotol  .  3,300,735  308,435  3,215,529  208,171 

ORANGE  COUNTY,  CALIF. 

Rogister-d  .  4,888,188  95,744  5,600,118  62.632 

t«ogislor-S  .  2,315,547  4,466  1,878,231  _ 

Grond  Totol  .  7,203,735  100,210  7,478,349  62,632 

PASADENA,  CALIF. 

5lor  Nows-d  .  1,109,892  151,484  1,219,246  143,547 

*5tor  Nowi-S  .  521,725  13,842  436,843  9,120 

Grond  Totol  .  1,631,617  165,326  1,656,089  152,667 

PASSAIC,  N.J. 

Htrold  Nowi-e  .  1,049,328  214,513  1,086,279  186,989 

tHoroM  Nows-S  .  562,943  236,448  403,567  145,276 

GrondTotol  .  1,612,271  450,961  1,489,846  332,265 

PATERSON,  N.J. 

N.ws-d  .  914,158  182,600  1,029,736  135,296 

NOTE:  Nowi-d  did  not  publish  Juno  9,  1980,  due  to  o  worb  stoppoge  in  tbe 
distributor's  operation. 

PEORIA,  ILL. 

Journol  $tor-d  .  1,590,991  45,904  1,960,715  171,840 

•Journol  5lar-S  .  896,993  19,808  812,074  61,536 

GrondTotol  .  2,487,984  65,712  2,772,789  233,376 

PHILADELPHIA,  PA. 

Bullelin-e  .  1,577,837  507,483  1,743,646  588,734 

‘Bulletin-S  .  643,379  241,720  551,114  328,570 

Inguirer-m  .  2,083,169  177,685  2,272,807  165,981 

Inquirer-S  .  2,315,240  252,968  2,033,184  390,948 

Neurs-e  .  1,089,489  12,240  1,166,901  13,248 

Grond  Totol  .  7,709,114  1,192,096  7,767,652  1,487,481 


1980  1979 

FULL  RUN  FART  RUN  FULL  RUN  FART  RUN 


PITTSBURGH 

,  PA. 

Post  Gozette-m 

....  977,197 

553,914  1,115,458 

191,297 

Pre$s-e  . 

....  2,027,646 

568,348  2,243,016 

269,776 

•Pre$$-S  . 

....  2,157,275 

7,104  Z064.S49 

Grand  lotol  .  . . . 

....  5,162,118 

1,129,366  5,423,023 

461,073 

PROVIDENCE 

,  R.l. 

Bulletin-e  . 

....  1,688,821 

474,329  1,826,743 

346,841 

Journol-m  . 

.  1,594,705 

328,547  1,647,541 

302,497 

Journol-S  . 

....  1,845,778 

186,012  1,577,738 

88,864 

Grand  Totol  . . , 

.  5,129,304 

988,888  5,052,022 

738,202 

NOTE:  Bulletin-e  ond  Journol-m  has  o  combined  sot.  edition.  The  linage  b 

only  shown  in  the  Bulletin-e. 

ROCHESTER, 

N.Y. 

Democrat  &  Chronicle-m  1,490,777 

156.002  1,716,291 

176,073 

Democrat  &  Chronicle-S  .  1,335,226 

108,416  1,128,490 

83,440 

Times  Union-e  . .  . 

.  1,454,704 

126,564  1,707,376 

140,802 

Grand  Total  . . . 

.  4,280,707 

390,982  4,552,157 

400,315 

SACRAMENTO; 

p  CALIF. 

Union-m  . 

2,155,515 

236,064  2,472,981 

266,624 

fUnion-S  . 

.  584,528 

170,616  594,427 

60,008 

Grond  lotol  . . . 

.  (740,043 

406,680  3,067,408 

326,632 

ST.  PAUL,  MINN. 

Pioneer  Press-m  . . 

.  1,228,951 

1,338,454 

•pioneer  Press-S 

.  1,732,791 

1,554,867 

Dispotch-e  . 

.  1,849,761 

193.252  2.152.148 

226,422 

Grond  lotol  . . . 

.  4,811,503 

193,252  5.045,469 

226,422 

NOTE:  Pioneer  Press- 

m  ond  Dispotch-e  1 

ros  0  combined  sot.  edition.  The 

linoge  is  shown  in 

1  the  Dispotch-e. 

ST  PETERSBURG,  FLA. 

Independent-e  . . . 

.  2,086,014 

55,460  2,334,607 

49,813 

Times-m  . 

.  (767,633 

1,079,380  3,029,681 

766,721 

•Times-S  . 

.  1,615,228 

435,100  1,350,991 

376.411 

Grond  lotol  . . . 

.  6,468,875 

1,569.940  6,715,279 

1,192,945 

SAN  ANTONIO,  TEXAS 

Express-m  . 

.  2,419,279 

145,240  (386,477 

237,136 

fExpress-News-S 

.  1,409,348 

142,596  1,188,550 

110,640 

Express-News-sot 

.  560,478 

651,515 

News-e  . 

.  2,214,122 

109,448  2,179,508 

196,760 

light-e  . 

.  2,242,918 

279,476  2,636,319 

5(131 

•Light-S  . 

.  1,306,455 

176,824  1,374,840 

Light-sot  . 

.  427,371 

511.601 

Grand  Totol  . . . 

.  10.579,971 

853,58410,928,810 

596,667 

NOTE:  Express-m,  News-e  ond  Light-e  | 

sublished  5  doys  o  week  only. 

SAN  DIEGO, 

CALIF. 

Union-m  . 

.  3,385,966 

228,571  3,734,200 

110,305 

‘Union-S  . 

.  1,982,904 

78,168  1,533,819 

36,392 

Tribune-e  . 

.  3,784,920 

228,531  4,116,976 

121,544 

(xond  Totol  .  . . 

.  9,153,790 

535,270  9,384,995 

268,241 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  . 

.  2,357,883 

798,848  2,381,732 

871,938 

Exominer-e  . 

.  2,293,998 

812,752  2,345,402 

843,744 

Examiner  &  Chronicle-S  .  1,687,353 

305,448  1,332,374 

250.072 

Grorrd  lotol  . . . 

.  6,339,234 

1,917,048  6,059,508 

1,965,754 

SAN  JOSE, 

CALIF. 

Mercury-m  . 

.  5,22(055 

310,041  5,486,210 

287,420 

News-e  . 

.  4,406,054 

309,929  4,567,826 

234,041 

•Mercury-News-S 

.  2.591.889 

29,604  2,063,299 

17,808 

Grond  Totol 

. 12,219,998 

649,574  1  2.117,335 

539,269 

NOTE:  Mercury-m  ond  News-e  has  o  combined  sot.  edition.  The  linage  is 
only  shown  in  the  Mercury-m. 


SHREVEPORT,  LA. 


Journol-e  . 

.  1.486,634 

71,368  1,661,880 

90,400 

Times-m  . 

.  2,063,622 

88,392  2.259,191 

126.448 

•Times-S  . 

.  1.148,468 

892.715 

Grond  Totol  . .  . 

.  4,698,724 

159,760  4,813,786 

216,848 

SYRACUSE, 

N.Y. 

Herald  Journol-e 

.  1,659,100 

12,140  1,876,791 

5,432 

•Herold  Americon-S 

....  1,246,704 

6,682  1,17(287 

11,904 

Post  Stondoid-m  .  . 

.  1,039,416 

90,406  1,206,638 

80,707 

Grond  Totol  . . . 

.  3.945,220 

109,228  4,255,716 

98,043 

TALLAHASSEE,  FLA. 

Democrot-m  . 

.  1,637,555 

124,392  1,562,779 

147,296 

•Democrot-S  .  . . . 

.  805.444 

27.072  588.166 

(432 

Grond  Totol  . .  . 

.  2,442,999 

151,464  (150,945 

149,728 

TAMPA,  FLA. 

Tribune-m  . 

.  2,695,093 

615,653  (956,255 

776,017 

”Tribune-S  . 

.  1,688,238 

149,168  1,434,096 

83,616 

Times-e  . 

.  1,853.713 

2.121.690 

Grand  Totol  . . . 

.  6,237,044 

764,821  6,512,041 

859,633 

WASHINGTON,  D.C. 

Post-m  . 

.  4,568,957 

556,948  4,995,630 

651,355 

*Fosl-S  . 

.  (401,388 

706.415  2.213,295 

496,887 

.  1,801,498 

236,420  1,986,806 

635,799 

Stor-S  . 

.  784.076 

163,120  561,247 

141,964 

Grond  Totol  . . , 

.  9,555,919 

1,66(903  9,756,978 

1,926,005 

WEST  PALM  BEACH,  FLA. 

Post-m  . 

.  2.809,628 

244,756  2,733,702 

83,872 

Times-e  . 

.  (425,368 

21(577  (267,928 

75,219 

•Fosl-S  . 

.  1.762,662 

127,007  1.406.437 

83.092 

Grand  Totol 

.  6,997,658 

584,340  6,408,067 

242,183 

NOTE:  Fost-m  ond  Times-e  has  o  combined  sot.  edition.  Tbe  linage  a  only 
shown  in  the  Fost-m. 

WESTCHESTER  ROCKLAND,  N.V. 

Reporter  Dispotch-e  ....  1,332,879  193,614  1,405,454  229,782 

tReporter  Dispolch-5  . . .  750,238  153,606  546,080  108,736 

GrondTotol  .  2.083,117  347,220  1,951,534  338,518 

WICHITA,  KANS. 

Eogle-m  .  1,902,289  414,667  2,183,306  407,929 

Beocon-e  .  1,078,181  1,036,276  8,512 

•Eogle  Beocon-5  .  833,065  194,832  697,284  147,352 

Grond  Totol  .  3,813,535  609,499  3,916,866  563,793 

NOTE:  Eoglo-m  and  B«acon-e  has  o  combined  sol.  edition.  The  linoge  is 
only  shown  in  the  Eogle-m. 


JUNE  19S0/1979 
LINAGE  FIGURES 
SUPPUED  BY  PUBLISHER 


1980  1979 

FULL  RUN  FART  RUN  FUU  RUN  FART  RUN 
ALBANY  NoY* 

Times-Unton-m  .  2,171,651  1,960,227 

Knicberbocber  News-e  . .  1,44^799  1,282,197 

Times-Union-S  .  956,333  8Mj66 

Grond  Totol .  4,570,783  4,082,990 

NOTE:  Heorst  Newspaper  peri^  runs  May  26-June  29,  1980. 
AITOOF4A,  PA. 

Mirror-e  .  1,732,598  1,859,480 

ANAHEIM,  CALIF. 

Bulletin-e  .  1,421,700  1,358,588 

BANGOR,  ME. 

Doily  News-m  .  1,548,736  1,651,036 

BIRMINGHAM,  ALA. 

News-e  .  1195,928  301,672  2,395,344  255,990 

News-5  .  1,437,072  1,261,960 

Fost-Herold-m  .  1,439,718  _  1,564,598  _ 

Grond  Totol .  5.072.718  301,672  5,221,902  255,990 

BRANTFORD,  ONT. 

Eipositor-e  .  1,665,620  1.77(632 

BRIDGEPORT,  CONN. 

Fost-e/Telegrom-m  .  1.818,061  2,101,910 

Fosl-S  .  785,412  686,370 

Grond  Totol .  2,603,473  2,788,280 

BURLINGTON,  VT. 

Free  Fress-m  .  1,632,652  1,801,730 

Free  Fress-S  .  252.182  248,738 

GrondTotol  .  1,884,834  2,050.468 

CASPER,  WYO. 

5lor-Tribune.mS  .  2,269,120  2,300,354 

NOTE:  Includes  inserts— 156,380  tnes  in  1980;  163,296  Enes  in  1979. 
Fomily  Weekly  not  included— 64,161  Enes  in  1980,  68,950  Enes  in  1979. 
CHICAGO,  ILL. 

Herold-m  .  922,778  134,241  1,376,961  152,996 

Herold-S  .  403.432  58.W  305,529  33,948 

Grond  Totnl .  1,326,210  192,930  1.682,490  186,944 

NOTE:  Herold-m&S  changed  Irom  eight  to  six  column  Mor.  17,  1969. 

DAVENPORT,  IOWA 

Quud-Cty  Gmes-e/m  . . .  3,274,936  3,176,082 

Quod-City  Times-S  .  824,978  811.692 

Grond  Totol .  4,099,914  3,987,774 

DES  MOINES,  IOWA 

Regisler-m  .  581,664  235,752  748,406  254,313 

Tribune-e  .  929,834  1,117,947 

Register-S  .  956,572  46,657  873,063  53,814 

Grond  Totol .  2,468,070  282,409  2,739,416  308,127 

DOVER,  DELAWARE 


Delowore  Stole  News-eS  1,047,508  1,139,315 

NOTE:  Figures  shown  ore  on  8-coluffln  bnsis. 


EDMOF4TON,  ALTA. 

Journol-e  .  5,363,395  5,780.634 

FORT  WAYNE,  IND. 

News-5enlinel-e  .  1,857,436  38,864  2,159,262  23,324 

Journol-GoxeHe-m  .  1,462,776  12,600  1,694,378 

Joumol-Goxette-S  .  690,536  _  799,008  _ 

Grond  Totol .  4,010,748  51,464  4,652,648  23,324 

FORT  WORTH,  nX. 

Stor-Telegrom-m  .  3,125,546  350,702  3,202,648  146.1K 

Stor-Telegrom-e  .  3,112,568  483,488  3,165,672  287,302 

Slor-Telegram-S  .  2.152,600  98,298  1,650,360  348,038 

Grond  Totol .  8,390,714  932,488  8,018,680  781,440 

NOTE:  Includes  inserts  and  xoned  editions. 

INDIANAPOLIS,  IND. 

Stor  m  .  2,858,146  3,259,398 

News-e  .  2,303,690  2,810.661 

Slor-S  .  1,616,771  1,800.153 

Grond  Totol .  6,778,607  7,870,212 

KITCHENER-WATERIOO,  ONT. 

Record-e  .  2,720,016  3,019,625 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,513,265  1,519,150 

LINCOLN,  NEB. 

Journol-Slor-d/S  .  2,102,786  2,098.642 

NOTE:  Includes  inserts — 400,^  Enos  in  1980;  409,976  Enos  in  1979. 
LOUISVILLE,  KY. 

Courior-Journol-m  .  1,944,925  147,848  (341.008  3,955 

Louisuille  Times-o  .  2,169,998  227,415  (491,298  79,928 

Courier  Journol  & 

Times-S  .  1,788,657  1(613  1,464,348  3,803 

Grond  Totol  .  5,903,580  387,876  6,296,654  87,686 


NOTE:  ROF  display  linage  is  published  on  6-column  bo^s  but  converted  te 
8-coluffln  bosh  obove.  Clossitied  pubEshed  and  reported  on  10-colemn 
bosis. 

AAADISON,  Wise. 

Copitol  Times-e  .  1,830,612  (257,682 

Stole  JournnI-m  .  1,884,568  (330,174 

5tole  Journol-S  .  1,012,116  912,492 

Grond  Totol .  4,727,296  5,500,348 

NOTE:  6-column  pages  converted  to  8-column.  Includes  legol. 


MERIDEN,  CONN. 


Record -Journol-m  . 

1,170,890 

1.204.350 

MONROE, 

LA. 

World-m  . 

.  1.391,880 

1,542,478 

N.WI  5lor-.  . 

1,667,652 

1.251>2 

WoHd-S  . 

686.518 

697,886 

(nond  Total . 

.  3,746,050 

3.491.656 

NOTE:  Gannett  Newspaper 

period  runs: 

Jun.  2  the.  July  29.  1980. 

MONTREAL, 

QUE. 

(Mzetto-m  . 

3,600,248 

(861,478 

Le  Devoir-m  . 

451.398 

471.425 

le  Dimoncho-Motin-S  . . 

.  402.922 

448,676 

(3rond  Total . 

.  4,454,568 

3,781,579 

NOTE:  Le  Dimonche-Motin  indudes  interti — 76,104  lines  in  1980;  142,720 

lines  in  1979. 

(Continued  on  page  34} 
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Linage — (Cont’d  from  page  33} 

1980  1979 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


NASHUA,  N.H. 

Telegroph-e  .  1,533,326  1,628,029 

NEW  BRUNSWICK,  N.J. 

Home  NeiMs-e  .  1,266,252  1,141,385 

Home  New$-S  .  841,517  835,056 

Grand  Totol .  2,107,769  1,976,441 

NEWPORT  NEWS,  VA. 

Doily  Pre$$-m  .  2,043,412  2,032,912 

Times  Herold-e  .  1,860,908  1,904,322 

Doily  Pre$$-S  .  1,286,138  1,138,074 

Grond  Totol .  5,190,458  5,075,308 

NORFOLK,  VA« 

Virginion-Pilot-m  .  2,509,128  191,432  2,560,883  208,091 

Ledger-Stor-e  .  2,192,706  508,096  2,365,727  535,858 

Virginion-Pilot  &  Ledger* 

Stor-S  .  1,481,505  361,279  1,576,825  331,377 

Grond  Totol .  6,183,339  1,060,807  6,503,435  1,075,326 

NORTH  BAY,  ONT. 

Nugget.e  .  1,351,010  1,355,162 

NORTH  PLATTE,  NEB. 

Telegroph*mS  .  820,101  887,546 

NOTE:  Includes  Fomily  Weekly — 61,262  lines  in  1980;  65,876  lines  in  1979. 

OGDEN,  UTAH 

Stondord-Exominer-e  .  . .  1,743,164  1,851,638 

Stondord*Eiominer-S  .  . .  901,882  694,880 

Grond  Totol .  2,645,046  2,546,518 

NOTE:  Sunday  includes  Family  Weekly — 64,680  lines  in  1980;  69,286  lines 
in  1979. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  .  2,206,300  936,041  2,362,819  781,134 

Times-e  .  2,075,533  940,383  2,250,216  611,013 

Oklohomon-S  .  1,502,211  _  1,310,447  _ 

Grond  Total .  5,784,044  1,876,424  5,923,482  1,392,147 

OMAHA,  NEB. 

World-Herold-meS  .  3,718,003  3,652,942 

ORLANDO,  FLA. 

Sentinel  Sor-o/dS  .  4,449,522  1,010,268  4,087,006  739,998 

OHAWA,  ONT. 

Le  Droit-e  .  1,803,519  1,916,336 

PALM  SPRINGS'PALM  DESERT,  CALIF. 

Desert  Sun-e  .  1,467,021  1,446,434 

PHOENIX,  ARIZ. 

Republic-m  .  5,332,054  1  70,366  4,747,022 

Gozette*e  .  5,165,286  170,464  4,606,084 

Republic-S  .  2,681,728  2,105,769 

Grond  Total  .  13,179,068  340,83011,458,875 


Color  featured 
in  revamped 
fashion  sections 

New  fashion  sections  for  the  Arizona 
Republic  and  Phoenix  Gazette  were  in¬ 
troduced  recently. 

The  Republic’s  “Fashion  Plus”  and 
the  Gazette’s  “Fashion  Phoenix”  will 
begin  weekly  publication  September  12. 
Both  sections  will  feature  full-color. 

The  expanded  sections  were  unveiled 
at  the  reception  for  the  Phoenix  fashion 
community.  As  the  presentation  ended, 
live  models,  sporting  “Fashion  Plus” 
and  “Fashion  Phoenix’’  neckties, 
poured  champagne  for  the  guests.  At  the 
close  of  the  reception,  guests  received 
advertising  information. 

Both  sections  will  feature  fashion 
news  for  men,  women  and  children; 
beauty  tips;  exercise  and  diet  advice; 
how  to  dress  better  for  less  money;  fash¬ 
ions  to  hide  figure  faults;  home  sewing; 
accessories;  wardrobe  updating;  and 
what  fashionable  Phoenicians  are  wear¬ 
ing. 

The  editorial  staffs  and  photographers 
for  each  section  are  separate.  Linda 
Helser  is  the  Republic’s  fashion  editor 
and  Dorothy  Goebel  is  fashion  editor  of 
the  Gazette. 
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1980  1979 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


PORTLAND,  MAINE 


Pr«ss-H«rold*m  .  . . 

.  1,353,152 

1,406,868 

. 

Telegroph-S  . 

.  1,324,085 

1,385,706 

.  746,245 

757.190 

Grand  Totol  .... 

.  3,423,482 

3,549,764 

PORTLAND,  ORE. 

Oregonion-mS  . . . 

.  5,354,398 

5,646,340 

Oregon  Journol-e  . 

.  1,781,206 

1,907,416 

Grand  Totol  .... 

.  7,135,604 

7,553,756 

READING,  PA. 

Times>m/Eogle-e  . . 

.  1.431.375 

1,515,795 

Eogle-S  . 

.  848,858 

711,571 

Grond  Totol  .... 

.  2,280,233 

RICHMOND,  VA. 

TimeS'Dispotcb-m 

.  1.867,582 

1,954,388 

News  Leoder*e  .  . . 

.  1,686,643 

1,857,264 

Times  Dispotch-5 

.  1,514,838 

1,198,118 

Grond  Totol  .  . . . 

.  5,069,063 

5,009,770 

NOTE;  PoH-run  and 

comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  . . .  . 

.  2,112.922 

2,408,084 

Press-e  . 

.  1,816.976 

2,085,314 

Press-Enterprise-S 

.  636,916 

584,486 

Grond  Totol  . .  . . 

.  4,566,814 

5,077,884 

NOTE;  Porode  linoge 

!  or  preprinted  inserts  not 

included. 

SANTA  BARBARA,  CALIF. 

N.ws-Pr.„-eS  .  3,204,553  15,099  2,903,943  8,358 

NOTE:  Porodo  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS  .  907,561  878,215 

NOTE;  Includes  Family  Weekly — 60,820  lines  in  1980;  66,791  lines  in  1979. 


SEATTLE,  WASH. 


Post-Intelligencer-m 

. .  1,669,154 

1,836,912 

Post-lnteliigencer*$ 

. . .  724,158 

657,757 

Grond  Totol . 

...  2,393,312 

2,494,669 

Times-eS  . 

...  4,519,536 

4,460,204 

SOUTH  BAY  (Torronce),  CALIF. 

Breeze-e  . 

...  3,547,460 

3,746,764 

Spokesmon-Review-m 

SPOKANE,  WASH. 

...  1,740,022 

1,758,822 

Spokesmon*Review-S 

...  1,090,978 

942,481 

Doily  Chronicle-e  .  . . 

...  1,809,456 

1,776,076 

Grond  Totol . 

. ..  4,640,456 

4,477,379 

News-Tribune-e& 
Tribune  Ledger>S 

TACOMA,  WASH. 

...  3,390,982 

3,463,880 

Blode-e  . 

TOLEDO,  OHIO 

...  2,212,149 

2,278,519 

8lod.-5  . 

...  1,378,147 

1,356,802 

Grond  Total . 

...  3,590,296 

3,635,321 

1980  1979 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


TOPEKA,  KANSAS 


Doily  CopitoUm  .  . . . 

.  1,138,816 

1,238,258 

State  Journal>e 

.  924,420 

886,116 

Copitol'JournoUS 

.  568,974 

503,650 

Grond  Total . 

....  2,632,210 

TORONTO,  ONT. 

2,628,024 

Stor-e  . 

.  4,547,713 

4,975,176 

Sun-mS  . 

.  2,480,702 

2,356,464 

Grond  Totol . 

. ...  7,028,415 

TUCSON,  ARIZ. 

7,331,640 

Stor*m  . 

.  3,011,568 

3,226,874 

Citizen*e  . 

.  2,975,700 

3,177,538 

Stor-S  . 

.  1,401,330 

1,073,380 

Grond  Totol  .... 

.  7,388,598 

7,477,792 

NOTE;  Sundoy  includi 

K  Porode  linoge. 

TULSA,  OKLA. 

World-m  . 

.  1,627,000 

1,903,039 

Tribune-e  . 

.  1,607,961 

1,858,736 

Worid-S  . 

.  1,075,347 

904,565 

GRAND  Totol  . . 

.  4,310,308 

4,666,340 

NOTE:  Figures  bosed 

on  6-column  formot  od  9-column  clossified. 

VANCOUVER,  B.C. 

Sun-e  . 

.  4,177,791 

NOTE:  Includes  Todoy  Mogozine.  Due  to  strike  conditions  the  Sun  < 

publish  during  June  1979. 

WAUKEGAN,  ILL. 

News-Sun-e  . 

.  1,902,292 

WILKES-BARRE,  PA. 

2,058,098 

Times-Leoder-o/d 

.  940,265 

WILMINGTON,  DEL. 

996,268 

News-ioumol-m-e 

.  1,835,355 

2,175,831 

News-Journol-S 

.  779,946 

606,872 

Grond  Totol  .  . .  . 

.  2,615,301 

WILMINGTON,  N.C. 

2,782,703 

Stor-m  . 

.  1,263,164 

967,260 

5lot-N.ws-5  . 

.  418,978 

335,538 

Grond  Totol  .... 

.  1,682,142 

WINDSOR,  ONT. 

1,302,798 

Stor-e  . 

.  2,664,303 

WINNIPEG,  MAN. 

2,595,560 

Tribune-e  . 

.  3,053,571 

3,210,897 

Free  Press-e  . . .  . 

.  3,317,121 

3,812,105 

Grand  Total  . .  . . 

.  6,370,692 

7,023,002 

WINSTON-SALEM,  N.C 

Journol-m  . 

.  1,568,980 

1,756,902 

Sentinel-e  . 

.  1,357,076 

1,451,660 

Journol-Sentinel-S 

.  938,280 

756,210 

Grond  Totol  . .  . . 

.  3,864,336 

3,964,772 

NOTE:  Port-run  ond  comics  not  included. 

WORCESHR,  MASS. 

Telegrom-m  . 

...;.  1,012,617 

1,035,846 

Gozette-e  . 

.  1,087,712 

1,105,713 

Telegrom-S  . 

.  1,314,771 

995.491 

Grand  Totol  . .  . 

.  3,415,100 

3,137,050 
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NEW  LOOK — The  Arizona  Republic  /Phoenix  Gazette  unveiled  plans 
for  expanded  full-color  fashion  sections  at  a  recent  cocktail  reception. 
Examining  a  promotional  prototype  of  the  Gazette's  "Fashion  Phoenix" 
are  (from  left)  Alan  Moyer,  managing  editor  of  the  Gazette;  Sara 
Saucier,  fashion  director  of  Bullock's,  Chris-Town;  Jim  Baumann,  presi¬ 
dent  of  Diamonds;  Catherine  Wueste,  fashion  consultant  with  Beaton's; 
and  Darrow  Tully,  publisher  of  the  newspapers. 
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New  York  Chicago 

575  Lexington  Avenue  111  E.  Wacker  Drive 
(212)  752-7050  (312)  565-0123 


Here's  why  you 
should  promote  your 
newspaper  market 
with  advertising 
in  the  1981  E&P 
Market  Guide 


More  complete,  more 
accurate,  more  up-to-date  data 
than  in  any  other  publication. 

The  Market  Guide  offers  marketing  executives  complete,  individual 
market  surveys  and  market  data  tables  (population,  income, 
households,  spendable  income  and  retail  sales)  for  3,139  U.S. 
counties  and  independent  cities,  and  1,616  U.S.  and  Canadian 
newspaper  cities . .  .  providing  current  population,  spendable  income 
and  sales  data  on  nine  retail  sales  classifications  (more  than  in  any 
other  publication). 

That’s  why  it’s  an  essential  marketing  tool  for  national  and  retail 
advertisers  and  advertising  agencies. 

That’s  why  it’s  an  important  medium  for  advertising  your 
newspaper  and  your  market. 

Outstanding  editorial  content 
results  in  more  important  buyers 
and  a  more  influential  readership 
for  your  newspaper's  advertising 

Marketing  executives  at  the  leading  corporations  in  the  U.S.  and 
Canada  rely  on  the  exclusive,  accurate  and  up-to-date  information 
found  only  in  the  E&P  Market  Guide. 

These  top  executives,  along  with  major  retailers,  chain  stores, 
shopping  centers  and  franchisers  (and  their  outlets)  use  the  Market 
Guide’s  data  and  forecasts  to  plan  their  marketing  programs. 

The  1981  MARKET  GUIDE  will  give  them  the  information  they 
need  for  their  upcoming  marketing  planning,  with  the  latest  figures, 
more  complete  than  in  any  other  publication.  The  Market  Guide,  for 
example,  includes  data  for  all  3,139  U.S.  counties...  plus  1,616  U.S. 
and  Canadian  cities  where  daily  newspapers  are  published. 

The  MARKET  GUIDE  includes  retail  sales  data  on  all  nine  sales 
categories,  while  other  national  publications  include  only  six  or 
seven  of  these  classifications.  The  MARKET  GUIDE  data  is 
complete . . .  another  reason  it  is  used  by  important  marketing 
executives. 

Advertising  deadline:  For  space  reservations.. September  22 
For  advertising  copy September  29 

Editor  &  Publisher 
1981  Market  Guide 


San  Francisco 
433  California  St.,  Suite  505 
(415)  421-7950 


Los  Angeles 

3450  Wilshire  Blvd.,  Suite  407 
(213)  382-6346 


Summer  NIE 
program  aids 
Title  I  kids 

“It  is  the  newspaper  that  now  repre¬ 
sents  the  common  reading  experience  of 
students  in  America.  For  some  students 
the  newspaper  they  receive  may  be  their 
only  reading  source,”  summed  up  Wil¬ 
liam  Dallam,  chief  compensatory  pro¬ 
grams,  Pennsylvania  Department  of  Edu¬ 
cation,  and  a  motivator  behind  a  summer 
program  aimed  at  fighting  learning  level 
regression. 

The  10-week  program  was  sponsored 
by  the  Harrisburg  (Pa.)  School  District, 
state  Department  of  Education,  and  the 
Harrisburg  Patriot-News. 

Focusing  on  the  newspaper  as 
stimulus  for  creative  writing  projects,  the 
program  received  funding  for  360 
center-city  students  through  Title  1, 
Elementary  and  Secondary  Act  (ESEA). 

Sessions  were  held  at  four  district 
schools  Tuesday  through  Friday  and 
added  incentive  for  students  was  pro¬ 
vided  by  the  publication  of  their  writing 
in  the  Saturday  Patriot-News  Mini-Page 
throughout  the  program. 

Norma  J.  Gotwalt,  Harrisburg  School 
District  director  of  Elementary  Educa¬ 
tion  and  supervisor  of  the  program, 
explained  the  district’s  philosophy,  “By 
involving  parents  in  the  learning  process, 
we  hope  to  turn  the  education  of  our 
students  into  a  full-time  project.” 

“Super  Summer”  an  assortment  of 
various  activities  involving  newspaper 
use,  appeared  in  both  the  Patriot  and  the 
Evening  News  for  the  duration  of  the 
summer  program. 

High  school  teacher 
joins  Newspaper  Fund 

The  Newspaper  Fund  has  named 
Sherry  Schlosser  of  North  Plainfield, 
N.J.,  as  the  foundation's  assistant  to  the 
director.  Schlosser  has  taught  English 
and  journalism  at  Scotch  Plains-Fan- 
wood  High  School,  Scotch  Plains,  N.J., 
for  the  past  13  years.  She  started  the 
journalism  program  there  and  advised 
the  high  school’s  award-winning  weekly 
newspaper. 

Schlosser’s  duties  will  be  to  work 
closely  with  the  nation’s  high  school 
journalism  advisers  and  teachers.  That 
includes  writing  and  producing  a 
monthly  newsletter  for  teachers. 

In  addition,  Schlosser  will  handle  a 
major  share  of  the  work  dealing  with  the 
minority  high  school  student  Urban 
Journalism  Workshops  and  Urban  Writ¬ 
ing  Competition,  the  Journalism  Teacher 
of  the  Year  Competition  and  the  Teacher 
Fellowship  Competition. 

Also,  she  will  be  in  charge  of  the  an¬ 
nual  survey  of  college  journalism 
graduates  and  the  writing  and  producing 
of  career  literature. 
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Super  summer! 

USING  THE  NEWSPAPER,  PARENTS 
AND  CHILDREN  CAN  LEARN  TOGETHER 


D  Haiku  is  a  Japanese  form  of  poetry  that  always  refers  to 
nature,  deals  with  a  single  subject,  does  not  rhyme,  and 
rtever  uses  "1."  The  poem  must  be  three  lines  long  using 
only  17  syllables  in  the  following  order;  | 

line  1  —  5  syllables 

line  2  —  7  syllables  j 

line  3  —  5  syllables  I 

Read  the  weather  report  and  any  stories  in  the 
newspoper  that  deal  with  the  weather.  | 

Compose  your  own  hoiku: 

Sun  that  beats  down  on  i 

sluggish  hot  cranky  people 
Pleose  send  us  rain  soon! 

□  After  reading  other  advice  columns  such  as  Ann  landers  | 
or  Dear  Abby,  try  to  write  an  advice  column  to  world  | 
leaders.  Pretend  your  president  has  written  you  a  letter  j 
asking  for  odvice  on  how  to  deal  with  a  world  problem. 
How  will  you  answer  the  letter?  | 

Q  Select  four  pictures  or  photographs  from  the  newspaper  i 
—  the  funniest,  wierdest,  best,  and  worst.  Organize  your  ' 
pictures  in  some  order  so  os  to  create  a  story  with  them.  | 
Share  your  story  ond  pictures  with  someone  else.  Invite  | 
them  to  do  the  same  thing. 


(Your  No¥^spapor'»  Logo) 

(Super  Summer  it  o  prefect  ef  the  Pennsylvania  Newspaper  Pub- 
iishert  Asteciation  Newspaper  in  Education  Committee  and  this 
^  Newspaper). 

Ad  series 

A  special  series  of  drop-in  advertise¬ 
ments,  “Super  Summer”  illustrated  to 
parents  some  activities  they  could  do 
with  their  children  during  the  vacation 
period  using  the  newspaper.  Participat¬ 
ing  Title  1  families  found  this  feature 
helpful  in  keeping  children  educationally 
active  during  the  three  month  vacation. 

“Super  Summer”  advertisements 
were  developed  by  the  Pennsylvania 
Newspaper  Publishers  Association 
(PNPA)  state-wide  Newspaper  in  Educa¬ 
tion  Committee,  headed  by  William  T. 
Lunsford  Jr.,  community  service  direc¬ 
tor  of  the  Patriot-News  Co.  A  selection 
of  12  “Super  Summer”  ads  were  made 
available  to  PNPA  member  newspapers 
without  charge,  by  G.  Richard  Dew,  as¬ 
sociation  general  manager. 

Laura  Cline,  Newspaper  in  Education 
Resource  Consultant  of  the  Community 
Service  Department,  coordinated 
Patriot-News  participation  in  the  Title  1 
summer  program. 

Calif,  weekly 
papers  acquired 

Monterey  Coast  Publishing  has  bought 
Monterey  Bay  Publishing  Co.,  pub¬ 
lishers  of  the  Pacific  Grove  Pebble 
Beach  Tribune,  Marina  Tribune  and  the 
Seaside  Tribune,  all  located  in  Monterey 
County,  Calif.  No  sale  price  was  dis¬ 
closed  for  the  three  weeklies. 

Owners  of  the  new  acquisitions  are: 
Harry  F.  Casey,  publisher  of  four  other 
Monterey  County  weeklies;  Fred  Wey- 
bret,  publisher  of  the  Lodi  (Calif.)  News 
Sentinel,  and  E.  Keith  Brown,  an  ac¬ 
countant  in  Pebble  Beach. 


Employe  layoffs 
upheld  by  arbiter 

Beverly  (Mass.)  Times  properly  dis¬ 
charged  one  employe  and  laid  off  another, 
an  arbitrator  has  ruled. 

American  Arbitration  Association  arbi¬ 
ter,  Stanley  M.  Jacks,  in  a  binding  deci¬ 
sion,  said  the  company’s  actions  on  the 
two  employes  was  not  predicated  on  their 
union  organizing  activities. 

Local  776  of  the  International  Printing 
and  Graphic  Communications  Union 
sought  to  prove  the  Beverly  Times  was 
trying  to  rid  itself  of  union  organizers. 

The  cases  involved  John  Nicastro,  a 
pressman  who  was  discharged,  and  Susan 
Ringeisen,  a  parttime  camera  person  who 
was  laid  off. 

Wrote  Jacks:  ”...  The  arbitrator  is 
persuaded  that  the  company’s  primary 
motive  for  the  layoff  of  Ringeisen  and  the 
discharge  of  Nicastro  was  not  to  rid  itself 
of  union  activites,  but,  rather,  to  achieve 
economies,  in  the  one  case,  and,  in  the 
other,  to  remove  from  its  employ  an 
employe  guilty  of  various  serious  of¬ 
fenses. 

Even  if  one  gives  full  weight  to  infer¬ 
ences  of  improper  motive,  which  may  be 
drawn  from  a  background  of  unfair  labor 
practice  charges  and  from  testimony  at 
the  arbitration  hearings  as  to  anti-union 
actions  and  statements  of  management, 
the  record  does  not  warrant  a  finding  that , 
but  for  an  improper  motive  of  the 
employer,  Ringeisen  would  not  have  been 
laid  off  and  Nicastro  would  not  have  been 
discharged.” 

The  arbitration,  the  first  for  the  Beverly 
Times,  lasted  more  than  six  months. 

Colorado  daily 
marks  100th  year 

More  than  4,000  people  turned  out  at 
the  Loveland  Daily  Reporter-Herald 
plant  August  7  for  an  ice  cream  social  in 
celebration  of  the  newspaper’s  1 00th 
birthday. 

Staffers  at  the  century-old  newspaper 
served  more  than  60  gallons  of  ice  cream 
to  visitors  who  came  from  as  far  away  as 
Florida.  U.S.  Sen.  Gary  Hart  (D-Colo.) 
and  several  other  political  officials  and 
candidates  attended  the  party. 

A  custom-made  birthday  cake  which 
was  decorated  with  a  representative 
front  page  of  the  newspaper,  measured  3 
feet  wide,  7  feet  long  and  5  inches  thick. 

To  commemorate  the  occasion,  pub¬ 
lisher  Ed  Lehman,  editor  Tom  Reeves 
and  the  Loveland  staff  published  a 
souvenir  edition  of  the  newspaper  which 
included  a  reproduction  of  the  entire 
eight  pages  of  Vol.  I ,  No.  1  of  the  Love¬ 
land  Reporter,  and  historic  front  pages 
published  during  the  newspaper’s  first 
century. 
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COLOR 


. . .  the  perfect 
climate  for  promoting 
the  impact  of 
newspaper  color 

EDITOR  &  PUBLISHER 
Annual  Color  Issue 

PUBLISHED:  SEPTEMBER  27,  1980 

The  perfect  climate  for  promoting  your 
newspaper's  color  advertising  linage. 


For  the  past  24  years  EDITOR  & 
PUBLISHER  has  been  the  prime 
mover  in  promoting  the  increased  use 
of  color  and  the  improved  reproduc¬ 
tion  of  color  in  its  comprehensive  an¬ 
nual  color  issues. 

Each  year  the  Color  Issue  provides 
advertisers  and  their  advertising  agencies 
with  a  source  of  ideas  on  how  to  sell 
products  and  services  through  the 
dramatic  use  of  color  in  newspap>ers. 

Again  this  year  the  Annual  Color 
issue  will  have  page  after  jDage  of  ex¬ 
amples  of  both  editorial  and  advertis¬ 
ing  color  .  .  .  plus  a  valuable  backup 
of  color  data  and  statistics. 

Culled  from  over  3,000  entries  in 
the  annual  E  &  P  competition,  this 
issue  brings  those  readers  among 
newspapers,  advertisers  and  advertis¬ 
ing  agencies  their  major  source  for 
planning  the  use  of  newspaper  color 
advertising  campaigns. 

Plan  now  to  tell  your  color  advertis¬ 
ing  story  in  this  issur  which  provides 
the  perfect  climate  for  it. 

TOP  COLOR  CONTENT 

to  provide  the  ideal  editorial  environ¬ 
ment  for  your  color  promotion  copy.  .  . 

Reproduction  of  the  award-winning 
national  and  retail  color  ads  from 
E  &  P's  Color  Awards  Competition. 

Reproduction  of  prize-winning 
newspaper  editorial  color,  both  spot 
news  and  features. 

Success  stories  of  color  advertising 
and  how  it  pulled  unusual  results. 

How-to  features  which  tell  how  award¬ 
winning  news  and  feature  color 
was  produced. 


This  lohn  Wanamaker  advertisement  published  in  the  Philadelphia  Bulletin 
and  submitted  in  the  E  &  P  competition  won  First  Prise  for  creative  use 
of  color  in  newspaper  advertising  in  the  1979  E  &  P  competition. 


PLUS  .  .  . 

this  primary  source  newspaper  color 
information  and  data: 

Color  linage . . .  1979  color  linage 
for  Media  Records-measured  news¬ 
papers  and  newspapers  submitting 
linage  data  direct  to  E  &  P. 

Total  full-run  color  linage  of  the 
color  millionaires  and  multi¬ 
millionaires,  with  their  rankings. 

Important  general  and  automotive 
advertisers  using  ROP  newspaper 
color  during  1979. 

Special  report  of  ROP  color  ac¬ 
counts  appearing  in  at  least  three 
markets,  showing  the  number  of  cities 
and  newspapsers,  plus  total  color  linage. 


Total  ROP  color  linage  and  per¬ 
centage  relationship  to  major  sum-  • 
mary  linage  classification  for  the  top 
ten  newspapers. 

Let  your  advertising  in  this  impor¬ 
tant  issue  help  build  your  color 
advertising  linage  in  1980: 

DEADLINE  FOR  RESERVATIONS: 
SEPTEMBER  12,  1980 
DEADLINE  FOR  ADVERTISING  COPY: 
SEPTEMBER  16,  1980 
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Media  joins  state 
in  dispute  over 
courtroom  photos 

Fifteen  media  organizations  have 
joined  in  a  friend-of-the-court  brief  ask¬ 
ing  the  U;S.  Supreme  Court  to  rule  that  a 
defendant’s  right  to  a  fair  trial  is  not  im¬ 
paired  if,  despite  the  defendant’s  objec¬ 
tions,  the  proceedings  are  open  to  cam¬ 
era  and  microphone  coverage. 

The  brief  supports  the  state  of  Florida 
in  the  case  of  Chandler  v.  Florida.  In  this 
case,  two  former  Miami  Beach  police¬ 
men  convicted  of  burglarizing  a  restau¬ 
rant  seek  reversal  on  Sixth  Amendment 
grounds.  In  Florida,  the  consent  of  a  de¬ 
fendant  is  not  required  to  allow  camera 
coverage.  The  policemen’s  appeal  was 
rejected  by  the  highest  state  court  but  the 
Supreme  Court  has  agreed  to  review  the 
case. 

Heading  those  signing  the  brief  was 
the  Radio-Television  News  Directors 
Association,  which  has  played  a  key  role 
since  1965  in  the  drive  to  open  court¬ 
rooms  to  cameras. 

Co-signing  the  brief  were  the  Ameri¬ 
can  Society  of  Newspaper  Editors,  the 
AP  Managing  Editors  Association,  the 
Associated  Press  Broadcasters,  the 
American  Broadcasting  Co.,  the  Ameri¬ 
can  Federation  of  Radio  and  Television 
Artists,  the  National  Association  of 
Broadcasters,  the  National  Broadcast 
Editorial  Association,  the  National 
Broadcasting  Co.,  the  National  News¬ 
paper  Association,  the  National  Press 
Club,  the  National  Press  Photographers 
Association,  National  Public  Radio,  the 
Reporters  Committee  for  Freedom  of  the 
Press  and  Sigma  Delta  Chi. 

The  brief  holds  that  careful  and  limited 
use  of  cameras  and  microphones  does 
not  violate  a  defendant’s  rights,  and  that 
it  serves  the  interests  of  justice  by  in¬ 
creasing  public  understanding  of  the 
American  court  system. 

Two  prior  Supreme  Court  cases  are 
cited. 

In  one,  the  brief  finds  support  for  its 
argument  in  the  July  decision  of  the  high 
court  which,  by  a  7-1  vote,  came  down 
heavily  on  the  side  of  full  coverage  of 
judicial  proceedings. 

In  the  other,  it  was  recalled  that,  in 
1965,  the  Supreme  Court  decided  5-4  that 
Billie  Sol  Estes  should  not  be  punished 
on  fraud  charges  because  his  pretrial 
hearing  allegedly  was  marred  by  distur¬ 
bance  blamed  on  television  news  crews 
in  the  courtroom.  The  opinion  also  noted 
that  the  very  presence  of  tv  equipment  in 
court,  then  a  comparative  novelty,  au¬ 
tomatically  lent  the  proceedings  an  air  of 
notoriety,  further  jeopardizing  Estes’ 
rights  under  the  Sixth  Amendment. 

The  Chandler  case  brief  contends, 
however,  that  the  Estes  decision  has 
been  invalidated  by  advance  tv  technol- 
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ogy  that  renders  cameras  unobtrusive 
and  by  the  fact  that  television  is  now 
commonplace  in  public  perception. 

Twenty-eight  states  now  permit  some 
form  of  camera  court  coverage,  13  of 
which  do  not  require  consent  of  the  con¬ 
cerned  parties.  When  the  Estes  hearing 
was  held,  only  two  states  permitted  elec¬ 
tronic  coverage  of  judicial  proceedings. 

Papers  challenge 
closed  courtroom 

The  Virginia  Supreme  Court  has  been 
asked  by  Richmond  Newspapers  Inc.  to 
review  a  circuit  judge’s  ruling  that  closed 
a  pretrial  hearing  in  a  rape  case. 

Richmond  Newspapers,  in  an  appeal 
joined  by  the  Fredericksburg  Free 
Lance-Star,  claims  Circuit  Judge  Dixon 
L.  Foster  acted  unconstitutionally  when 
he  closed  a  March  13  hearing  in  the  case 
of  a  man  charged  with  abducting  two 
Westmoreland  County  girls  and  raping 
one. 

The  challenge  filed  (August  4)  was 
similar  to  one  filed  (August  1)  by 
Richmond  Newspapers,  which  publishes 
the  Times-Dispatch  and  News  Leader. 
The  earlier  appeal  contested  Foster’s 
closing  February  28  and  July  22  hearings 
in  a  Northumberland  County  murder 
case. 

The  defendant  in  the  Westmoreland 
case,  David  Brent  Conklin,  was  sen¬ 
tenced  May  13  to  life  imprisonment  on 
conviction  of  raping  an  11-year-old  girl 
who  was  tied  to  a  tree.  He  was  sentenced 
to  32  more  years  on  five  other  charges. 
Conklin  is  appealing  the  convictions. 

Wise,  couple  buy 
Virginia  weekly 

The  Henry  County  Journal,  a  weekly 
newspaper  based  in  Collinsville,  Vir¬ 
ginia,  was  purchased  by  Richard  and 
Shirley  Peterson  of  Owen,  Wisconsin. 

W.B.  Grimes  &  Co.,  Inc.,  newspaper 
brokers,  handled  the  transaction. 

The  Journal,  which  is  the  only  news¬ 
paper  in  its  county,  was  established  in 
1936. 


Libel  plaintiff  gains 
access  to  nude  photos 

An  appellate  court  in  Florida  has  ruled 
that  the  Cocoa  TOD  A  Y,  a  Gannett  news¬ 
paper,  must  give  reporter’s  notes  and 
photographic  negatives  to  a  plaintiff  in  a 
libel  suit  against  the  paper. 

The  decision  by  the  Fourth  District 
Court  of  Appeal,  upholding  an  order  by 
Brevard  Circuit  Judge  Richard  Muldrew, 
applied  the  Supreme  Court  rule  in  Herb¬ 
ert  V.  CBS  that  a  libel  plaintiff  may 
examine  the  editorial  judgment  to  de¬ 
termine  whether  there  was  intent  to 
malign  the  subject  of  the  news  article. 

A  Today  photographer  made  photos 
of  Mrs.  Hilda  Bridges  when  police  es¬ 
corted  her  in  the  nude  from  the  scene  of 
a  domestic  shooting.  One  picture  was 
published  and  Mrs.  Bridges  charged  in 
the  libel  suit  that  it  was  “especially 
calculated  to  cause  severe  distress,  men¬ 
tal  pain  and  anguish  to  a  person  of 
ordinary  sensibilities.’’  The  publication, 
it  was  alleged,  exceeded  all  bounds  of 
propriety. 

The  court  said  the  plaintiff  should  be 
allowed  to  ask  the  photographer  why  he 
took  the  pictures. 

Centennial  edition 

The  Idaho  Falls  Post-Register  pub¬ 
lished  a  100-page  tabloid  souvenir  edition 
July  10  to  mark  that  publication’s  100th 
anniversary.  Much  of  Bonneville  County 
joined  in  a  week-long  celebration  of  the 
paper’s  entrance  into  its  second  century. 
Ninety-six  years  of  the  first  century  have 
been  in  Idaho  Falls.  For  the  first  four 
years  it  was  a  weekly  in  Blackfoot,  when 
(then)  publisher,  the  late  William  Wheeler, 
moved  it  to  Idaho  Falls,  giving  it  the  title 
of  Idaho  Register.  A  merger  with  the 
Idaho  Falls  Times  came  in  1920,  and  a 
second  merger  in  1931  with  the  Daily 
Post  produced  its  present  name.  Pub¬ 
lisher  now  is  J.  Robb  Brady,  who  took 
over  the  top  position  three  years  ago, 
after  E.  F.  McDermott  had  published  the 
paper  for  (5 1  years)  just  over  half  its  total 
existence. 


ANNIE  isn’t  just 
dancing  her  way 
into  readers’  hearts 

She’s  escaping  from  the  mob 
by  hiding  in  a  dance  studio  in 
the  next  of  her  all  new  adven¬ 
tures.  Call  Walter  Mahoney 
collect  to  find  out  how  you  can 
bring  this  superstar  strip  to 
your  readers. 
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Wine  writers 
grow  in  number 
on  newspapers 

The  growth  of  wine  writing  in  America 
was  one  of  the  topics  presented  to  more 
than  100  wine  writers  assembled  for 
Wine  Media  Day  III,  sponsored  by  Wine 
Institute,  the  trade  association  of 
California  wine-growers. 

Wine  Media  Day  is  an  annual  event 
which  brings  wine  writers  and  wine 
growers  together  and  gives  them  an 
opportunity  to  discuss  wine  as  well  as 
listen  to  leaders  in  government,  medicine, 
education,  and  industry  give  their  views 
on  wine. 

In  concluding  the  formal  presentations 
for  the  day.  Brian  St.  Pierre,  media  di¬ 
rector  for  Wine  Institute,  reported  that 
the  number  of  wine  writers,  reporters 
and  commentators  in  the  United  States 
has  increased  more  than  40(K^  since  the 
mid-'70s. 

“Consumers  want  to  know  about 
wine,  and  this  increase  reflects  that  de¬ 
sire,”  said  St.  Pierre.  “There  were  72 
wine  writers  active  in  America  in  1974. 
and  by  the  summer  of  1980,  there  were 
312.  The  list  is  pruned  from  time  to  time 
but,  like  a  grapevine,  it's  a  hardy  peren¬ 
nial  and  keeps  growing." 

Two-thirds  of  the  writers  in  1974  were 
from  California  and  New  York,  reflect¬ 
ing  the  greater  concentration  of  media 
and  wine  consumption  then;  the  balance 
were  scattered  through  thirteen  other 
states.  Today,  though  those  two  states 
still  predominate,  a  much  larger  com¬ 
munity  functions  in  32  states,  reflecting 
the  increase  in  wine  interest  around  the 
country. 

There  are  1 15  newspapers  represented 
on  Wine  Institute's  basic  consumer 
media  list;  8  of  them  syndicate  their  col¬ 
umns.  Another  15  wire-service  and  syn¬ 
dicated  wine  writers  represent  consider¬ 
ably  more  coverage. 

“A  survey,  published  in  Eoitor  & 
Publisher.  March  1,  1980,  indicated  that 
nearly  half  of  all  daily  papers  with  over 
100,000  circulation  run  regular  wine  col¬ 
umns,"  commented  St.  Pierre.  “When 
you  consider  that  another  150  smaller 
papers  also  run  regular  wine  columns, 
and  then  add  in  regular  Sunday  Columns 
in  such  large-circulation  papers  as  the 
New  York  Times,  Washinfiton  Post, 
Washington  Star,  Boston  Globe,  Los 
Angeles  Times  and  the  San  Francisco 
Examiner,  it  seems  safe  to  say  that  more 
than  half  of  America’s  newspaper  read¬ 
ers  are  regularly  exposed  to  news  about 
wine  every  week." 

Wine  columns  are  now  carried  in 
newspapers  in  41  states  and  the  District 
of  Columbia.  The  remaining  nine  states 
are  Mississippi.  New  Hampshire,  New 
Mexico,  North  Dakota,  Oklahoma. 
South  Dakota,  Utah,  Vermont,  and 
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Wyoming.  Most  of  the  columns  appear  in 
the  Wednesday  or  Thursday  food  sec¬ 
tions  or  as  a  Sunday  feature. 

Other  developments  noted  by  St. 
Pierre  included: 

— In  1974,  four  newspapers  ran  a  vint¬ 
age-issue  Sunday  supplement,  usually  in 
November;  today  there  are  two  dozen. 

— In  1974.  there  were  seven  newslet¬ 
ters  devoted  entirely  to  wine;  today  there 
are  35. 

— In  1974,  there  were  two  radio  com¬ 
mentators  on  wine;  today  there  are  1 1 
broadcasters  who  regularly  report  on 
wine. 

— In  1974.  there  were  25  people  writ¬ 
ing  on  wine  for  magazines;  today  there 
are  55  who  are  magazine-based,  fre¬ 
quently  joined  in  those  slick  pages  by 
others. 

“Perhaps  it  is  best  summed  up  by  one 
brief  statistic,"  noted  St.  Pierre.  “Wine 


Institute  subscribes  to  a  clipping  service, 
which  forwards  articles,  columns,  and 
stories,  most  frequently  from  newspa¬ 
pers,  to  us.  In  1974,  we  averaged  50  clip¬ 
pings  a  week;  today,  we  are  averaging  50 
clippings  a  day.” 

Chenoweth  retires 

Kenneth  W.  Chenoweth,  vicepresi¬ 
dent  of  production  for  the  Valley  News  in 
the  Los  Angeles  suburbs,  retired  August 
15  after  46  years  in  the  newspaper  busi¬ 
ness.  Chenoweth  began  his  career  as  a 
printer's  apprentice  with  the  Des  Moines 
Register  and  Tribune.  He  settled  in 
California  after  World  War  II  and 
worked  at  the  Los  Angeles  Daily  News, 
Los  Angeles  E.xaminer,  the  San  Mateo 
Times  and  the  San  Jose  Mercury  News 
before  joining  the  Valley  News  as  pro¬ 
duction  manager  18  years  ago. 


GENE  BASSET 
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N.J.  newsroom  election 
won  by  Pressmen’s  union 


Newsroom  staffers  of  the  Passaic-Clif- 
ton  (N.J.)  Herald-News  voted  by  a  two 
to  one  margin  (August  15)  to  be  rep¬ 
resented  at  the  bargaining  table  by  the 
International  Printing  and  Graphic 
Communications  Union,  AFL/CIO. 

The  newsroom  employees  cast  51 
votes  in  favor  of  IPGCU,  Local  8  repre¬ 
sentation;  two  votes  in  favor  of  represen¬ 
tation  by  the  International  Typographical 
Union;  and  26  votes  against  any  union 
representation.  Twelve  votes  were  chal¬ 
lenged. 

Management  at  the  75,000  circulation 
daily  has  five  business  days  to  challenge 
the  results.  A  spokesman  for  the  news¬ 
paper  would  offer  no  comment  on  the 
results  before  a  decision  was  reached 
whether  to  let  the  period  lapse  or  chal¬ 
lenge  the  results. 

The  victory  in  Passaic  gives  the 
IPGCU  the  third  largest  of  its  four  news¬ 
rooms.  The  union  represents  newsroom 
employees  at  the  Los  Anf^eles  Herald 
Examiner,  Newsday,  and  the  Rutland 
(Vt.)  Herald. 

The  victory  also  gives  the  union 
another  foothold  in  the  New  York  met¬ 
ropolitan  area,  and  IPGCU  officials  are 
now  turning  their  attention  to  other 
newspapers  in  the  area  with  an  eye  to¬ 
ward  organizing  additional  newsrooms. 

James  Sherlock,  Local  8's  financial 
secretary,  told  E&P,  “There  are  a  lot  of 
papers  in  the  North  Jersey  area  in  which 
the  newsrooms  are  not  organized.  We 
are  interested  in  organizing  them  at 
whichever  papers  we  decide  look  most 
promising.” 

He  said,  however,  that  the  local  will 
not  attempt  to  organize  other  newsrooms 
in  the  area  before  the  Herald-News 
employees  have  negotiated  a  contract. 
Neither  the  organizing  committee  nor 
Sherlock  expect  great  concessions  from 
management  in  the  first  contract,  should 
it  be  successfully  negotiated.  The  com¬ 
mittee  spokesman  said  he  expects  man¬ 
agement  will  negotiate  “in  good  faith, 
given  their  track  record  with  the  other 
unions  at  the  newspaper.” 

At  the  Hackensack  (N.J.)  Record, 
which  is  located  within  10  miles  of  the 
Herald-News,  publisher  Malcolm  A. 
Borg  told  E&P.  “Somebody  has  told  me 
there  have  been  some  informal  meetings 
of  editorial  and  composing  room  people 
and  a  member  of  some  union,  but  the 
details  are  sketchy.” 

He  continued,  “If  the  grievances  can 
be  taken  care  of  without  unionization, 
that  is  the  way  we  prefer  to  handle  it.” 

There  are  no  unions  at  the  Record;  the 
paper  has  maintained  salary  and  benefit 
levels  in  the  past  which  were  intended  to 
make  unionization  unnecessary. 


Borg  said  the  Record  is  currently  try¬ 
ing  to  reduce  the  size  of  its  composing 
room  staff  by  offering  position  “buy 
outs”  and  offering  tuition  reimbursement 
plans  for  employees  who  wish  to  be  re¬ 
trained  for  other  functions  at  the  news¬ 
paper.  In  1979,  the  paper  offered  $25,000 
for  early  retirement  or  position  buyout. 
Twenty  employees  accepted  the  offer. 
This  year,  the  offer  was  upped  to 
$30,000,  and  so  far,  two  employees  have 
accepted. 

The  IPGCU's  interest  in  organizing 
newsrooms  will  continue,  according  to 
Edward  Hershey,  an  editorial  consultant 
to  IPGCU  president.  Sol  Fishko. 

Our  future  lays  in  expanding  beyond 
the  base  of  our  basic  craft,”  he  said, 
“we're  not  looking  to  raid  the  Guild,  but 
there  are  places  where  a  wall  to  wall  or 
front  door  to  back  door  representation 
would  certainly  be  desirable.” 

Hershey  told  E&P  that  the  IPGCU  is 
watching  the  Guild/ITU  merger  talks 

BHP 

(Continued  from  pafte  14) 

Amos  Chocolate  Chip  Cookies  which 
started  a  national  cookie  manufacturing 
craze  in  1975.  He  started  BHP  with 
$28,000  in  1977  after  selling  several  tele¬ 
vision  program  ideas  to  ABC-tv  and 
Vidal  Sassoon  with  a  staff  of  one,  him¬ 
self.  He  now  has  35  editorial  sales 
employees  and  two  partners,  John 
Palmer  and  Milt  Klein,  who  have  as¬ 
sisted  in  bringing  BHP  to  its  present  suc¬ 
cess. 

By  relentlessly  reflecting  the  commun¬ 
ity  in  which  Beverly  Hills  People  is  pub¬ 
lished.  Gordon  has  struck  a  gold  mine 
and  is  now  seeking  to  ore  it  in  other  cities 
as  well.  He  refuses  to  bow  to  pressures 
to  include  negative  or  “spicy”  report¬ 
age,  or  usual  demeaning  gossip  col¬ 
umns,  or  any  photo  or  editorial  material 
that  implies  even  the  minutest  negative 
attitude  towards  or  about  his  readers.  He 
feels  his  “magapaper”  readers  get 
enough  bad  news  or  negative  news  from 
other  sources  and  prefers  to  give  his 
readers  a  respite  with  his  “positive  at¬ 
titude  picture  people-paper,”  an  entire 
chain  of  them  he  hopes  in  the  future. 

“If  BHP  spins  off  $2,000,000  a  year 
gross  now.  and  10  or  20  other  cities  do 
half  as  well,  1  see  about  $10,000,000  to 
$15,000,000  a  year  from  10  papers  within 
10  years,”  Gordon  predicts  confidently. 
And  by  reading  Beverly  Hills  People 
with  its  positive  slant  toward  everything 
and  everyone  it  reports,  there's  no  doubt 
the  "empire  may  strike  back,”  with 
Gordon  on  the  throne  and  a  financial 
partner  serving  as  kingmaker. 


“very  closely  as  a  very  interested  ob¬ 
server.”  When  those  talks  culminate,  re¬ 
gardless  of  their  outcome,  the  IPGCU  is 
planning  to  approach  both  unions  or  each 
union  separately  about  the  possibility  of 
merger. 

Said  Hershey,  “We  are  always  in¬ 
terested  in  participating  in  talks  which 
would  precipitate  a  stronger  force  in  our 
industry;  it’s  been  the  dream  of  many 
people  to  consolidate  the  labor  forces 
into  a  national  newspaper  union.  But 
there  are  pitfalls;  you  can  see  that  in  the 
Guild/ITU  talks.” 

Hershey  thinks  the  IPGCU  victory  at 
the  Herald-News,  “certainly,  and  taken 
collectively,  indicates  the  best  possible 
rationale  for  a  one-union  movement  in 
the  industry.” 

The  IPGCU  has  120,000  members, 
roughly  250  of  them  members  of  Local  8, 
not  including  the  new  members  at  the 
Herald-News.  Local  8  represents 
pressmen  at  the  Newark  (N.J.)  Star- 
Ledger;  the  Paterson  (N.J.)  News;  the 
Herald-News;  the  Morristown  (N.J.) 
Daily  Record;  the  Elizabeth  (N.J.)  Daily 
Journal;  the  Woodhridfte  (N.J.)  News 
Tribune;  the  New  Brunswick  (N.J.) 
Home  News;  and  the  Wall  Street  Jour¬ 
nal. 

Georgia  daily  sues 
over  search,  seizure 

The  Albany  (Ga.)  Herald  has  sued  the 
director  and  four  agents  of  the  Georgia 
Bureau  of  Investigation,  charging  that  a 
search  of  its  state  editor's  house  and  a 
seizure  of  personal  letters  was  illegal. 

Herald  state  editor  Charles  Postell  said 
two  agents  offered  him  protection  after 
he  had  received  a  collect  call  from  one  of 
four  inmates  who  had  just  escaped  from 
a  maximum  security  prison  (E&P,  Au¬ 
gust  9.) 

Postell  was  the  first  person  to  notify 
prison  officials  of  the  escape. 

Postell  agreed  to  have  two  agents  stay 
at  his  home,  but  awoke  one  night  to  find 
one  of  the  agents  going  through  his  per¬ 
sonal  belongings.  The  next  day,  FBI 
agents  returned  to  Postell's  home  with  a 
search  warrant  and  conducted  a  three 
hour  search. 

Five  letters  to  Postell  from  death  row 
inmates  were  seized.  Among  those  was  a 
letter  from  one  inmate  who  had  re¬ 
quested  blue  pajamas,  the  color  that 
would  match  part  of  the  prison  guards' 
Uniforms.  That  inmate  was  transferred  to 
another  prison  prior  to  the  escape  and 
Postell  denied  ever  sending  the  pajamas. 

Postell  is  demanding  the  return  of  the 
seized  letters  and  has  also  charged  the 
GBl  agents  with  attempting  to  intimidate 
and  harrass  him. 

The  newspaper  was  scheduled  to  go  to 
court  to  seek  a  preliminary  injunction 
that  would  prevent  the  GBl  from  con¬ 
ducting  any  similar  searches  of  report¬ 
ers'  homes  in  retaliation  for  stories  that 
may  have  been  written. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 

MOVIE  REVIEWS 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  sarnples.  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle, 
Milwaukee.  Wise.  53217. 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  Weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 

7  Charles  Court.  Middletown,  NY  10940. 
(914)  692-4572. 

■  ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  are  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York  NY  10014. 

COMIC  STRIPS 

NEW  COMIC  STRIPS.  Puzzles.  Panel 
Comics.  Free:  Over  80  Features  Catalog 
and  Samples.  Write  R-Gabs,  1324  N.  3rd 
St.  Joseph  MO  64501. 

COMMENTARY _ 

"TODAY'S  MADITORIAL”-lrreverent 
view  of  the  news  through  Dar  McFarlin's 
woes  colored  glasses.  Attracts  blistering 
"Letters  to  Editor."  Current  release  free. 
Oxford  Newsletter,  Oxford  Wl  53952. 


FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Dehley,  The  Journal,  Box 
278,  Bruce  MS  38915. 


FREE  FOOD— Makes  your  readers  de¬ 
light  in  saving  money.  Samples,  Marian 
Van  Atta,  PO  Box  2131,  Melbourne  FL 
32901. 


WHAT'S  NEW  IN  MEDICINE? 
Latest  medical  news,  weekly,  with  com¬ 
mentary.  350  words.  L.A.  Chotkowski, 
MD.  FACP,  1143  Chamberlain  Hwy, 
Kensington  CT  06037. 


"MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th,  Temple  TX  76501. 


YOUR  READERS  NEED  TO  KNOW  their 
rights  in  dealing  with  health  and  educa¬ 
tion  services.  "Your  Health  Rights"  and 
"Your  Education  Rights"  syndicated  by 
Writers’  Clearinghouse,  will  make  sure 
they  don't  feel  ripped  off  and  will  help 
cut  red  tape  or  solve  reader  problems  in 
everyday  dealings  with  health  and  edu¬ 
cation  services.  Both  columns  can  be  a 
valuable  addition  to  your  consumer 
lineup.  "Your  Health  Rights"  and  "Your 
Education  Rights”  are  written  by 
Elisabeth  F.S.  Solomon,  a  veteran  health 
and  education  administrator.  Choose 
your  frequency,  daily,  weekly  or 
monthly.  Low  rates.  Send  for  free  sam¬ 
ples  to  Writers'  Clearinghouse,  PO  Box 
118,  Fabyan  CT  06245,  Phone  (203) 
923-9925. 


REAL  ESTATE 


HOUSE  CALLS — Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge."  6th  year, 
major  dailies.  Edith  Lank,  240  Heming¬ 
way.  Rochester  NY  14620.  (716)  271- 
6230. 


HIGH  SCHOOL  COLUMN-A  weekly  fea¬ 
ture  on  trends  in  prep  sports  nation 
wide.  Recruiting,  title  IX.  energy  crisis, 
injuries.  Only  FlO  per  week.  First  col¬ 
umn  free.  Norm  Blum.  61(X)  Arlington 
Expwy,  0-101,  Jacksonville  FL  32211, 
(904)  721-3660. 


HOCKEY— “At  Center  Ice”  with  the  NHL 
broadcasters.  Weekly  feature  debuts 
September  21.  Liberty  News  Interna¬ 
tional,  PO  Box  85.  East  Detroit  Ml 
48021. 


FARM  TAXES,  popular  weekly  column  in 
its  sixth  year  is  available  in  a  few  areas. 
For  topical  samples  and  prices  write: 
Cricket,  Box  527,  Ardmore,  PA  19003. 


AFFORDABLE  TRAVEL— Weekly,  biweek¬ 
ly  or  monthly  travel  column  to  strengthen 
travel  pages  during  recession’s  gloom. 
Low  cost,  first  2  columns  free.  Prize 
winning,  accredited  travel  writer.  Nancy 
Winter  Drosdick,  16  Indian,  Sparta  NJ 
07871,  (201)  729-2644. 


DEADLINE  CHANGE 
EFFECTIVE  IMMEDIATELY 

Editor  &  Publisher’s  deadline  for  Classi¬ 
fied  Advertising  will  be: 

Tuesday,  2  PM 

New  York  Time 


ANNOUNCEMENTS 


BOUND  VOLUMES 


COLLECTOR  seeks  long  runs  of  back-issue 
newspapers,  other  paper  collectibles,  as 
comic  books,  pulp  magazines.  RKJ,  205  N 
Emerson  St,  Arlington  VA  22203. 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Extensive 
how-to  manual  by  prominent  publisher, 
describes  every  step.  Details  from  Meadow 
Press,  Box  35-E,  Pt  Jefferson  NY  11777. 


INVESTMENT  OPPORTUNITY 
City  magazine  needs  person  to  head  3  year 
old  excellent  publication  with  total  rev¬ 
enue  of  $500,C)00  in  Midwest  city,  popula¬ 
tion  350.(X)0.  for  expansion  and  growth. 
Salary  plus  percentage  and  investment 
opportunity.  Send  resume  to  Box  35970, 
Editor  &  Publisher. 


TRAINING  IN  SCIENCE  WRITING.  Jour¬ 
nalists  presently  employed  by  general  cir¬ 
culation  newspapers  and  magazines,  radio 
and  tv  outlets  can  receive  free  training  to 
specialize  in  or  cover  science,  medicine, 
energy/ecology.  This  is  not  a  job  opening: 
applicants  must  have  a  job  and  2  years 
newsmedia  experience.  Contact  W.J. 
Cromie,  Council  for  the  Advancement  of 
Science  Writing,  618  N  Elmwood,  Oak 
Park  IL  60302. 


FEATURES  WANTED 


MAJOR  PAPER  STARTING — Welcome  car¬ 
toons,  columns  on  urban  topics:  money, 
medicine,  consumerism,  crime,  historic 
preservations,  etc.  Also  seek  art  services, 
graphic  supply  houses.  Send  literature  and 
samples  to  Box  36004,  Editor  &  Fhjblisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  676M,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPER  BROKERS 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio.  TV.  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av, 
Haddonfield  NJ  06033  (609)  795-6026 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


WANT  TO  SELL 
YOUR  NEWSPAPER  .  .  . 

•  At  terms  favorable  to  you! 

•  Discreetly! 

•  Without  business  disruption! 

•  Quickly! 

•  At  lowest  possible  cost! 

Start  the  process  today.  Call 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212.  Galva  IL  61434 
(309)  932-2270  days.  932-2642  evenings 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JAMES  J.  BROOELL 
Rocky  Mountain  newspapers 
Box  184-1,  Grand  Junction  C081502 
Buyer  inquiries  invited  (303)  242-5035 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals.  Mergers,  Sales. 

No  charge  for  (Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
Rte.  1.  Box  146,  Theodore  AL  36582 
(205)  973-1653 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  30  years. 

(We  handle  different  properties— offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office,” 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  733-8053 
da^ime;  (813)  446-0871  nights:  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


NEWSPAPERS  FOR  SALE 


WEEKLY  in  fast-growing  high  Western  val¬ 
ley.  Grossed  $22,500  in  'TS,  $40,000  in 
'79,  expect  $6O.0OO  in  '80.  Serves  wide 
area  with  ICOO  growing  paid  circulation. 
Buildir^  and  Compugraphic  equipment  in¬ 
cluded.  $79,(XX).  PO  ^x  438,  Dorris  CA 
96023,  (916)  397-2601. 


COLORADO  BOOM  TOWN  WEEKLY 
Estimated  1980  gross  $48, (XX),  price 
$37,500  with  $20,000  cash  down.  State 
cash  and  experience  first  letter,  call  only  if 
you're  in  our  files.  Marion  R.  Krehbiel.  «>x 
88,  Norton  KS  67654. 


ESTABLISHED  WEEKLY  NEWSPAPER  in 
Zone  4.  2000  paid  circulation.  Only  news¬ 
paper  in  fast  growing  ciw.  Excellent  poten¬ 
tial.  Reply  Box  35954.  Editor  &  Publisher. 


EXCLUSIVE  SUNBELT,  county  seat  weekly 
(camera  ready)  and  building.  $120,000. 
Box  35922,  Editor  &  Publisher. 

1300  CIRCULATION  WEEKLY  in  Colorado. 
Oil  shale  country^.  Only  $10,000  down. 
James  J.  Brodell,  Broker,  ^x  1841,  Grand 
Junction  CO  81502,  (303)  242-5035. 


UNUSUAL  OPPORTUNITY  to  purchase 
New  England  coastal  weekly  senring  grow¬ 
ing,  attractive,  upper  middle  class  historic 
community.  (Composition  equipment  in¬ 
cluded.  Asking  $65,000,  terms.  W.B. 
Grimes  &  Co.,  Inc,  National  Press  Building. 
Washington  DC  2)0045. 


COUNTY-WIDE  Northeast  suburban 


and  profit  margin,  45,000  tree  circulation. 
Strong  operating  transition  available  2 
years.  Box  35989,  Editor  &  Publisher. 


SMALL  BUT  WELL-ESTABLISHED,  award¬ 
winning  Zone  9  weekly  in  fast-growing 
area.  Ideal  for  husband-wife  team.  Box 
35984,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


WANT  TO  OWN  weekly  or  semi-weekly  in 
6000  to  10.000  population  community. 
Gross  $150,000  and  up.  Prefer  county 
seat.  Excellent  community  journalism  cre¬ 
dentials.  former  weekly  owner,  civic 
minded,  small  town  oriented,  will  live  in 
community  I  serve.  Strict  confidence.  No 
brokers.  Box  36048.  Editor  &  Publisher. 

I  CLASSIFIED  ADVERTISING  RATES 

I  LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  —$3.10  per  line. 

2  weeks— $2.95  per  line,  per  issue 

3  weeks— $2.75  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue 
Add  $3  per  insertion  for  box  service 
and  count  as  an  additional  line  in 
copy. 

POSITIONS  WANTED 

(Payable  with  order) 

1  week  —$2.25  per  line 

2  weeks — $2.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks — $1.70  per  line,  per  issue 

Add  $2.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2:00  PM  New  York  Time 

Editor  &  Publisher 

575  Lexington  Ave..  N.Y..  N.Y.  10022 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion.  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752. 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


ESTABLISHED  group  publisher  seeks  daily 
newspapers  or  weeklies,  with  near-term 
potential  for  conversion  to  daily.  Will  struc¬ 
ture  offers  to  meet  tax  and  personal  needs 
of  sellers.  Write  Box  36008.  Editor  & 
Publisher. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


INDUSTRY  SERVICES 


STIMULATE  YOUR  AD  SALES! 
Classified  International,  a  42  year  old  firm, 
offers  a  proven  program  that  stimulates 
sales  and  profits.  Two  recent  papers  dou¬ 
bled  ad  count  within  two  months.  We  con¬ 
sult  personally,  and  provide  a  monthly  13 
part  package  which  can  be  invested  in  to¬ 
gether  or  individuallv.  Start  your  til  forbid 
order  now  and  receive  a  bonus  of  a  Basic 
Classified  Library  worth  $20  with  your  first 
package  of  sales  material.  Write  or  call  for 
more  information.  Tom  Greene,  1345  E 
10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CLASSIFIED  ADVERTISING 
Order  Blank 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


TMC  CONSULTING— Target  market  and 
TMC  household  data  base  development, 
computer  program  evaluation,  postal  car¬ 
rier  pre-sort  qualification,  non-subscriber 
routing,  zip  code  and  distribution  analysis. 
James  E.  Cannon,  50  Elm  St,  Windsor 
Locks  CT  06096.  (203)  623-3209. 


CO-0*»  SERVICES 


CO-OP  ADVERTISING 
Are  you  getting  your  share?  We  offer  a 
proven  marketing  strategy  that  is  easy  to 
follow  and  guaranteed  to  increase  your 
co-op  billing.  Total  package  includes  co-op 
coordinator's  manual,  sales  training, 
audio-visual  and  promotional  material  for 
the  retailer  plus  details  on  2000  manufac¬ 
turers  co-op  plans.  For  free  literature 
write: 

Co-Opportunity,  Inc 
222  Sunrise  Highway 
Rockville  Centre  NY  11570 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  tc 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  CA  90801 


MODIFLEX  distortion  camera,  20x24.  Ex¬ 
cellent  condition.  Call  New  England  Print¬ 
ing  Machinery,  (617)  475-3210. 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


BUNDLE  BAGS.  SPECIAL  WATERPROOF 
SUPER  STRENGTH  PLASTIC,  LOW  COST. 
ALLEGHENY  PAPER  CO.,  PO  BOX  15547, 
PITTSBURGH  PA  15244,  (412)  787-2700, 
CALL  COLLECT. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation 
system  maintains  total  homes  in  market 
area.  Adaptable  to  subscriber  only.  Pro¬ 
vides  on-line  real  time  update  to  starts, 
stops,  service  errors.  Includes  route  error 
alarm  system  with  real  time  service  error 
dispatching.  Includes  PIA  processing  with 
automatic  vacation  adjustment.  Produces 
all  ABC,  pressrun  and  delivery  manifests. 
Bundle  top  wraps  include  start,  stop,  and 
service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line 
of  other  business  systems  available.  Con¬ 
tact  Creative  Data  Systems,  9809  Wedd 
Dr,  Overland  Park  KS  66212.  (913)  381- 
1109. 


SHERIDAN  48P  and  24P  inserters.  Very 
good  condition.  Available  immediately. 
Box  34252,  Editor  &  Publisher. 


MULLER  231  COUNTER  STACKER 
Excellent  condition. 

Box  34384,  Editor  &  Publisher. 


STA  HI  257  COUNTER  STACKER. 
Excellent  condition. 

Box  34253,  Editor  &  Publisher. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


2  MULLER  stuffing  machines  model  227, 
main  plus  2  inserts.  1  Muller  model  227E, 
main  plus  2  inserts.  J  S  Graphic  Equip¬ 
ment  Co,  (214)  387-3128. 


MULLER  227E  inserter,  5  stations. 

Muller  EM-10  inserter,  5  stations. 

Muller  231  counter  stacker,  for  use  with 
above  inserters. 

Graphic  Management  Associates  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  single 
and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley.  (800) 
527-1668, 

MULLER  EM-10  inserter.  Excellent  condi¬ 
tion.  Available  immediately.  Contact  Box 
35973,  Editor  &  Publisher, 


Classification 


Inland  of  Kansas  City 


Since  1910 


SELECTION  OF  PRE-OWNED  WEB  OFFSET  PRESSES 

2  Unit  News  King  Press  with  News  King  Folder,  1969 

4  Unit  News  King  Press  with  KJ6  Folder 

3  Unit  Goss  Community  Press,  Oil  Bath,  1969 

5  Unit  Cottrell  V-22  Web  Offset  Press-Excellent  Condition 

5  Unit  Goss  Urbanite,  2  Folders,  Mfg.  1972 

10  Unit  Goss  Urbanite,  2  Folders,  2  Press  Drives,  Mfg. 
1971,  Located  California 

6  Unit  Goss  Urbanite,  2  Folders,  Mfg.  1972 

6  Unit  Goss  Urbanite,  1  Folder,  Press  Mfg.  1971 ,  100  H.P. 

7  Unit  Goss  Urbanite,  1  Folder,  2  Press  Drives,  Mfg.  1964 

4  Unit  Goss  Urbanite  Press,  1  Folder,  1  Tri-Color  1966-67 
1  Goss  Urbanite  Upper  Former  for  500  and  600  Series 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run;  Weeks  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBLISHER  •  575  Lexington  Ave  •  New  YofK  NY  10022 


Offered  Subject  to  Prior  Sale  by 


niand  newspaper  machinery  corporation 

■OSTM  ^  SANTA  ft  CHIVt.  LENEXA  KAN  bEZ'S  USA  913  4yz.y05l 

-  An  Inland  Industries  Company  - 
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EDITOR  &  PUBLISHER  for  August  23,  1980 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SIGNODE  MLN2A  tyer  in  like  new  condi¬ 
tion.  Parts  and  training  on  machine  in¬ 
cluded.  Very  reasonable.  John  Tinkler 
(504)  388-0269. 


NEWSPRINT 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


STANDARD  30  lb.  newsprint  made  to  your 
specifications.  Shipments  direct  from 
major  mills.  Box  35468,  Editor  & 
Publisher. 


PHOTOTYPESEUING 


COMPUGRAPHIC— 2  4%1,  $1000  each; 
Compuwriter  I  &  II,  $3000  each;  7200, 
$1500.  Steve  Deffke,  Yuma  Arizona  Sun, 
(602)  783-3333, 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


COMPUGRAPHICS 

7200— $2000.  Compuwriters  $2800. 
2971TL— $1500.  Keyboards— $1000.  FHN 
Business  Products,  PO  Box  442,  Marlton 
NJ  08053,  (609)  235-7614. 


PRESSES 


COTTRELL  V-25,  add-on  unit— 1971. 
Cottrell  V-15A,  3  units,  JF-7  folder. 

News  King,  4  units,  KJ6  folder— 1976. 
Hantscho  Jr.,  2  units,  folder, 

Hantscho  Mark  II,  4  units,  dryer,  folder— 
1977. 

Miehle  sheeter  22% "  cut  off. 

Butler  splicer  model  4042A. 

Baldwin  model  104A  Count-o-veyor. 

Gregg  stacker/bundler. 

Cottrell  4  position  stacked  roll  stand. 
Cross  pert  for  Cottrell  folder. 

INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 

(305)  896-4330  Telex  56-7471 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 

Rress,  25  years  experience,  CONTACT; 
en  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


AVAILABLE  from  an  ATF  web  press;  ATF 
sheeter,  ATF  combo  folder,  3  reel  dine, 
flying  paster.  Call  New  England  Printing 
Machinery  (617)  475-3210. 


GOSS  SC,  5  unit  press,  1968, 

Goss  SC  folder,  cross  perforator. 

Goss  Urbanite,  4  unit  press,  1963. 

Goss  Urbanite,  add-on  units,  1968-72. 
Harris  V15A,  5  unit  press,  1973. 

Harris  V15A,  6  unit  press,  1976-77. 

Harris  V25,  4  unit  press,  l971. 

Harris  folders;  JFl,  JF4,  JF7,  JF25. 

Color  King  add-on  units,  remanufactured. 
News  King,  4  unit  press,  1964. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Ind.  Ct  NE 
Atlanta,  Georgia  30329 
(404)  321-3992 _ Telex  700563 

4  UNIT  URBANITE,  loaded.  2  years  old, 
modified  Vz,  Vt  folder  available  im- 
mediately.  Call  (617)  475-3210. _ 

GOSS  COMMUNITY,  4  units,  1975  with 
Suburban  folder,  immaculate  condition, 
available  immediately.  Call  Southern  Print¬ 
ing  Machinery  (305)  592-8409  or  New  Eng¬ 
land  Printing  Machinery  (617)  475-321(l 

HARRIS  845,  3  units,  2:1  folder,  new 
1973.  IPEC  Inc,  97  Marquardt  Dr,  Wheel¬ 
ing  IL  60090.  (312)  459-9700. _ 


HARRIS  V15-A,  3  units  and  folder. 
Goss  Urbanite  quarter  folder. 

A  Stepper  730  inserter/3  bin. 

Contact:  Ken  Langley 
Continental  Printing  Machinery,  Inc. 
7881  Mastin  Dr. 

Overland  Park  KS  66204 
(913)  432-8276. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


22%"  CUTOFF  GOSS  HEADLINER,  4  Units 
2  half  decks,  2  to  1  folder,  available  now. 
2IV2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  avaialable  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 

22%"  cutoff  Hoe  color  convertible  4  units, 

available  now. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  VISA. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  VISA. 

5  unit  VISA. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


3  UNIT  THATCHER  WEB  PRESS  FOR 
SALE.  3  roll  stands;  motor  folder,  hoist. 
ATF  camera  and  plate  burner.  All  for 
$30,000.  Central  Nebraska  Booster  (308) 
234-4530,  1209  Ave  A,  Kearney  NB. 


4-UNIT  GOSS  COMMUNITY 
PRESS,  1966.  Operating. 
Call  (305)  661-4488. 


HARRIS  V-15A,  6  units,  1976-77,  2:1 
folder. 

Cottrell  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Cottrell  V-25  folders.  JF-1. 

Cottrell  V-25,  V4  and  Vz  folder. 

Fairchild  Color  King.  4  units,  1%6. 
Fairchild  News  King,  4  units.  1966. 

Goss  Community  add-on  units.  1969-76. 
Goss  Suburban  add-on  units. 

Goss  SC  folders,  V4,  Vz.  1975. 

Goss  folders:  Urbanite.  Suburban.  SU. 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  V4  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%,  45Vz". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

97  Marquardt  Dr. 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S.. 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  MARK  I  or  II  press  units  with  21Vi" 
cut  off. 

Box  34445,  Editor  &  Publisher 


STA-HI  251  COUNTER  STACKER. 
Box  34254, 

Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation. 
Box  34255,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SURBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 

HIGHEST  PRICES  PAID  for  scrap  litho¬ 
graphic  film  and  silver  chip.  All  types  and 
models  of  Silver  Recovery  Equipment.  Call 
Boston  Recovery  Co.,  Walpole  MA  (617) 
668-5486. 


IDAB-440  or  HALL  MONITOR  COUNTER 
STACKER  for  small  newspaper  facility. 
Must  see  in  operation.  Box  35116,  Editor& 
Publisher. 


WILL  PAY  TOP  CASH  PRICES  for  paper 
cutters.  Phillipsburg  and  Pitney-Bowes  in¬ 
serting  machines;  Cheshire  automatic 
labelers,  die  cutters,  sheeters,  Bunn  string 
tyers,  envelope  converting  equipment, 
vacuum  forming,  shrink  pack,  skin  packag¬ 
ing  and  blister  forming  also  printing  press, 
etc.,  plus  Virkotype  and  gold  stamping 
equipment.  We  will  assume  all  pick  up  and 
transportation  charges  and  pay  in  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 
Dearixirn  Ml  48121 


HARRIS  2200  add  terminal— need  now. 
Send  price,  condition  to  Box  35673,  Editor 
&  Publisher. 


CUTLER  HAMMER  MARK  IV  counter 
stacker  for  daily  newspaper  operation.  Re¬ 
spond  to  Box  35962.  Editor  &  Publisher. 

IVe  move  machinery! 

E&P  Classifieds 
(212)  7S2-70S3 


EQUIPMENT  &  SUPPLIES 

WANTED  TO  BUY 

SKIP  SLITTER(S)  for  Goss  Mark  I  head- 
iner.  233^6"  cutoff.  Could  use  4,  but  1 
would  help.  Contact  Larry  Barr,  Production 
Manager,  Fort  Wayne  Newspaper,  (219) 
461-8270. 

WANTEDTO  BUY  NEWSPRINT— 17- to  18" 
and  34"  to  36",  40"  diameter.  Needed  im¬ 
mediately.  Call  (305)  ^1-2619  after  3  pm 
leave  name  and  number. 

WANTED;  proof  presses,  foundry  and 
wood  type,  Ludlow  matrices.  Zorecki,  4418 
Lewis,  Toledo  OH  43612. 

GOSS  METRO  OFFSET.  96  page  capacity. 
Kenneth  Larmley,  Continental  Printing 
Machinery,  7881  Mastin  Dr,  Overland 
Park,  KS  66204. 

USED  front-end  system,  to  8  terminals. 
Also  Compugraphic  unified  composers. 
Box  3566o.  Editor  &  Publisher. 

WANTED — Used  equipment  in  excellent 
condition:  6  Goss  Metro  offset  units.  1  half 
deck,  2:1  folder,  21Vz"  cutoff,  2  upper 
formers.  1  skip  slitter.  6  Goss  reel-tension 
and  paster,  reversible  drums  and  angular 
bars.  Contact  Pedro  Caballero.  Apartado 
1048,  Caracas  Venezuela. 

IBM  COMPOSER,  IBM  ESC.  IBM  fonts. 
IBM;  Heidelbergs.  N.  Gregory,  343  Clive 
Ave.,  Oceanside,  NY  11572.  (516)  764- 
2250. 

Help 

Wanted... 

ACADEMIC 

ANTICIPATED  OPENING- January,  1981. 
Non-tenure  track  journalism  assistant  pro¬ 
fessorship.  MA  or  PhD  plus  si^ificant 
newspaper  experience  required.  Teach  re¬ 
porting.  Layout  experience  desirable. 
Write  Harold  Davis.  Department  of  Jour¬ 
nalism,  Georgia  State  University.  Atlanta 
GA  30303.  GSU  is  an  affirmative  action 
equal  opportunity  employer. 

VISITING  LECTURER — The  Journalism 
School.  Drake  University,  seeks  a  lecturer 
in  magazines  for  the  Spring  1981  semes¬ 
ter.  January  to  early  May.  Teach  in 
magazine  writing  and  production.  For  in¬ 
formation  write;  Dean  Herbert  Strentz, 
School  of  Journalism,  Drake  University. 
Des  Moines  lA  50311. 

CHAIR  IN 
JOURNALISM 
TROY  STATE 
UNIVERSITY 

Looking  for  the  top  person 
in  the  field  of  broadcasting 
or  newspapers  to  fill  a  newly 
establisheij  chair  in  journal¬ 
ism.  The  person  we  are  seek¬ 
ing  must  have  a  national 
reputation  in  one  of  the 
above  fields.  The  person 
named  will  be  expected  to 
teach  at  least  one  course  a 
quarter  as  well  as  help  de¬ 
velop  and  implement  the 
programs  of  the  chair. 
Appointment  will  be  on  the 
basis  of  an  academic  year 
but  will  consider  quarter 
basis.  Liberal  stipend  to  the 
right  person. 

Prospective  nominees  should 
submit  inquiries  by  Septem¬ 
ber  30,  1980  to:  Dean,  Hall 
School  of  Journalism,  Troy 
State  University,  Troy  AL 
36081 .  An  Equal  Opportunity 
and  Affirmative  Action  Em¬ 
ployer. 

SELLING  EQUIPMENT? 

If  you  regularly  contact  over  100,000  printers 
world  wide,  have  a  network  of  overseas 
companies  and  agents  backed  by  a  computerised 
data  bank,  then  you  can  probably  sell  your  own 
equipment  at  top  prices 


IF  NOT 

CONTACT  MILTHORP  INTERNATIONAL 


We  currently  need 
GOSS,  HARRIS  KING  and 
MERGANTHALER  PRESSES 
for  our  clients 


NEIL  ZAMMIT 

Milthorp  International 
Monckton  Road 
Wakefield  WF2  7AS  England 
Tel  924  75161  Telex  557964 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


WANTED— Publisher  for  established  daily 
independent  college  newspaper.  Experi¬ 
ence  with  commercial  or  college  publica¬ 
tions  a  must.  Salary  commensurate  with 
experience.  Send  resume,  availability  and 
salary  requirements  to  Purdue  Student 
Publishing  Foundation,  c/o  Tom  Eggleston, 
PO  Box  1535,  Lafayette  IN  47902. 

BUSINESS  MANAGER/ 
CONTROLLER 

Major  East  coast  metropolitan  newspaper 
offers  exciting  challenge  and  unique  op¬ 
portunity  for  experienced  financial  profes¬ 
sional.  10-15  years  of  line  managerial  re¬ 
sponsibility  in  newspaper  publishing  re¬ 
quired.  Broad  background  in  business  sys¬ 
tems,  cost  control  and  financial  reports 
necessary.  Send  resume  and  salary  re¬ 
quirements  to  Box  35722,  Editor  & 

Publisher. _ 

GENERAL  MANAGER 
The  New  York  Times  Affiliated  Newspaper 
Group  is  looking  for  an  aggressive  indi¬ 
vidual  to  take  charge  of  its  newly  acquired 
Anna  Marie  Island  (Florida)  weekly  news¬ 
paper.  The  individual  we  seek  must  have  a 
strong  marketing  background  and  a  work¬ 
ing  knowledge  of  all  facets  of  a  weekly  or 
small  daily  operation.  Proven  leadership 
abilities  also  essential. 

We  offer  an  excellent  benefit  package  and 
competitive  salary  commensurate  with 
your  background.  Mail  resume  and  re¬ 
quirements  in  confidence  to:  Lynn  Mat¬ 
thews.  Group  Vice  President,  The  New 
York  Times  Affiliated  Newspaper  Group, 
PO  Box  408,  Lakeland  FL  33802.  An  Equal 
Opportunity  Employer. 


PUBLISHER  to  be  responsible  for  edito¬ 
rial.  advertising  and  circulation  depart¬ 
ments  only  for  growing  group  of  weekly 
publications  that  are  part  of  a  larger  or¬ 
ganization.  Zone  1.  Must  be  experienced 
and  capable  of  being  totally  self-sufficient. 
$30,000  plus  benefits.  Send  resume  to 
Box  35966,  Editor  &  Publisher. 


PLACE 

YOUR 

BET 

ON  E&P 
CLASSIFIEDS 
...  We  Bet 
You'll  Be 
Satisfied 

E  &  P's  Help  Wanted  ads 
reach  the  industry  people 
you  are  looking  for  to  fill  that 
open  position  at  your  paper. 
And,  Position  Wanted  adver¬ 
tisers  tell  us  that  E&P  Clas¬ 
sified  ads  get  results! 

Call  us  today  to  reserve 
space  in  our  next  issue.  Ask 
about  our  low  contract  rates! 

If  your  game  is  equipment, 
products,  services  or  sys¬ 
tems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surplus 
equipment  on  your  hands)  E 
&  P  Classifieds  are  your  best 
bet  to  make  (or  save)  some 
easy  money. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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NEWSPAPER 

MANAGEMENT  OPENINGS 

DIR.  OF  OPERATIONS  To  $45,000 
50,000  daily  in  the  East.  Report  to  pub¬ 
lisher  and  supervise  a  staff  of  100  in  this 
unionized  facility.  Degree  preferred,  must 
have  production  management  experience 
in  a  union  environment. 

SYSTEMS  MANAGER  To  $40,000 

Senre  on  corporate  headquarters  staff  of 
large  newspaper  chain,  function  as  an  in¬ 
ternal  consultant  on  business  and  produc¬ 
tion  systems.  Degree  required,  must  have 
minimum  5  years  experience  in  computer 
systems  within  a  newspaper  environment. 
Stationed  in  the  East. 

PRESSROOM  MANAGER  To  $35,000 
Large  property  on  the  West  Coast.  (College 
degree  preferred,  not  required.  Have  off¬ 
set  experience,  preferably  Goss  presses. 
Have  minimum  of  5  years  pressroom  man¬ 
agement  experience,  commercial  experi¬ 
ence  desirable. 

DATA  PROCESSING  MGR.  To  $35,000 
Large  metro  daily  in  the  Midwest,  Report 
to  VP-operations,  supervise  staff  of  40, 
Have  strong  management  skills,  minimum 
10  years  data  processing  experience.  De¬ 
gree  required. 

DATA  PROCESSING  DIR.  To  $35,000 
Large  metro  in  the  Southwest.  Report  to 
VP-finance,  experience  with  DEC  equip¬ 
ment  highly  desirable.  Degree  required. 
Have  minimum  8  years  computer  experi¬ 
ence  with  half  in  a  newspaper  environ¬ 
ment. 

PRODUCTION  MANAGER  To  $30,000 
50,CX)0  daily  on  the  West  Coast.  Reports 
to  VP-operations,  supervise  staff  of  50  in 
union  environment.  Have  prior  manage¬ 
ment  experience  in  comparable  size  prop¬ 
erty.  have  been  involved  in  labor  relations. 

PRODUCTION  MANAGER  To  $30,000 
Group  of  weeklies  in  the  East.  In  addition, 
also  do  insert  printing.  Report  to  VP- 
operations,  supervises  staff  of  35  in  non¬ 
union  environment.  Prefer  someone  with 
background  in  composing  room  front  end 
systems, 

CONSULTANT-CLASS.  SYS.  To  $30,000 
Serve  on  corporate  staff  of  newspaper 
chain  with  major  responsibilities  in  clas¬ 
sified  systems.  Function  as  internal  con¬ 
sultant  to  all  properties,  will  be  based  in 
the  East.  Degree  required.  Have  prior 
classified  systems  experience. 

PRODUCTION  AND  DATA 
PROCESSING  OPENINGS 

MAILROOM  SUPERVISOR  To  $28,000 
200,000  daily  in  the  Midwest,  part  of  a 
progressive  chain.  Report  to  production 
manager,  supervise  50  union  employees. 
Have  prior  management  experience  in 
unionized  mailroom. 

SYSTEMS  ANALYST  To  $26,000 

Serve  on  staff  of  corporate  data  process¬ 
ing  department  of  a  newspaper  chain  in 
the  Midwest.  Degree  required.  Work  on 
various  projects,  all  oriented  towards  the 
business  side. 

PLATEMAKING  FOREMAN  To  $23,000 
Large  metro  in  the  East.  Have  prior  ex¬ 
perience  with  offset  platemaking,  experi¬ 
ence  in  the  camera  area  highly  d^esirable. 
Will  supervise  staff  of  7  employees  in 
unionised  environment. 

PRODUCTION  MANAGER  To  $23,000 
Group  of  weeklies  in  Sun  Belt.  Report  to 
general  manager,  supervise  45  people  in 
production  department.  Prefer  someone 
with  heavy  technical  background  in  the 
pre-press  and  mailroom  areas. 

PRESSROOM  FOREMAN  To  $20,000 

Medium  size  daily  in  the  Southwest.  Also 
do  a  lot  of  short-run  newspaper  work, 
inserts  and  mailers.  Report  to  general 
manager,  prefer  someone  with  background 
on  Goss  Community  press. 

All  positions  fee  paid. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn,  Jr. 

GORDAN  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  W5,  610  E.  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  M5-0800 


GROUP  OPERATIONS  VICE  PRESIDENT 
Established  newspaper  group  in  top  50  in 
daily  circulation  seeks  professional  as  Vice 
President-operation.  Must  supervise  and 
work  effectively  with  general  managers  on 
all  facets  of  operation  from  budgeting  to 
sales  and  profit  and  loss  analysis.  Need  a 
hands-on  executive  with  answers  and  abil¬ 
ity  to  lead  and  help.  Medium  travel.  Send 
full  and  complete  details  in  first  resume 
letter.  All  replies  confidential.  Box  35944, 
Editor  &  Publisher. 


GENERAL  MANAGER— Quality  daily  in 
lovely  Southeastern  seacoast  state.  Group 
owned.  Excellent  growth  potential  for  both 
newspaper  and  candidate's  future.  Relate 
complete  details  In  the  first  letter  to  Box 
360(17,  Editor  &  Publisher. _ 


GENERAL  MANAGER— Zone  5,  60,000 
circulation  weekly  group,  dominent  in 
growth  market.  No  travel.  Strong  market¬ 
ing  background,  hands-on  management 
track  record,  excellent  opportunity.  Box 
36050,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  group  of  10 
weekly  newspapers  on  the  South  Shore  of 
Boston.  Must  be  experienced  and  capable 
of  managing  15-person  staff.  Proven  suc¬ 
cess  on  regional  sales  and  multiple  prod¬ 
ucts  are  useful.  Liberal  pay  and  benefits. 
Send  resume  to  MPG  Communications, 
Harriett  Rady,  Personnel  Manager,  Box 
959,  Plymouth  MA  02360.  (617)  746- 
5555,  or  in  Massachusetts  1-800-242- 
0264. 


CLASSIFIED  ADVERTISING  MANAGER  for 
New  Jersey's  foremost  and  largest  weekly 
newspaper.  A  great  opportunity  for  an  ex¬ 
perienced  classified  advertising  manager 
to  join  a  dynamic,  aggressive  organization 
where  classified  has  not  kept  pace  with  the 
display  growth.  For  confidential  interview 
call  R.  Kalfus  (201)  891-5355  or  write 
Suburban  News,  795  Susquehanna  Av, 
Franklin  Lakes  NJ  07417. 


RETAIL  SALES  MANAGER.  Weekly  in 
Chicago  suburbs  needs  a  proven  leader 
and  motivator.  Report  to  ad  director.  Han¬ 
dle  several  key  accounts  on  a  personal 
basis.  Salary  plus  bonus  and  expenses. 
Send  resume  and  salary  history  to  Box 
35687,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  to  take  charge 
of  Zone  7  weekly  group.  This  new  position 
offers  $18,000  plus  benefits  and  bonus- 
can  lead  to  assistant  publisher  post.  We 
want  a  person  who  can  sell,  but  more  im¬ 
portantly,  a  person  with  ideas  who  can 
motivate  a  sales  staff.  Lots  of  potential  for 
added  lineage.  Write  Box  35786,  Editor  & 
Publisher. 


ADVERTISING  PERSONNEL 
We  have  immediate  openings  for  an  ex¬ 
perienced  retail  advertising  sales  manager 
and  some  experienced  display  salesmen. 
This  is  a  growing  daily-weekly  group,  in  an 
exciting  area  of  growth  and  development. 
Good  salary,  plus  benefits.  Prize-winning 
newspapers.  If  you're  a  real  professional  or 
a  sincere,  hard-working  youngster  with 
most  of  the  tools  of  the  trade,  we  might 
have  a  great  opening  for  you.  Write  to: 

Donovan  M.  Krammer,  Publisher 
Casa  Grande  Valley  Newspapers  Inc. 

PO  Box  639 
Casa  Grande  AZ  85222 


CLASSIFIED  MANAGER  for  35,000  daily 
located  in  northern  California.  Must  be  ex¬ 
perienced  and  capable  of  leading  a  staff  of 
8  in  highly  competitive  market.  Excellent 
salary  plus  benefits.  Send  resume  to  Box 
35896,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 

Unusual  opportunity  for  experienced 
executive.  Must  know  classified  outside 
and  telephone  sales.  Top  trainer  and  re¬ 
cruiter,  We  are  a  7  day  paper  serving  Ok¬ 
lahoma  City  and  need  leadership  in  our 
classified  department.  Salary  open  plus 
fringes.  Reply  to  Box  35928,  Editor  & 
Publisher. 


COMBINATION  PERSON  with  4-10  years 
experience  needed  for  managing  small  ad 
department  on  large  Midwest  competitive 
suburban.  We  are  seeking  a  dynamic 
superstar  who  can't  and  won't  be  stopped 
from  reaching  high-profit  and  linage  gains 
goals.  Starting  salary  to  $22,000  plus 
bonuses  and  opportunity  for  stock.  Send 
resume  and  letter  describing  your  past  ac¬ 
complishments,  state  present  earnings. 
Box  35918,  Editor  &  Publisher. 

EDITOR  i 


ADVERTISING  MANAGER 
Advertising  manager,  suburban  group  of 
weekly  newspapers,  Kansas  City,  Missouri. 
83,000  circulation.  Absolute  necessity 
that  applicant  have  sales  management  ex¬ 
perience  in  competitive  field.  Must  be 
strong  in  sales  training  and  personal 
salesmanship.  Excellent  company  bene¬ 
fits,  salary  and  bonus.  Call  Nat  Townsend, 
(816)  454-9660  for  interview. 


CLASSIFIED  ADVERTISING  MANAGER— 
Zone  2,  We  need  the  best.  We  must  have 
experience  on  medium  or  large  newspaper. 
Must  be  creative,  with  organizational  abil¬ 
ity  and  familiar  with  the  East,  We  need 
someone  who  can  help  rebuild  and  add 
sparkle  to  our  classified  department. 
$30,000  to  $32,000  range.  Write  Box 
36028,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
60,000  AM  daily  in  Zone  2.  Excellent  op¬ 
portunity  for  experienced  individual  with 
proven  track  record  to  join  an  aggressive 
company  providing  strong  incentives  and 
excellent  fringes.  Ample  opportunity  tor 
career  advancement.  Send  resume  and 
salary  requirements  to  Box  36026,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING  solicitor  for  morn¬ 
ing  daily  in  wonderland  Wyoming.  Entry- 
level  considered,  sales  and  layout  experi¬ 
ence  preferred.  Contact  Bill  Frederick, 
Northern  Wyoming  Daily  News,  Box  508, 
Worland  WY  82401.  (307)  347-3241. 


CLASSIFIED  ADVERTISING  MANAGER  for 
17,000  daily.  2-3  years  classified  display 
sales  experience  necessary  for  your  next 
move  up.  Send  resume  and  salary  history 
to  Vincent  Mele,  Daily  Advance,  PO  Box 
30,  Dover  NJ  07801. 


GROW  WITH  A  GROWING  COMPANY:  Ag¬ 
gressive,  professional  career-oriented  per¬ 
son  sought  for  advertising  sales  with  5  year 
old  shopping  guide  in  western  North 
Carolina.  College  degree  helpful,  advertis¬ 
ing  experience  a  must.  Seeking  people 
that  are  looking  for  a  place  to  get  involved, 
grow,  and  develop  with  the  company,  as¬ 
sume  added  responsibilities,  maybe 
someday  even  run  the  place!  Salary,  com¬ 
mission,  mileage,  insurance.  Mid  teens. 
Send  resume  to:  Box  35982,  Editor  & 
Publisher. 


ARTIGRAPHICS 


THE  MIAMI  HERALD  seeks  graphic  artist 
with  imagination  for  business  oriented 
charts  and  maps.  Applicant  should  have 
several  years  experience,  be  able  to  gener¬ 
ate  ideas  and  have  good  understanding  of 
type  and  layout.  Good  salary  and  growth 
potential.  Send  resume  and  sample  to: 
Kent  Barton,  Chief  Artist,  The  Miami 
Herald,  1  Herald  Plaza,  Miami  FL  33101. 


ART  DEPARTMENT  MANAGER  needed  to 
supervise  staff  serving  promotion,  editorial 
and  advertising  and  to  develop  work  flow 
systems,  etc.  Commercial  art  experience, 
portfolio  required.  Degree,  supervisory  ex¬ 
perience  preferred.  Send  letter,  resume, 
work  samples  to  D.  Nordstrom,  Trenton 
Times,  500  Perry  St,  Trenton  NJ  08605. 
Work  samples  returned  on  request. 


CIRCULATION 


NORTHEASTERN  DAILY  is  seeking  a  well- 
rounded  circulation  manager  for  member 
of  circulation  executive  staff.  Pre¬ 
requisites  include:  field  experience  in 
hardcore  low  income  areas,  strong  in  ac¬ 
counts  receivable  control,  a  minimu  m  of  2 
years  inside  management  and,  upmost, 
strong  in  people  ability.  Salary  is  commen¬ 
surate  to  qualification.  Send  resume  to 
Box  35522,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group 
in  beautiful  Pacific  Northwest.  Prefer 
someone  with  solid  suburban  circulation 
marketing  experience.  Must  have  proven 
sales,  management,  organizational  and 
motivational  skills.  Work  with  district  man¬ 
agers  and  carriers.  Must  be  able  to  initiate, 
develop  and  follow  through  with  marketing 
plans  and  concepts  designed  to  increase 
circulation.  Salary  to  $18,(X)0.  Box  35729, 
Editor  &  Publisher, 


SHARP,  5  day  daily  requires  circulation 
manager.  First  class,  affluent  town.  Total 
package  $17,500.  Southwest.  Box  35934, 
Editor  &  Publisher. 
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COMPUTER  TECHNOLOGY 


PROGRAMMER/ANALYST 
Large  metro  Zone  3  seeking  person  with 
exposure  to  newspaper  business  applica¬ 
tions.  Candidate  must  have  COBOL  and 
CICS  experience  in  an  IBM  DOS  environ¬ 
ment.  Send  resume  to  Box  35661,  Editor  & 
Publisher. 


COMPUTER  MANAGEMENT 
PROFESSIONAL 

Current  expansion  and  continuing  growth 
provide  opportunities  in  all  phases  of  activ¬ 
ity  at  a  major  metropolitan  newspaper  in 
Zone  5.  We  are  looking  for  an  assistant 
manager  with  broad  operational  and  plan¬ 
ning  responsibility.  Large  systems  installa¬ 
tion  now  being  planned,  require  the  ad¬ 
ministrative  skill  of  an  accomplished  man¬ 
ager.  Excellent  salary  and  benefits.  Please 
send  resume  to  Box  35938,  Editor  & 
Publisher. 


Please  be  selecbve  in  the  number  ot  clips 
submitted  in  response  to  an  ad.  Include  only 
material  which  can  be  forwarded  in  a  large 
manila  envelope  _ 


^  EDITOR  ^ 

We  want  a  people-oriented 
person  to  direct  a  talented 
staff  of  50  on  our  award¬ 
winning  medium-sized  daily 
and  Sunday.  Resume  and 
cover  letter  to  Arthur  E. 
Mayhew,  General  Manager, 
Beaver  County  TIMES,  PO 
Box  400,  Beaver  PA  1 5009.  . 


MAJOR  SOUTHEASTERN  DAILY  looking 
for  someone  with  that  something  extra  in 
the  way  of  feature  and  lifestyle  writing— a 
masterful  storyteller,  proven  reporter,  en¬ 
terprising  and  innovative  person— for  a 
section  that  already  has  polish  and  pizzazz 
and  wants  to  keep  it  that  way.  Only  hard 
workers  with  strong  clips  and  references  to 
back  them  up  need  apply.  Box  35880, 
Editor  &  Publisher. 


WANTED — Cable  editor  with  VDT  experi¬ 
ence.  Excellent  opportunity,  well  estab¬ 
lished  English  language  daily.  Write  to  the 
Daily  Journal,  Apto.  1408,  Caracas  Ven¬ 
ezuela. 


EDITOR  AND  GENERAL  MANAGER 
wanted  for  rapidly  growing  twice  weekly 
old  county  seat  paper  in  Louisiana.  Must 
manage  editorial  sales  composition  staff. 
Need  experienced  manager  and  commun¬ 
ity  leader  for  an  excellent  future  in  Gulf 
Coast  area.  E.W.  Wise,  PO  Box  99,  Sulphur 
LA  70663  (318)  527-7075. _ 

ONE  SPORTS  WRITER  and  one  nevus  re¬ 
porter  for  12,000  PM  daily  in  Zone  3. 
Strong  local  coverage  with  professional 
quality.  Reply  to  Box  36042,  Editor  & 
Publisher. 


OIL  WRITER/EDITOR 
MIDUND,  TEXAS 

We  have  a  challenging  opportunity  for  a 
career  minded  person  capable  of  produc¬ 
ing  the  main  news  and  features  articles  for 
our  monthly  magazine  covering  the  pe¬ 
troleum  industry  of  the  Southwest.  Person 
should  posssess  excellent  journalistic  skills 
and  the  motivation  to  rrxive  up  in  a  profes¬ 
sional,  growth-oriented  publishing  organi¬ 
zation.  Send  resume,  samples  and  salary 
requirement  to  Hart  Publications,  PO  Box 
1917,  Denver  CO  80201. 


CITY  EDITOR — To  produce  brightest, 
best-edited  news  report  in  state.  Perform 
well  and  managing  editor’s  slot  a  possibil¬ 
ity  on  prize-winning  25,000  circulation 
daily.  Zone  4.  Box  35911,  Editor  & 
Publisher. 


SPORTS  EDITOR— We  want  to  be  the  best 
and  to  get  there  we  need  a  solid  pro.  We're 
a  7  day  AM  on  the  Mississippi  River  in  a 
sportsmens  paradise.  Resume,  clips  and 
salary  requirements  to  Ken  Fortenberry, 
Editor,  The  Natchez  Democrat,  PO  Box 
1447,  Natchez  MS  39120. 


MANAGING  EDITOR— For  one  of  Califor¬ 
nia’s  outstanding  weekly  newspapers.  Di¬ 
rect  5  person  staff.  Seeking  take-charge 
newsperson  with  makeup  skills  and  sobd 
news  judgment.  Beautiful  central  coast 
community  on  ocean’s  edge.  $300  per 
week.  Send  resume  to  The  Sun  Bulletin, 
Box  S,  Morro  Bay  CA  93442. _ 

MEDIUM-SIZED  Southern  daily  seeks  gen¬ 
eral  assignment  reporter  and  business  writ¬ 
er.  If  you  have  2  years  daily  newspaper 
experience,  a  J-degree  and  the  motivation 
to  help  us  to  continue  our  national  award¬ 
winning  tradition,  send  resume  and  clips 
to  Box  35906,  Editor  &  Publisher. 


CANINE  CHRONICLE,  the  only  weekly  for 
dog  show  exhibitors,  needs  a  reporter-edi¬ 
tor.  You’ll  do  it  all.  Dog  show  knowledge  a 
must.  Travel  required.  Excellent  opportun¬ 
ity.  Salary  commensurate  with  back¬ 
ground.  Send  resume  and  salary  require¬ 
ments  to  Ric  Routledge.  PO  Box  115, 
Montpelier  IN  47359. 


SPORTSWRITER 

High  standards,  good  training  with  a  qual¬ 
ity-minded  small  daily  in  central  Florida. 
Writing,  layout  and  photo  experience  re¬ 
quired.  Send  resume  and  clips  to  Don 
McMullen,  The  Leesburg  Commercial,  PO 
Drawer  7.  Leesburg  FL  32748. 


ARE  YOU  THE  BEST? 

We’re  a  major  Southeastern  daily  publish¬ 
ing  12  life  style/entertainment  sections 
weekly  and  frequent  special  section.  We 
need  an  editor  with  an  artist  flair  for  using 
photographs,  art  type,  spot  color,  transpar¬ 
ency  and  special  engraving  set  to  create 
lamuts  that  sell.  We  want  a  superb  copy 
editor  who  can  write  inviting,  accurate 
headlines,  who  understand  that  graphics 
and  words  must  not  compete  for  attention, 
but  who  can  give  our  pages  pizzazz.  Send  5 
samples  of  your  work  and  a  detail  letter 
explaining  why  you  are  proud  of  the  sam¬ 
ples,  what  work^  and  what  didn’t;  include 
a  resume,  phone  number  where  you  can  be 
called  immediately,  the  names  and  num¬ 
bers  of  3  references  we  can  call  now  and  a 
brief  statement  of  your  philosophy  of  lay¬ 
out  to  Box  36044,  Editor  &  f^blisher. 

SHIRT  SLEEVES  EDITOR  to  work  with  an 
established  format  on  a  county  seat  daily 
newspaper.  We  produce  a  90%  local,  10% 
wire  community  daily.  The  formula  is  set 
for  competition,  but  we  need  somebody 
who  can  work  within  the  formula  and  turn 
out  a  top  quality  local  news  daily.  Layout 
and  headwriting  experience,  editing  back¬ 
ground  essential.  Court  house  coverage  or 
city  hall  beat  background  a  must.  We  need 
a  mature,  conservative  manager  to  super¬ 
vise  and  work  with  a  staff  of  3  plus  corre¬ 
spondents.  Contact  Michael  Tompkins, 
Publisher,  Clinton  Daily  Journal.  117  W 
Main  St,  Clinton  IL  61727. 


THE  SOUTHERN  ILLINOISAN,  a  33.000 
daily  and  Sunday  seeks  a  midwestemer  for 
its  copy  desk.  Desk  and  reporting  experi¬ 
ence  desirable.  You’ll  edit  local  and  wire 
copy,  layout  daily  pages  and  be  responsi¬ 
ble  for  weekly  sections.  Salary  to  $16,000 
for  experienced  editor.  Send  resume  and 
samples  of  your  work  to  Pete  Selkowe. 
Southern  Illinoisan,  PO  Box  2108,  Carbon- 
dale  IL  62901. 


CITY  EDITOR  needed:  ours  is  retiring. 
Looking  for  experienced  person  who  can 
direct  and  motivate  young  staff  on  25.000 
circulation  Zone  4  PM  Monday-Friday.  AM 
Saturday-Sunday.  Send  resume  to  Box 
36017.  Editor  &  Publisher. 


DYNAMIC  beginner  needed  by  community 
newspaper  group.  Must  be  superb  speller, 
excellent  typist,  know  how  to  write  and  be 
interested  in  all  phases  of  community 
journalism,  including  production  and 
sales.  Only  if  you  are  among  the  best 
should  you  apply  for  this  management 
trainee  position.  Chance  for  executive  post 
within  a  couple  of  years.  Box  36015,  Editor 
&  Publisher. 


SPORTS.  Ohio  daily,  40.000  to  50,000  cir¬ 
culation.  Resume,  references,  salary  his¬ 
tory.  Box  36053,  Editor  &  Publisher. 


WE  ARE  LOOKING  for  experienced  copy 
editors.  Don’t  apply  if  you  can’t  edit  tightly 
and  write  excellent  heads.  Try  out  man¬ 
datory.  Send  first  time  resume  with  refer¬ 
ences  to  B.  Clair  Cobb.  News  Editor, 
Arizona  Republic.  PO  Box  1950.  Phoenix 
AZ  85004, 


STATE  CIRCULATION  MANAGER  needed 
in  desirable  Southeastern  (Zone  4)  loca¬ 
tion  to  manage  2  zone  supen/isors  and  10 
district  managers  in  state  circulation  area. 
Experience  in  motor  route  delivery  with 
good  background  in  management  and 
supervising  a  must.  Good  starting  salary 
with  excellent  advancement  potential  and 
company  paid  benefits  plus  company  car 
with  expenses.  Send  resume  with  salary 
requirements  to  Box  35926,  Editor  &  Pub¬ 
lisher.  An  equal  opportunity  employer. 


CIRCULATION  MANAGER  for  9500  daily 
Monday  through  Saturday.  Need  aggres¬ 
sive  manager  willing  to  promote  with  car¬ 
riers  and  motor  routes.  Growth  potential 
there  for  right  person  willing  to  work  di¬ 
rectly  with  carriers  and  manage  depart¬ 
ment,  in  outstanding  Illinois  community  of 
15,000.  Salary  $15,000  to  $18,000  de¬ 
pending  on  experience,  potential.  Fringes 
include  full  health  insurance  program, 
prescription  card  plan,  profit  sharing-sav- 
ings.  Send  full  resume  to  Box  35790, 
Editor  &  Publisher. 


CIRCULATION  SUPERVISOR  OPENING 
Will  manage  RTZ  area  and  supervise  3  dis¬ 
trict  managers.  Excellent  starting  salary, 
auto  allowance,  and  bonus  plan.  Contact 
Ken  Anderson,  State  Circulation  Manager, 
Beaumont  Enterprises  &  Journal,  PO  Box 
3071,  Beaumont  TX  77704. 


CIRCULATION  MANAGER/GENERAL  MAN¬ 
AGEMENT— Zone  6,  12,000  PM  is  seeking 
a  circulation  manager  who  can  take  his 
place  in  top  level  management  with  the 
president  and  vice-president.  High  growth. 
Sunbelt  area.  Salary  negotiable.  Sdx  35882, 
Editor  &  Publisher. 


ALL  AROUND  WEEKLY  circulation  man¬ 
ager  needed  by  15  paper  Zone  5  suburban 
group  to  realize  potential  of  our  growing 
market.  Must  be  proven  leader  with  record 
in  carrier  recruitment,  development.  Will 
consider  No.  2  person  or  experienced  zone 
supenfisor  ready  to  run  own  operation.  Box 
35939,  Editor  &  Publisher, 


SALES/MARKETING  MANAGER 
HOME  DELIVERY  MANAGER 

We  are  growing  and  expanding  in  a  South¬ 
ern  growth  market  filled  with  challenge 
and  opportunity. 

We  need  an  experienced  sales  manager 
with  a  proven  results  record  in  apartment 
marketing  and  adult  sales  crews. 

We  need  a  home  delivery  manager  who 
honestly  believes  in  good  service  as  the 
means  to  solid  growth  .  .  .  Someone  who 
would  say  to  the  sales  manager,  "You  sell 
.  .  .  We’ll  deliver." 

Candidates  must  possess  good  people  and 
leadership  skills.  Good  salary  and  benefits. 
Please  send  current  salary  history  and  re¬ 
sume  in  strict  confidence  to  Box  36043 
Editor  &  Publisher. 


CIRCULATION  MANAGER 
A  small  (but  growing)  daily  located  in 
northeastern  Ohio  is  looking  for  someone 
to  share  the  resppnsibilities  of  managing 
this  daily  division  in  sales  growth,  training 
of  a  new  staff,  and  loweripg  outstanding 
balances. 

The  person  we  seek  would  have  a  good 
record  of  motivating  their  people  and  not 
afraid  to  share  their  talents  of  circulation 
and  field  train  their  people. 

Salary  and  bonus  in  the  $15-16,(X)0  range 
to  start. 

Send  resume,  salary  history  and  your  5 
year  goals  to  Box  35999,  Editor  & 
Publisher. 


AWARD-WINNING,  expanding  16,000 
Southern  daily  will  soon  have  openings  for: 
2  news  reporters,  experienced  desk  person 
and  a  sportswriter.  Quality  living  in 
college-outdoor  oriented  area.  Box  35720, 
Editor  &  Publisher. 


NEWS  EXECUTIVE,  outstanding  large 
suburban  group  on  Zone  2.  Outstanding 
opportunity.  Send  resume  to  Box  35692, 
Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR.  By  aggressive, 
growing  small  mid-sized  daily  in  competi¬ 
tive  south  Florida  market.  Must  be  strong 
on  ideas,  very  personable,  dedicated  and 
high  in  leadership  experience.  Send  clips, 
resume,  references  now  to  Box  35932, 
Editor  &  Publisher. 


THE  DAKOTA  SUN,  a  weekly  county  paper 
on  the  Standing  Rock  Indian  Reservation, 
s  looking  for  an  assistant  editor  who  can 
help  with  almost  every  part  of  the  newspa¬ 
per  production  process,  from  reporting 
and  photography  to  bookkeeping  and  ad¬ 
ministrative  work.  The  Sun  is  a  young, 
growing  paper  with  new  editorial  and  ad¬ 
vertising  needs  every  day.  Tough  work, 
good  pay.  Applicant  should  have  back¬ 
ground  or  experience  in  accounting, 
newswriting,  etc.  J-school  helpful  but  not 
required.  Contact  Al  Bruno,  Editor,  Dakota 
Sun,  Box  483,  Ft.  Yates  ND  58538,  (701) 
854-3425. 


SPORTS  EDITOR— Lead  2  person  sports 
staff  of  Zone  7  regional  morning  daily  of 
19,000.  Coordinate  strong  prep  coverage. 
Some  college  and  pro  football  assign¬ 
ments.  Weekly  column.  Experienced  on 
smaller  daily  desired.  Above  average  salary 
and  excellent  fringes.  Reply  to  Box  35967, 
Editor  &  Publisher. 


WIRE  EDITOR 
Experienced  in  wire  layout  copy  editing? 
Knowledgeable  and  interested  in  national 
and  international  affairs?  Willing  to  work 
hard  in  return  for  good  pay  and  excellent 
benefits?  Like  to  relocate  to  Florida’s  lower 
west  coast  in  one  of  the  finest  environ¬ 
ments  in  the  land?  Want  an  opportunity  to 
grow  with  a  fast  growing  daily  in  a  fast 
growing  area?  If  yes  to  all,  contact  Burt 
Stoddard,  Executive  Editor,  Naples  Daily 
News,  1075  Central  Ave,  Naples  FL  33940. 


ZONE  5  NEWSPAPER,  6  day  with  14,000 
circulation  has  opening  for  features/com¬ 
munity  editor.  Must  be  able  to  cultivate 
good  relations  with  city  of  20,000  and  its 
immediate  areas.  Good  news  judgment, 
layout  and  writing  skills  important.  Send 
resume,  clips  and  references  to  Box 
35042,  Editor  &  Publisher. 


FLORIDA  PUBLISHING  COMPANY  seeks 
editor  for  its  monthly  city  magazine  and  its 
community  nevrs-weekly.  Company  antici- 

&ates  substantial  growth,  applicant  should 
e  aggressive  as  well  as  having  some  ex 
perience.  Not  a  9-5  job.  Reply  in  confi¬ 
dence  with  resume  to  Box  35439,  Editor  & 
Publisher. 


SPORTS  EDITOR.  $205  per  week  starting 
VDT,  northeastern  Oklahoma  daily.  Daily 
Journal.  Vinita  OK  74301. 


COPY  EDITOR — New  York  area  AM  seeks 
bright  editing  skills  and  ability  to  write 
sharp  heads.  Night  hours.  Starting  salary 
$10,400.  Send  resume  and  references  to 
Box  35883,  Editor  &  Publisher. 


To  answer  box  number  ads  in 
EDITOR  a  PUBLISHER 

Address  your  reply  to  the  box  number  given  in 
the  ad.  c/o  Editor  &  Publisher.  575  Lexington 
Ave..  New  York,  N  Y.  10022. 


EXECUTIVE  EDITOR 

Due  to  retirement,  this  newly  created  position  offers  the 
right  candidate  the  opportunity  to  direct  award  winning 
staffs  of  morning  and  afternoon  dailies,  and  a  weekend  com¬ 
bined  edition. 

Publications  situated  in  a  scenic,  semi-rural  area  of  Nor¬ 
theast  Pennsylvania. 

Candidate  should  possess  coaching  abilities  must  be.  or 
have  been,  in  an  editorial  management  position.  "J  School" 
teaching  background  helpful. 

First  letter  should  tell  us  why  candidate  thinks  he  she  could 
do  the  job  and  include  resume  and  salary  history. 

k  All  correspondence  should  be  directed  to: 

Paul  R.  Eyerly,  III.  Publisher. 

PRESS-ENTERPRISE,  INC. 


.v:. 


3165  Lackawanna  Avenue 
Bloomsburg.  PA  17815 


EDITOR  &  PUBLISHER  for  August  23,  1980 


45 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EQUIPMENT  SALES 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PRODUCTION 


FEATURES  EDITOR 

Can  you  generate  grabbing  graphics,  spot 
the  snappiest  stories,  supervise  a  staff  of 
10?  Lively  Eastern  PM  seeks  a  top  talent  to 
be  its  features  editor.  Send  samples,  re¬ 
sume  to  Box  36016,  Editor  &  Publisher. 


REPORTER  for  Mississippi  daily.  Some  ex¬ 
perience  preferred.  Contact  Eric  Grunder, 
Editor.  Delta  Democrat-Times,  PO  Box 
1618,  Greenville  MS  38701. 


ASSISTANT  FARM  EDITOR,  Farmweek 
Newspaper.  Knowledge  of  farming  not  as 
important  as  ability  to  edit,  write  features 
and  meet  people.  Circulation  16,000,  es¬ 
tablished  1955.  Call  (317)  345-5133. 


REPORTER— Aggressive,  2  years  minimum 
professional  experience  for  Zone  2,  medi¬ 
um-size  East  Coast  daily.  State  present 
salary  and  type  of  experience.  Reply  to 
Editor,  Evening  Capital,  Box  911,  Annapolis 
MD  21401. 


EDITOR.'REPORTER  needed  to  join  young 
staff  of  dynamic,  rapidly  growing  publish¬ 
ing  firm  in  Washington,  DC.  Job  is  to  rep9rt 
and  edit  newsletter  on  alcohol  fuels  with 
emphasis  on  economics,  marketing  and 
regulations.  Seeking  ambitious,  intelli¬ 
gent,  hard-driving  reporter  who  can  write 
concise,  compelling  copy.  Send  resume 
and  clips  to  Box  35994.  Editor  & 
Publisher. 


EXPERIENCED  WRITER  who's  ready  for 
hard  work  from  re-writes  to  editorial  to  in¬ 
vestigative  work  on  23,000  circulation  New 
England  daily.  Send  clips,  salary  desired  to 
Box  35991,  Editor  &  Publisher. 


LIVING  TODAY  EDITOR  needed  to  handle 
daily  pages  and  Sunday  section.  We're 
looking  for  a  creative  person  who  can  de¬ 
velop  a  bright,  attractive  section  with  a 
minimum  of  supervision.  Contact  Dan  Pot¬ 
ter,  The  Sedalia  Democrat,  700  S  Mass., 
Sedalia  MO  65301,  (816)  826-1000. 


COPY  EDITOR — Morning  newspaper  in  the 
South  is  looking  for  an  energetic,  aggres¬ 
sive.  experienced  editor.  Excellent  salary 
and  working  conditions;  Guild;  200.000- 
plus  circulation.  Must  have  3  years  experi¬ 
ence;  layout  and  editing  experience  desir¬ 
able.  Send  resume,  clippings  and  refer¬ 
ences  to  Box  35978.  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  ambitious 
sportswriter  with  flair  for  layout.  Must  be 
able  to  produce  bright  pages,  edit  copy 
and  write  crisp  heads  for  growing  PM  daily. 
Liberal  benefits  including  ESOP.  Send  re¬ 
sume,  clips,  references  and  salary  re¬ 
quirements  to  Steve  Adamek,  Sports 
Editor,  Delaware  Daily  News,  PO  Box  737, 
Dover  DE  19901.  (302)  674-3600. 


FLORIDA  PUBLISHING  COMPANY  seeks 
editor  for  its  monthly  city  magazine  and  its 
community  news-weekly.  Company  antici¬ 
pates  substantial  growth,  applicant  should 
be  aggressive  as  well  as  having  some  ex¬ 
perience,  Not  a  9-5  job.  Reply  in  confi¬ 
dence  with  resume  to  Box  35439.  Editor  & 
Publisher. 


EDITORIAL 

Associate 

Editor 

Experienced  journalist  with 
strong  background  in  edit¬ 
ing  and  layout,  able  to  co¬ 
ordinate  various  aspects  of 
production  and  supple¬ 
mental  magazine.  Able  to 
work  under  deadline  pres¬ 
sures,  handle  responsibili¬ 
ties  from  idea  through 
paste-up.  3-5  years  experi¬ 
ence  necessary,  newspa¬ 
pers  and/or  magazines.  Lo¬ 
cation  New  York  City.  Sal¬ 
ary  in  mid-teens.  Please 
send  resume  to  Department 
ZN,  Suite  816,  50  Rocke¬ 
feller  Center,  New  York  NY 
10020. 

,\li  riimil  njtinni  niiilt/  fniitltuitf  M  /■' 


SALES  PROFESSIONALS 
Resumes  requested  from  highly  motivated 
individuals  with  minimum  5  years  experi¬ 
ence  in  sales  to  newspapers.  Commercial 
contacts  a  plus.  Must  have  management 
potential.  Sales  and  management  posi¬ 
tions  available.  Openings  due  to  rapid 
company  growth.  Company's  employees 
know  of  these  openings.  Box  35738,  Editor 
&  Publisher. 


FREELANCE 

FREELANCE 

Be  funny  for  money!  Write  humorous  60- 
second  radio  features.  Send  self  ad¬ 
dressed  stamped  envelope  to  Box  1015A, 
Department  FFM,  Green  Bay  Wl  54305. 

E  .&  P  CLASSIFIEDS 
Programmed  for  Selling 
(212)  752-7053 

JOB  LEADS 

PR/EDITORIAL  jobs  nationally.  Monthly 
subscription  rates.  M.  Sternman.  68-3o 
Yellowstone  Blvd,  Forest  Hills  NY  11375. 

MAILROOM 

OPENING  EXISTS  for  mailroom  foreman 
for  a  small  southeast  Texas  PM  with  Sun¬ 
day.  Candidate  should  have  Mueller  227 
experience,  be  able  to  supervise  and  train 
staff  of  20.  Advancement  opportunities 
exist  for  right  person.  Send  complete  re¬ 
sume  with  salary  expectations  to  Box 
35521,  Editor  &  Publisher. 

PHOTOJOURNALISM 

PICTURE  EDITOR 

The  San  Jose  Mercury  News  is  looking  for  a 
talented  picture  editor  to  play  a  vital  role  in 
contemporary  photojournalism.  We  need  a 
newsroom  diplomat  capable  of  developing 
ideas  and  working  closely  with  a  profes¬ 
sional  photographic  staff — an  editor  who  is 
sensitive  to  people  and  pictures. 
Candidate  should  have  recent  portfolio 
showing  layout/design  capabilities,  plus  a 
record  indicating  both  a  competitive  and 
cooperative  spirit. 

Send  portfolio  to;  J.  Bruce  Baumann,  Di¬ 
rector  of  Photography  and  Art,  San  Jose 
Mercury  News,  750  Bidder  Park  Dr,  San 
Jose  CA  95190. 

We  are  a  conscientious  equal  opportunity 
employer.  Men,  women,  minority,  handi¬ 
capped  should  apply. 

PRESSROOM 

PRESSMAN-WOMAN  to  operate  Goss 
Community  or  Suburban  press.  Excellent 
pay.  Health,  dental,  disability  and  life  in¬ 
surance,  Must  have  experience  on  Com¬ 
munity,  Suburban  or  related  press.  All  re¬ 
location  expenses  will  be  paid  for.  Call  Sid 
Simon  at  (215)  365-1155. 

OFFSET  PRESSPERSON  for  newspaper  in 
central  New  Jersey.  Salary  commensurate 
with  experience.  Excellent  benefits  pack¬ 
age.  Send  brief  cover  letter  along  with 
work  history  to  Box  35595,  Editor  & 
Publisher. 

ASSISTANT  NIGHT  SHIFT  MANAGER- 
Experienced  in  commercial  newspaper 
web  printing.  Goss  Urbanite  and  V-15 
presses.  Supervisory  experience  a  must. 
Allied  Printing  Corp,  280  Midland  Av, 
Saddle  Brook  NJ  (201)  794-0400. 

PRESSPERSON— Nightshift.  Goss  Urba¬ 
nite  and/or  Cottrell  V-15.  Experienced  only, 
foreman  potential.  Allied  Printing  Corp, 
280  Midland  Av,  Saddle  Brook  NJ,  (201) 
794-0400. 

WORKING  FOREMAN— Weekly  newspaper 
in  Zone  1  wants  working  foreman  to  run 
Goss  Suburban  press.  Growing  commercial 
business.  Must  be  flexible  and  be  willing  to 
work  in  growth  business.  Should  be  willing 
to  train  a  second  shift  crew.  Send  resume 
and  salary  requirement  to  Box  33645, 
Editor  &  Publisher. 

PRESS  OPERATOR 
5  UNIT  GOSS  COMMUNITY  WEB 
Pressperson  experienced  with  Goss  Com¬ 
munity  press  needed  for  position  as  head 
pressperson  with  award-winning  northern 
California  weekly.  Good  pay  and  benefits. 
Just  50  miles  north  of  San  Francisco  in  the 
beautiful  wine  country  of  Sonoma  Valley. 
Send  resume  to.  Bill  Lynch,  Sonoma  Index 
Tribune.  PO  Box  C.  Sonoma  CA  95476. 


FOREMAN 

Daily/Sunday  newspaper  located  in  Zone  9 
seeking  foreman  to  work  with  and  super¬ 
vise  crew  in  operation  of  Goss  Mark  II 
presses.  Offset-direct  printing  experience 
required  with  DiLitho  preferred.  Must  be 
technically  competent  and  have  previous 
supervisory  experience  that  includes  ad¬ 
ministrative  detail.  The  person  we  want 
should  be  interested  in  the  career  growth 
opportunity  this  job  provides.  Please  send 
resume  and  salary  history  to  Box  35775, 
Editor  &  Publisher. 

JOURNEYMAN  MACHINIST 
MAILROOM,  PRESSROOM,  ENGRAVING 
Immediate  opening  for  journeyman 
machinist  with  the  Washington  Star  Com¬ 
pany,  Washington,  DC.  Excellent  salary, 
company  benefits.  Send  confidential  re¬ 
sponse  to  Personnel  Manager,  Washington 
Star,  225  Virginia  Av,  SE,  Washington  DC 
2(X)61  or  call  (202)  484-4193. 


PRODUCTION  MANAGER  for  Michigan 
weekly  newspaper  group,  the  graphics, 
production  leader  in  state.  Excellent  op¬ 
portunity  for  an  organizer,  supervisor,  sys¬ 
tem  application  person,  (iood  staff,  some 
job  work.  Phone  Oakland  Community 
Newspaper,  (313j  360-6397,  ext  202. 


PUBLIC  INFORMATION 


LARGE  METROPOLITAN  DAILY  IN  ZONE  6 
has  immediate  opening  for  pressperson  on 
Goss  Mark  II  presses.  Organization  pro¬ 
vides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  35118, 
Editor  &  Publisher. 


PRESSROOM  AND  CAMERA  FOREMAN 
southwest,  Louisiana  .  .  .  complete  new 
plant  and  8  unit  web  press.  Experience  in 
newspaper  and  commercial  printing  de¬ 
sired.  Excellent  opportunity,  salary  based 
on  experience.  Send  resume,  experience 
and  salary  requirements  to  General  Man¬ 
ager,  PO  Box  99,  Sulphur  LA  70663  or 
phone  (318)  527-7075.  All  replies  confi¬ 
dential. 


JOURNEYMAN,  PRESSPERSON.  7  unit 
Goss  Urbanite  with  balloon  former.  6-day 
publication,  5-day  work  week.  (3ood  salary 
and  fringes.  Must  be  dependable.  Call  Cur¬ 
tis  Nelson  or  Bill  Reading,  Daily  Ledger, 
Antioch  CA,  (415)  757-2525  extension  50. 


PRESSROOM  FOREMAN 
With  minimum  5  years  experience  on  Goss 
Metro  who  can  print  a  quality  product  with 
process  color.  50,000  circulation,  7  day 
publication  in  western  Pennsylvania. 
Reply  in  confidence  to  Box  34583,  Editor 
&  Publisher. 


EXPERIENCED  OFFSET  PRESS  OPERA¬ 
TOR  wanted  tor  Zone  7  daily  newspaper. 
Experience  on  Cottrell  V-22  press  de¬ 
sired.  Company  offers  competitive  salary 
and  excellent  fringe  benefit  program. 
Please  send  resume  and  salary  require¬ 
ment  to  Box  35963,  Editor  &  Publisher, 


PRODUCTION 


PRODUCTION  MANAGER,  2  shifts  web 
offset  newspaper  publishing  and  minimum 
5-plus  years  experience,  Goss  Urbanite, 
Communi^  presses.  Top  salary  and  fringe 
benefits.  Permanent  position  with  57  year 
old  company  on  San  Francisco  Peninsula. 
Will  help  buy  home.  Write  Box  35635. 
Editor  &  Publisher. 


SALES 


DIRECTOR  OF 
PUBLIC  INFORMATION 

Purdue  University  seeks  a  director  with  na¬ 
tional  credentials  in  dealing  with  the  press. 
He/she  should  preferably  have  experience 
at  a  major  university. 

The  Director  of  Public  Information  is  in 
charge  of  a  large  staff  of  professional  and 
clerical  personnel  and  is  responsible  for 
media  relations  at  the  local,  state  and  na¬ 
tional  level.  The  ideal  candidate  will  have 
had  experience  in  newspapers,  the  elec¬ 
tronic  media,  or  wire  services  and  have  at 
least  a  bachelor’s  degree  in  journalism  or  a 
related  area  (master’s  preferred). 
Additionally,  the  director  should  have  the 
sensitivities  needed  to  deal  with  a  diverse 
constituency  and  should  be  aware  of  the 
needs  of  a  major  institution  of  higher  edu¬ 
cation. 

The  Director  of  Public  Information  reports 
directly  to  the  Vice  President  for  Develop¬ 
ment.  He/she  should  be  familiar  with  pub¬ 
lic  relations  techniques  and  take  a  broad 
view  of  the  Office  or  Public  Information  as 
a  supportive  arm  of  the  University. 
Excellent  salary  and  fringe  benefits  are 
provided.  Interested  persons  should  send 
application  by  Oct  1.  1980,  tO:  Ms.  Nancy 
S.  Burton,  Director  of  Special  Programs. 
Office  of  the  Vice  President  for  Develop¬ 
ment.  Hovde  Hall.  Purdue  University.  West 
Lafayette  IN  47907. 

An  equal  opportunity-affirmative  action 
employer 


DIRECTOR  OF  NEWS  SERVICE  to  take  an 
ambitious  effort  during  current  fund  rais¬ 
ing  campaign.  Small  shop  with  assistant, 
good  contacts,  lively  possibilities.  Candi¬ 
date  must  have  followed  professional  jour¬ 
nalism  experience,  creativity,  some  back¬ 
ground  in  education.  Photo  skills  helpful. 
Send  resume  and  present  salary  informa¬ 
tion  by  September  10.  to:  Office  Of  The 
Provost.  Whitman  College.  Walla  Walla.  WA 
99362.  Whitman  is  an  independent  non¬ 
sectarian,  co-educational  liberal  college  of 
1000  students  located  in  southeastern 
Washington.  Affirmative  Action  Equal  Op¬ 
portunity  Employer. 


SALES 


EXPERIENCED  sales  representatives  to 
sell  capital  equipment  to  the  newspaper 
industry.  Immediate  openings  for  qualified 
individuals.  Box  36019.  Editor  & 
Publisher. 


Sales  Reps  Wanted 

Selling  for  us  is  like  being  in  business  for  yourself! 

Ideal  position  for  self-starter  who  likes  to  work 
independently.  Initiative  builds  top  income  selling 
subscriptions  to  Clipper  Creative  Art  Service  and 
Print  Media  Service.  Your  primary  accounts  will  be 
newspapers,  commercial  printers  and  advertising 
agencies. 

We  now  have  several  four-state  territories  open. 
Zones  3,  4  and  7.  Our  top  producers  earn  in 
excess  of  40m  annually.  Your  income  potential  is 
limited  only  by  your  sales  ability.  Send  resume  in 
complete  confidence  to: 

National  Sales  Manager 

Dynamic  Graphics,  Inc. 

P.O.  Box  1901 
Peoria,  IL  61656 

We  are  an  equal  opportunity  employer. 
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Positions  Wanted  .  .  . 


POSITIONS  WANTED 


POSITIONS  WANTED 


ADMINISTRATIVE 


JUST  SOLD  my  profitable  7-year-old  free 
community  weekly  In  Midwest  and  now  this 
45-year-old  publisher-manager  needs  a 
new  challenge.  I  have  25  vears  in  the  busi¬ 
ness,  both  daily  and  TMc  weekly.  Strong 
on  sales  and  editorial  end.  Profit  oriented, 
cost  minded.  Ready  to  re-locate  in  man¬ 
agement  spot.  Box  35668,  Editor  & 
Publisher. 


TWENTY  YEARS  EXPERIENCE.  Would  like 
a  top  job  as  general  manager,  editor  or  in 
advertising.  Willing  to  relocate  anywhere. 
Available  immediately.  Tyler  Todd,  Box 
893,  Woodward  OK  73801.  Call  (415) 
256-6468  or  256-3101. 


ADVERTISING 


AD  MANAGER — Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Major  chain,  agency  sales.  Box 
35791,  Editor  &  Publisher. 


A  TOP  ADVERTISING  DIRECTOR  in  the  na¬ 
tion  desires  new  challenge.  Twenty  win¬ 
ning  management  years  on  large,  medium 
and  small  dailies  in  competitive  and  non¬ 
competitive  markets.  If  you  want  a  general 
manager  or  ad  director  that  gets  it  done, 
write  now.  Box  35899,  Editor  &  Publisher. 


EXCELLENT  SALESMAN,  classified  ad  di¬ 
rector,  ad  manager,  17  years,  personable, 
family,  veteran.  Zone  9.  Box  36013,  Editor 
&  Publisher. 


AWARD-WINNING  publisher-editor  of 
major  suburban  D.C.  weekly,  12  years, 
ready  for  new  communications  challenge. 
Daily  experience.  Current  president  of 
Tri-State  Press  Association.  Excellent  ref¬ 
erences,  resume.  Box  35929,  Editor  & 
Publisher. 


EXPERIENCED  PUBLISHER.  44  years  old, 
with  outstanding  track  record.  During  past 
8  years  served  as  publisher  of  large  met¬ 
ropolitan  weekly  in  a  highly  competitive 
market  and  publisher  of  a  small  daily  in  a 
non-competitive  market.  Strong  believer  in 
producing  quality  products  profitably. 
Ready  to  take  on  greater  challenge.  Box 
35927,  Editor  &  Publisher. 


GENERAL  MANAGER-PUBLISHERS  AS¬ 
SISTANT.  20  years  daily  experience. 
Familiar  with  all  phases  with  emphasis  on 
advertising  and  production.  Cost  and 
profit  conscious.  Hard  worker,  dependable 
family  man.  Box  35898,  Editor  & 
Publisher, 


GENERAL  MANAGER — Broad  experience 
in  all  operations.  Strong  in  budgeting,  cost 
control,  computer  applications,  produc¬ 
tion,  labor  relations.  Have  managed  in  all¬ 
day.  combined  and  agency  operations  with 
excellent  results.  Box  35895,  Editor  & 
Publisher. 


YOUNG  ATTORNEY  with  Washington 
media  law  experience  in  government  and 
major  private  law  firm  seeks  position  as 
assistant  to  publisher  of  small  daily  or 
chain.  Outstanding  references.  Salary,  lo¬ 
cation  no  problem.  Box  35884,  Editor  & 
Publisher. 


LONG  TIME  PUBLISHER  of  large  weekly 
seeks  administrative  position  with  weekly. 
Early  50’s,  familiar  with  every  facet  of 
community  newspaper.  Box  36014,  Editor 
&  Publisher. 


GENERAL  MANAGER  of  2  community 
newspapers  seeks  management  position 
on  daily.  Has  MBA  and  journalism  degree. 
Box  35998,  Editor  &  Publisher. 


INNOVATIVE  news  executive  seeks  posi¬ 
tion  that  can  challenge  solid  newspaper 
and  magazine  experience.  Special  exper¬ 
tise  in  start-ups,  conversions  and  molding 
a  product  for  its  market.  Box  35988,  Editor 
&  Publisher  or  call  (617)  867-6958. 


PUBLISHER,  general  manager,  editor. 
Profit  and  budget  minded.  Experienced  in 
news  advertising,  circulation,  general 
management.  Write  Box  36051,  Editor  & 
Publisher. 


ADVERTISING 


EXPERIENCED  PUBLISHER/AD  MAN¬ 
AGER  seeks  position  as  ad  manager  for 
large  weekly  or  small  daily.  Strong  in  sales 
and  graphics.  Approximately  16  years  in 
newspapers  from  production  to  publish¬ 
ing.  People-management  oriented.  Prefer 
Zones  4,  6,  8  and  9.  Box  35908,  Editor  & 
Publisher. 

IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
m  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  teach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  rei^y. 


CIRCULATION 


7  YEARS  CIRCULATION  MANAGEMENT 
for  small  and  medium  dailies.  Complete 
experience  in  all  areas  of  operations, 
specialize  in  PIA  switchover.  Additional 
experience  in  production,  editorial  and 
classified.  Zone  7,  8  or  9  only.  Box  35952, 
Editor  &  Publisher. 


CIRCULATION  MANAGER— 15  years  ex¬ 
perience.  AM  and  PM  dailies  and  Sunday. 
Very  conscientious  with  successful  man¬ 
agement  record.  Would  consider  assistant 
manager  for  larger  daily.  Prefer  Zone  9, 
excellent  references.  Box  35981,  Editor  & 
Publisher. 


CIRCULATION  MANAGER-Aggressive 
young  manager  with  TMC  and  daily  news¬ 
paper  management  experience  seeks  chal¬ 
lenging  position  in  Zones  1  or  2.  Experi¬ 
enced,  self-motivated,  and  has  bachelors 
degree  from  major  university.  Box  35980, 
Editor  &  Publisher. 


NEEDS  CHALLENGE,  5  years  general  as¬ 
signment.  government  and  education  beats, 
27,  seeks  business  writing  or  major  beat 
on  metro  daily  or  other  publication.  Zone 
5,  6,  7,  8.  Box  35726,  Editor  &  Publisher. 


VETERAN  NEWSMAN,  vast  experience 
editing  small  newspapers.  Just  went 
through  weekly-to-daily  process.  Far  west 
states  only.  Have  local  news,  accuracy  fix¬ 
ation.  Box  35660,  Editor  &  Publisher. 


EXPERIENCED  (four  years),  young 
sportswriter  at  20,CX)0  daily/Sunday  wants 
to  tackle  major/medlum  daily.  Have  cov¬ 
ered  pros,  preps,  colleges  and  shared  daily 
column.  Will  relocate  anywhere.  Box 
35658,  Editor  &  Publisher. 


AWARD  WINNING  metro,  magazine  editor 
seeks  return  to  prairies  as  editor  on  small 
or  medium  daily  to  finish  raising  family.  22 
years  experience.  Box  35793,  Editor  & 
Publisher. 


SPORTS,  feature  or  film  theatre  critic.  6 
years  major  suburban  weekly,  5  years  writ¬ 
ing  and  reporting  both  sports  and  film- 
theatre  reviews  in  Chicago  radio.  Univer¬ 
sity  grad.  Call  Steve  (312)  676-0785  or  Box 
35779,  Editor  &  Publisher. 


20-YEAR-PRO— Can  handle  sports,  news, 
desk.  Prize  winning  writer-author.  Will 
consider  any  challenge,  any  Zone.  Box 
35693,  Editor  &  Publisher. 


EXPERIENCED  weekly  sportswriter-editor 
seeking  jump  to  solid  20,000+  daily  in 
Zones  1-4  or  8.  Call  Joel  (301)  655-7465  or 
465-1400. 


HELP!  All  California  dailies!  Experienced 
reporter  seeks  rescue  from  archaic  weekly, 
sub-zero  winters.  Started  as  typesetter, 
moved  to  news,  feature,  society  writer, 
part-time  features  editor.  Paste-up  and 
copy  edit,  too.  1978  Syracuse  University 
grad,  solid  college  daily  work  includes  ex¬ 
clusive  women's  sports  coverage.  Dedi¬ 
cated,  reliable,  talented  hard  worker— I'll 
start  at  any  level!  Please  save  me — give  me 
the  chance.  Box  35904,  Editor  & 
Publisher. 


SPORTSWRITER  on  small  daily,  columns, 
features,  VDT,  desk,  layout,  seeks  spot  on 
50,000-plus  East  Coast  daily.  Box  35893, 
Editor  &  Publisher, 


ENTRY  LEVEL  work  (any  Zone).  Just 
graduated.  College  reporting,  copy  desk, 
layout,  VDT  experience.  Good  clips,  refer¬ 
ences.  Broad  background.  Age  26.  Box 
35953,  Editor  &  Publisher. 


NEWSLETTER  ACE.  Freelance  or  in-house 
(NYC  area).  Every  facet,  reporting  to  maik 
ing.  Effervescent  or  restrained.  Magazine¬ 
like  appearance— IBM  typed  or  typeset— 
with  stunning  graphics,  at  low,  low  cost. 
(212)  345-2563.  Message;  495-4480. 


VERSATILE  DESKMAN— Award-winning 
headline  writer  seeks  job  on  large  or  me¬ 
dium-sized  daily.  Send  replies  to  Box 
35925,  Editor  &  Publisher. 


CONSUMMATE  WRITER  who's  published 
everything  from  straight  news  to  biting- 
but-humorous  satire  to  thought-provoking 
features  in  national  magazines  seeks  writ¬ 
ing  position  in  Europe  or  Britain.  Box 
35915,  Editor  &  Publisher. 


ence  covering  all  aspects  of  industry  in¬ 
cluding  New  York.  West  Coast.  Europe. 
Column,  features,  interviews,  film  reviews 
and  news  coverage  seeks  new  opportunity. 
Exceptional  writing  flair  and  public  rela¬ 
tions  experience.  Box  35920,  Editor  & 
Publisher. 


EDITOR,  8  years  experience  on  all  desks, 
newsroom  manager,  graphics  expert, 
strong  on  words  and  ideas.  Seeks  key  role 
on  quality  paper.  Box  36018,  Editor  & 
Publisher. 

I  AM  DYING  to  be  your  copyeditor. 
Career-minded  writer  with  VDT  experience 
seeks  entry-level  copy-editing  position  in 
any  Zone.  BS  degree  in  journalism,  minor 
in  English,  plus  1  year's  experience  at 
small  daily.  (5all  (304)  727-1926. 


DISCIPLINED,  READABLE  lively  arts 
editor  on  small  Midwest  daily  seeks  chal¬ 
lenge  on  50,000^  paper  or  magazine.  2 
years  experience,  layout,  photography, 
state  AP  award,  weekly  column,  culture 
advocate.  Prefers  Zones  1-5,  will  consider 
others.  Box  36012,  Editor  &  Publisher. 


NEWS  EXECUTIVE— Daily,  weekly,  multi¬ 
ple  operations.  Revitalizing  moribund 
ones.  Expanding  existing  ones.  Starting 
new  ones.  Good  with  inexperienced  staff! 
Strong  graphics.  Topflight  writer.  Box 
36001,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  seeks  copy  desk 
or  news  desk  position  stressing  layout. 
VDT  trained.  Organizer.  Doer.  Box  35986. 
Editor  &  Publisher. 


RECENT  JOURNALISM  GRAD  seriously 
seeking  entry-level  position  with  medium 
or  large  daily  in  Indiana  or  Zone  5.  Has  3 
years  experience  with  major  college  daily 
as  sports  writer  editor.  Box  35979.  Editor 
&  Publisher. 


REPORTER  OR  COPY  DESK— J-grad  has 
18  months  experience  covering  city  hall, 
pplice,  courts,  sports,  schools,  general  as¬ 
signment.  Edited  and  wrote  for  business 
weekly.  Camera,  some  layout.  Zones  7,  8. 
9.  Write  Box  35619,  Editor  &  Publisher. 


FREELANCE 


COLOR  SLIDES,  colorful  writing.  From  air- 
shows  to  rodeos,  sea  otters,  too.  Califor¬ 
nia's  got  something  I  can  send  to  you.  PO 
Box  %1,  Pacific  (frove  CA  93950. 


PHOTOJOURNAUSM 


PHOTOGRAPHER'WRITER— Enterprising 
Floridian  prefers  4  seasons.  M.  Yarrow, 
14303  Wedgewood  Cr.  #25,  Lutz  FL 
33549. 


PHOTOGRAPHER'WRITER  seeks  staff  po¬ 
sition.  Daily  and  freelance  experience.  Jeff 
Blume,  2(S9Li  6th  Av,  NE.  Mandan  ND 
58554.  (701)  663-1653. 


INTUITIVE  AND  IMAGINATIVE  photojour¬ 
nalist  with  freelance  experience  on  news¬ 
papers  and  3  years  with  UPl  as  "stringer" 
and  practical  experience,  seeks  newspa¬ 
per  position.  Good  portfolio  and  resume. 
Will  relocate.  Dennis  Mosso.  Maple  St.  Vin- 
tondale  PA  15%1,  (814)  749-8257. 


PHOTOGRAPHER  seeks  challenge  of 
photo-oriented  daily.  Strong  portfolio,  3 
years  freelance  experience.  Want  a  dedi¬ 
cated.  responsible,  photographer  willing  to 
work  long  and  hard?  Pat  Goudvis,  63 
Buxome,  San  Francisco  CA  94107,  (415) 
543-2620.  Available  immediately. 


A  PHOTOGRAPHER  who  can  write?  Yes. 
and  I  do  both  well.  Unfortunately.  I  just 
lost  a  good  job  with  a  locally-produced 
Sunday  magazine  when  the  company  sold 
and  Sunday  paper  folded.  Want  something 
similar — darkroom.  VDT  experienced. 
Cheryl  Koening,  1308  Union  St,  Apt  A. 
Alameda  CA  94501.  (415)  865-5873. 


PRESSROOM 


PRESSROOM  FOREMAN  and  first 
pressperson  seeking  position  in  small  to 
medium  daily,  21  years  experience  on  all 
types  of  presses.  Any  Zone.  Box  35890, 
Editor  &  Publisher. 


crisp  heads.  MA  in  journalism  and  7  years 
experience.  Box  35764,  Editor  & 
Publisher. 


PULITZER  PRIZE  FINALIST,  nominated 
twice,  now  has  more  than  a  decade  of 
newspaper  experience,  at  age  33.  Has  4 
other  awards,  college  degree  with  honors, 
and  a  m^or  Washington  governmental  fel¬ 
lowship.  Seeks  challenging  writing  position 
in  Zone  2,  will  consider  other  Zones  also. 
Box  35743,  Editor  &  Publisher, 


HARDWORKING  YOUNG  sportswriter 
leaves  small  Southern  paper  September  1. 
I  did  a  lot  of  everything  there— preps,  col¬ 
leges,  layout— on  a  one  man  stafL  Now  I 
want  to  work  a  beat  for  a  sports  staff  any¬ 
where.  Have  covered  NCAA  playoffs  m 
basketball  and  baseball.  Write  or  phone 
Jamie  Turner,  220  Morgantown,  Natchez 
MS  39120,  (601)  446-6598. 

AGGRESSIVE  REPORTER  with  business 
interest  seeks  writing  position  for  metro 
daily  or  trade  journal,  any  Zone.  Recent 
MA  in  economics.  BA  in  journalism  and  6 
years  news  experience  in  radio  and  for 
daily  and  weekly  newspapers.  Contact 
David  Flessner,  2111  Hampden,  Lansing 
Ml  48910;  (517)  487-2278. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Estate  taxes 

The  subject  of  confiscatory  inheri¬ 
tance  and  estate  taxes  which  threaten  the 
continuance  of  small  family  businesses, 
including  small  independent  newspapers, 
is  now  being  discussed  before  the  Senate 
Committee  on  Taxation  and  Debt  Man¬ 
agement  during  hearings  on  S.  2967 — 
“The  Family  Enterprise,  Estate  and  Gift 
Equity  Act.” 

John  M.  Lavine,  publisher  and  editor 
of  the  Chippewa  Falls  Herald-Telef’i  am, 
Portage  Daily  Register,  Barahoo 
News-Repahlic  and  Shawano  Evening 
Leader  in  Wisconsin,  recently  testified 
before  the  committee  representing  daily 
and  weekly  newspapers — “independent, 
often  family-owned,  newspapers,”  as  he 
put  it.  Lavine  spoke  for  an  ad  hoc  task 
force  of  13  publishers  seeking  to  imple¬ 
ment  recommendations  of  the  former 
ANPA  task  force  on  this  subject  and, 
while  not  representing  ANPA,  it  has  its 
support  as  well  as  that  of  NNA. 

Lavine  said  that  preserving  individual 
and  family  ownership  of  businesses  will 
help  increase  productivity,  competition 
and  diversity  of  the  nation's  economy. 
He  added  that  it  is  unwise  public  policy 
for  there  to  be  legislation  directed  only 
towards  preservation  or  enhancement  of 
independent,  locally-owned  newspapers. 
All  small  business  and  industry  owners 
have  the  same  problems  and  legislation 
should  be  directed  to  them  all,  he  said. 

Furthermore,  “neither  1  nor  any  of  the 
family  business  owners  I  know  believe 
we  should  not  pay  our  fair  share  of 
taxes.” 

“I  oppose  special  interest  legislation 
for  newspapers,  and  1  support  general 
purpose  legislation  like  S.2967  that  deals 
head-on  with  the  problems  that  face  all 
small  businesses.”  Lavine  said. 

“Section  II  of  the  Act  increases  the 
tax  exemption  to  a  level  of  $500,000  by 
1985.  This  Section  would  provide  some 
overall  relief  to  an  independently  owned 
business,  farm,  or  industry.  However, 
the  overall  worth  of  many  of  the  best 
small  enterprises  1  know  in  most  in¬ 
stances  exceeds  the  amount  contained  in 
this  provision. 

“I  hope  you  appreciate  my  concern 
about  your  limiting  the  estate  tax  exemp¬ 
tion  to  $500,000. 

“Section  111  of  the  bill  provides  for  an 
unlimited  marital  deduction.  As  1  under¬ 
stand  it,  this  would  enable  intra-spousal 
transfer  of  property  without  incurring  an 
estate  tax  on  the  value  of  the  property 
transferred.  That  is  a  positive  proposal. 

“However,  it  does  not  deal  with  an 
equally  pressing — indeed  for  some  a 
more  pressing — inheritance  problem. 
That  is,  how  to  insure  the  inheritance  of 
a  small  newspaper  or  any  independent 
business,  industry  or  farm,  by  the  chil- 
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dren  and,  often,  other  relatives  of  the 
owner. 

“1  am  not  certain,  but  1  believe  that 
the  Family  Farm  act  of  1976  has  a 
broader  definition  in  this  area.  In  a  simi¬ 
lar  manner  1  believe  that  Section  111 
should  be  expanded  to  help  continuation 
of  ownership  by  a  family.  That  will  in¬ 
sure  the  diversity  of  ownership  which 
makes  American  small  businesses  so  vi¬ 
tal. 

“Section  IV  of  S.  2967  increases  the 
allowable  annual  gift  tax  exclusion  from 
$3,000  per  year  to  $6,000  per  year.  This 
jump  is  welcome — and.  in  light  of  infla¬ 
tion,  long  overdue.  In  fact,  1  believe  it 
should  be  far  higher. 

“Now,  let  me  suggest  a  companion  to 
this  increase.  That  is,  neither  $6,000  nor 
twice  that  amount  will  insure  the  preser¬ 
vation  of  an  independent,  family  owned 
enterprise.  What  1  suggest  is  that  you 
add  to  S.  2967  a  provision  that  allows 
in-toto  the  passing  on  of  a  family  owned 
business  to  members  of  the  family. 

“1  recommend  that  tax  laws  be 
changed  to  allow  stock  of  closely  held 
businesses— just  as  is  allowed  already 
for  some  family  owned  farms — to  be  val¬ 
ued  for  estate  tax  purposes  on  the  basis 
of  the  business’  present  and  historic  fi¬ 
nancial  condition,  without  regard  to  sale 
price  or  merger  values  of  comparable 
properties. 

At  the  same  time,  if  you  accept  my 
proposal,  it  would  be  only  fair  for  you  to 
include  in  S.  2967  a  recapture  provision 
added  in  the  event  of  timely  subsequent 
sale.  The  recapture  provision  will  insure 
that  if  there  is  a  subsequent  sale  at  an 
inflated  price,  appropriately  high  taxes 
are  collected.  In  the  meantime,  this  im¬ 
portant  change  in  the  valuation  formula 
will  insure  that  the  independent  farm  or 
business  is  preserved. 

“Next,  1  would  urge  you  to  add  to  S. 
2967  a  proviso  that  would  allow  the  ac¬ 
cumulated  earnings  penalty  tax  to  be 
amended  so  that  an  independent  indus¬ 
try,  business,  or  farm  can  prepare  in  ad¬ 
vance  to  redeem  stock  to  pay  estate 
taxes  upon  death  of  an  owner.  Sec.  531 
of  the  tax  code  requires  that  accumula¬ 
tions  in  excess  of$150,000  be  justified  as 
a  reasonable  business  need. 

“1  recommend  elimination  of  the  pen¬ 
alty  tax  on  advance  accumulations  to  pay 
death  taxes  (sec.  303  redemptions)  by 
designating  such  accumulations  as  “a 
reasonable  need  of  the  business”  for 
Sec.  531  purposes. 

“Also,  1  believe  that  easing  the  qual¬ 
ifications  test  for  Sec.  303  stock  redemp¬ 
tions  to  pay  death  taxes  would  be  wise 
public  policy.  The  section  currently  al¬ 
lows  capital  gains  treatment  of  such  re¬ 
demptions  instead  of  treating  them  as  or¬ 


dinary  income.  However,  this  is  allowed 
only  if  the  value  of  the  closely-held  stock 
being  redeemed  is  at  least  50  percent  of 
the  decedent’s  adjusted  gross  estate.  If 
the  estate  owns  stock  in  two  or  more 
corporations,  these  interest  can  be  com¬ 
bined  for  purposes  of  meeting  the  50  per¬ 
cent  test  only  if  at  least  75  percent  of  the 
value  of  the  stock  of  each  corporation  is 
owned  by  the  estate. 

“I  would  suggest  lowering  both  of 
these  tests — particularly  the  75  percent 
test  for  estates  owning  stock  in  more 
than  one  corporation. 

“Finally — and  of  great  importance  to 
those  of  us  in  small  businesses,  indus¬ 
tries,  and  farms — 1  suggest  that  the  qual¬ 
ifications  for  extended  time  payments  of 
estate  taxes  be  eased. 

“Sec.  6166  and  related  sections  allow 
10-  and  15-year  installment  payments  if 
stringent  qualifications  are  met  concern¬ 
ing  the  portion  of  an  estate  which  con¬ 
tains  closely-held  enterprises’  stock. 
These  sections  also  concern  the  number 
of  stockholders  in  an  enterprise. 

“1  hope  you  will  give  serious  consid¬ 
eration  to  reduction  of  the  percentage  of 
the  estate  tests;  removal  of  the  limits  on 
the  number  of  stockholders;  and  elimina¬ 
tion  of  voting  stock  tests  as  qualifications 
for  the  extended  payment  provisions.” 


Lee  Enterprises  will 
change  metro  chiefs 

Lee  Enterprises  announced  three 
management  shifts  effective  October  1, 
involving  the  company's  metro  news¬ 
paper  group. 

Robert  D.  Ross,  publisher  of  the 
Racine  (Wis.)  Journal  Times  as  well  as 
manager  of  Lee’s  metro  newspaper 
group,  relinquishes  publishing  duties  to 
devote  full  time  to  the  group  manage¬ 
ment. 

Richard  D.  Gottlieb  is  named  pub¬ 
lisher  of  the  Racine  Journal  Times.  Gott¬ 
lieb  has  been  general  manager  since  1973 
of  Madison  Newspapers.  Inc.,  Madison, 
Wis.,  publishers  of  the  Wisconsin  State 
Journal  and  Capital  Times. 

Replacing  Gottlieb  as  general  manager 
at  Madison  is  Henry  Bird,  general  man¬ 
ager  of  the  Racine  Journal  Times  since 
1976. 
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“The  DC-10.The  answers 
have  finally  cai^ht  up 

with  the  questionsr 

Pete  Conrad 

Former  Astronaut 

'  Division  Vice  FYesident,  McDonneii  Douglas 


“A  year  ago,  there  were  questions. 

Serious,  even  urgent,  questions  in 
the  public’s  mind  about  the  airworthi¬ 
ness  of  the  McDonnell  Douglas 
DC-10  jetliner. 

“Inevitably,  the  answers  were 
slow  in  coming. They  had  to  await 
the  results  of  complex  and  time- 
consuming  studies.  One  such  test,  a 
relatively  new  and  highly  sophisti¬ 
cated  structural  examination  called 
Damage  Tolerance  Analysis,  was  more  inten¬ 
sive  than  any  previously  used  in  the  com¬ 
mercial  aviation  industry. 

"The  answers  finally  caught  up  with  the 
questions  in  Decemberof  1979  with  the  final 
report  of  the  National  Transportation  Safety 
Board;  and  with  the  January,  1980  final  report 
of  the  Federal  Aviation  Administration. 

“Those  answers  are  clear  and  conclusive. 
Teams  of  experienced,  respected,  indepen¬ 


dent  technical  experts  using  rigorous, 
objective  methods  established  that 
the  DC-10  meets  or  exceeds  every 
standard  of  aerospace  technology; 
that  the  tragic  Chicago  accident  did 
not  result  from  any  design  deficien¬ 
cies,  and  that  steps  taken  shortly 
after  the  accident  had  eliminated  any 
possibility  of  recurrence. The  facts 
have  proven,  again,  that  the  DC-10 
is  a  totally  airworthy  aircraft. 

“We  want  you,  with  responsibility  for  the 
dissemination  of  accurate  information,  to 
have  all  the  facts  about  the  DC-1 0.  Our  book¬ 
let.  The  DC-10,  A  Special  Report;  puts  those 
facts  at  your  fingertips,  and  answers  all  of 
the  relevant  questions  involved  in  the  DC-10 
investigation’.’ 

For  your  copy,  write:  “Special  Report;’ 
McDonnell  Douglas,  Box  14526,  St.  Louis, 
MO  63178. 
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Pentagon  reporter  Stewart  Lytle:  He’s  winning  nationwide  attention. 


Keeping  tab  on  the  military 


With  the  same  kind  of  aggressiveness  that  made  him 
one  of  the  top-ranked  tennis  players  in  the  South  when 
he  was  a  youngster.  Stewart  Lytle  has  made  his  copy 
must  reading  in  the  nation’s  military  circles. 

This  30-year-old  Princeton  product  walked  into  the 
Pentagon  for  the  first  time  a  few  months  back  and  the 
place  hasn’t  been  the  same  since. 

In  much  less  time  than  it  takes  most  newcomers  to 
find  their  way  around  that  city  across  the  Potomac. 
Stewart  began  grinding  out  stories  on  every  facet  of  our 
defense  apparatus.  He  won  nationwide  attention  with 
a  series  of  pieces  proving  that  many  American  com¬ 
panies  were  illegally  shipping  high-risk  U.S.  technol¬ 
ogy  to  the  Soviet  Union. 

Earlier  this  summer  he  was  the  first  to  report  on  a  Top 


Secret  criticism  of  the  handling  of  the  aborted  attempt 
to  free  the  U.S.  hostages  from  Iran. 

Stewart  gives  Scripps-Howard  News  Service 
readers  the  best  of  a  keen  mind  (he  graduated  with 
honors),  a  boyish  charm  and  a  youthful  enthusiasm. 

He  was  born  in  Birmingham.  Ala.,  and  after  college 
went  home  to  work  for  the  Birmingham  Post-Herald 
from  1971  to  1974.  when  he  was  sent  to  the  nation’s 
capital  as  that  newspaper’s  Washington  correspon¬ 
dent.  He  joined  the  national  staff  of  Scripps-Howard 
late  last  year. 

SHNS  readers  know  when  Stewart’s  byline  is  above 
a  story,  what  they  are  about  to  read  will  have  as  much 
zip  as  the  tennis  balls  he  served  so  well  against  the 
likes  of  Roscoe  Tanner. 
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